Bangalore Campaign Creation Process:
Campaign Set-Up

Ad-Group set up

Campaign Ready to be rolled out.

Hyderabad Campaign Set Up




	


Ad group Setup

Hyderabad Campaign is set to be rolled out.

Target Chennai instead of Hyderabad

A) In Chennai Campaign, stop all ads present in WagonR (or Celerio) Ad group. 

B) Enable 1 Ad

A) Change the Bangalore Campaign’s location to Delhi.

B) Delete Ciaz Ad Group in Delhi

A) Pause all keywords in Delhi Campaign

B) Convert keywords to Phrase Match

6) Change Ad Group name to S cross
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7) Delete Chennai Campaign
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8. Add Conv/cost columns
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9) Process of creating conversion tracking code for website visitors
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11) Create remarketing Campaign for WagonR
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Ad for WagonR’s Remarketing Campaign
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12. Create Display Campaign targeting Hyderabad and other details.

13. Edit demographics from men to women 

Remove carwale.com

14. Add extensions to delhi campaign
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Send the tag and instructions for installing the tag to your webmaster for your Website Visitor Assignment
conversion action

Choose whether to track conversions on a page load or click

@ Pageload

Count conversions when someone loads a new page, such as an order confirmation page
O click

Count conversions when customers click a button or link (such s a *Buy Now" button

Your email will include the following snippets. The event snippet will vary based on the tracking method you choose.

Global site tag

The global site tag adds visitors to you eting lists
store information about the ad click that brought a user to your
your website.

new cookies on your domain, which will
website. You must install this tag VbR

Event snippet
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