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WEBSITE DESIGNING

What is a Website?

A website is a collection of web pages that are connected and accessible
through the internet using a web browser. Websites can contain text, images,
videos, and interactive elements, and they are usually identified by a unique
domain name.

Domain + Hosting = Website

Example: https://www.odmt.in/

What is a Domain?

Domain means Name of the website. A domain is the unique web address that
people use to visit a website. It is what users type into their browser’s address
bar to access a site. For example, https://www.odmt.in/ is a domain.

How Does a Domain Work?

When you enter a domain (e.g.,https://www.odmt.in/) into your browser, it
connects to a Domain Name System (DNS).

The DNS translates the domain name into an IP address (e.g., 192.168.1.1),
which identifies the server where the website is hosted.

Your browser then loads the website from that server.

Parts of a Domain Name

Example: https://www.odmt.in/

WWW — (World Wide Web) A common subdomain (optional).
odmt — The unique name chosen for a website.
.in — The Top-Level Domain (TLD), also known as the domain extension
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http://www.example.com
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How to Get a Domain?

You can buy and register a domain from domain registrars like:
v Bluehost

v Hostinger

v’ Go Daddy

v Big rock

What are Domain Extensions?

A domain extension is the ending part of a website address. It specifies the
type or purpose of a website.

.com — Commercial or general use

.org — Nonprofits & organizations

.net — Networking & technology

.edu — Educational institutions

.gov — Government websites
Country Code:
.us (United States), .uk (United Kingdom), .ca (Canada), .in (India)
Domain name Techniques:

Choosing a good domain name is important for your website’s success. A short
domain name (e.g., google.com) is easier to remember.

Avoid long or complicated names. Use words that describe what your website is
about.

Short and simple (less than 15 letters)
Easy to spell and pronounce

Related to your business or niche



Free of numbers and hyphens
Available for registration
Difference between https vs http?

Both HTTP and HTTPS are protocols used to transfer data between a web
browser and a website.

HTTP (HyperText Transfer Protocol) is a protocol used for communication
between web browsers and servers.It allows users to load web pages and
transfer data.Data sent through HTTP is not encrypted, making it vulnerable to
hackers.No encryption, meaning data (like passwords) can be stolen.Not secure
for online transactions or sensitive information.Most modern browsers now warn
users when visiting HT TP sites.

HTTPS (HyperText Transfer Protocol Secure) is a secure version of HTTP.It
uses SSL encryption to protect data.Ensures that data sent between a browser
and a website is safe from hackers.Encrypts data to prevent hacking.Improves
user trust and security.Helps with SEO ranking (Google prefers HTTPS
websites).Required for online payments and sensitive transactions.

SSL = secured socket layer

What is a Server ?

Server means where all our websites are present . It stores, processes, and
delivers websites to users over the internet. When someone enters a website
URL in a browser, the web server retrieves the requested web page and sends it
to the browser for display.

How Does a Web Server Work with WordPress?

A user types your website’s domain (e.g., example.com) in a browser.

The web server receives the request and retrieves the necessary WordPress
files.

The PHP processor runs the WordPress core, and the database server
(MySQL/MariaDB) fetches the content.

The web server sends the final web page back to the user’s browser
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What is Hosting?

Hosting means Space inside the server. Hosting refers to the service that
allows individuals and organizations to publish their websites on the internet. It
involves storing your website's files (such as images, videos, and text) on a
server and making them accessible to visitors through a domain name (like
https://www.amazon.in/)

Types of Hosting

Shared Hosting: Many websites share one server (like sharing a house with
roommates).Cheap, but shared with others.

VPS (Virtual Private Server) Hosting: Many websites share one server (like
sharing a house with roommates).More control, but still sharing.

Dedicated Hosting: You get a whole server to yourself (like owning a
house).The best performance, but costly.

Step-by-Step Guide to Buying a Domain and Hosting on
Bluehost:

Step 1: Visit the Bluehost Website
Open your web browser and go to www.bluehost.com.

Bluehost makes

ction & CDN Free Domain for 1 Year 24/7 Expert Sup



http://www.example.com
https://www.amazon.in/
https://www.bluehost.com/
http://www.bluehost.com

Step 2: Choose a Domain Name
Now, you need to register a domain name. You have three options:

Create a new domain — Type your desired domain name in the search bar (e.qg.,
yourwebsite.com).

Use an existing domain — If you already have a domain from another provider,
enter it here.

Skip and choose later — If you don’t have a domain yet, you can choose one
later.

<« > C 25 bluehost.in/domains * o} ° H

Gmail YouTube Maps Meet - kjg-mdxw-w... All Bookmarks
P! a

£ bluehost WordPress « Hosting v Domains Websites & Stores v WordPress Services v 1800-419-4426 Contact v Login ZINR - I

.co.in
biz
co

.online

® CHAT NOW

Click “Search” after Entering your domain name and check it is available or not.
After that You have to Choose a Hosting Plan.

Step 3: Choose a Hosting Plan
Bluehost offers different hosting plans. Since you are looking for shared hosting,
you will see these options:



€« c 25 bluehost.in/hosting/shared ¥r b °
a8 M G Meet - kjg-mdsxw-w... 3 All Bookmarks
EEE b\ue Hosting « Domains Websites & Stores = WordPress Services « 1800-419-4426 Contact » Login < INR -

Shared Hosting
Dedicated Hosting

VPS Hosting

SHARED HOSTING

Your website
starts here.

With Bluehost Shared Hosting, you get all the flexibility,
reliability, speed to get online.

Free Site Migration for WordPress Website

Menu

Hours
Get Started I Reservations
About Us

Contact @ CHAT NOW

https://www.bluehost.in/hosting

Basic Plan — Suitable for one website (recommended for beginners).
Choice Plus Plan — Good for multiple websites.

Online store Plan — Includes domain privacy and site backup.

Pro Plan — Best for high-performance websites.

< C % bluehostin/hosting/shared * O O

a8 M Gmail @ YouTube @ Maps (M Meet - kig-mdxw-w, [ All Bookmarks

12 months 24 months 36 months

BASIC CHOICE PLUS
For quickly getting started

ONLINE STORE PRO

For managing multiple sites For selling online For growing businesses with

with backup high-traffic
{279/m0* {429/m0* {699/1110* ?949/m0*
Normally %339 Normally %659 Normally 649 Normally %599
12/mo term 12/mo term 12/mo term 12/mo term

EE= yYsA Data Center
Hosting

1Website

50 GB SSD Storage ®
Unmetered Bandwidth

Domain for 1Year

=

E= ysA Data Center
Hosting

Unlimited Websites
Unmetered SSD Storage
Unmetered Bandwidth

Domain for 1 Year

EE= yUSA Data Center
Hosting

Unlimited Websites

100 GB SSD Storage
Unmetered Bandwidth

Domain for 1 Year

E= ySA Data Center
Hosting

Unlimited Websites
Unmetered SSD Storage

Unmetered Bandwidth

Domain for 1Year
© CHAT NOW



Click “Select” to proceed

€ > C 2 bluehostin/web-hosting/signup?cpanel_plan=basic&hfeFlow=legacy8iserver_location=US8term=cpanel:basic-12

M Gmail @ YouTube @ Maps (M Meet - kig-mdxw-w..

i bluehost
Next we'll set up your domain.

Your domain will be your website's address.
You can create a new domain, use one you already own, or make one later

Create a new domain Use a domain you own
[d\g\laboratory H org VI I l
|::;> Search available domains Enter your existing domain name
Next Next

Or you can skip this step and create a domain later

"l Aavanta e damani;m lataes N

Again Entering your domain name here.

Step 4: Enter Your Account Information
Fill in your personal details, such as:

First Name, Last Name

Business Name (optional)

Country, Address, Phone Number

Email Address (Important! Bluehost will send login details here

hie

g 0 :

[ All Bookmarks



« > C 25 bluehost.in/web-hosting/signup

g3 ™ Gmail @ YouTube @ Maps (M Meet - kig-mdsw-w..

Create your account

The domain digilaboratory.org is available!

Use Google Single Sign-On to make creating your account even easier.

Sign in with Google

Account Information

All fields are required unless otherwise noted.
First Name | )

Last Name [ ]

(optional) Business Name [ }
Country (India )

Street Address | ]

Ciy | ]

* 00O

3 All Bookmarks

Step 5: Choose Your Package and Extras

You'll see your selected plan and pricing options:

12 months (1 year) — Cheaper upfront, but renewal costs are higher.

36 months (3 years) — Best long-term value, lower monthly cost.

¢ 5 C % bluehostin/web-hosting/signup) ancel/cleeeft? 8db2c5938291000fd: 0655231f012a1 d714 6 Q% O O :

M Gmail @B YouTube @ Maps (i Meet - kig-mdxw-w. [ All Bookmarks

Package Information

Account Plan
Server Location
Hosting Price

(Basic Web Hosting 12 Month Price - 2279/mo. v)
United States
33,348 (279 for 12 months)

Primary Domain  Free
Registration
Let's Encrypt SSL  Free - terms

Package Extras

Domain Privacy +
Protection

Website Backup

-X37.42 per month (Billed annually at 3449
(digilaboratory.org)
More information

-%119 per month (Billed annually at 31,428)

Protection More information
Protect Your Site with - %149 per month (Billed annually at ¥1,788)
Comodo SSL More information

Boost SEO Ranking with
Yoast Premium
Website Malware
Protection

Savings

- %229 per month (Billed annually at ¥2,748)
More information

-%99 per month (Billed annually at 31,188)
More information

31,440 (30% off)
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After Submitting your details you are redirected to:
Step 6: Enter Payment Details

1. Enter your credit/debit card details (Visa, MasterCard, or PayPal).
2. Check the Terms and Conditions box.

3. Click “Submit” to complete your purchase

<« C 2 apipayu.in/public/#/53450b820b2accb4fcea?6a8c8a2bi7a/upi 9 % 3 0 :

[ All Bookmarks

M Gmail @ YouTube @ Maps (# Meet - kig-mdxw-w,

< Back
[ f
n Bluehost.in

BHiINMpy | LiF
Payable Now 23950.64 v

SCAN QR & PAY

OFFERS Pay instantly by QR code = 1R s |
Scan & Pay using your preferred UPI - L
[E Earn exciting cashback APPLY App

rewards with Bajaj Pay UP| GENERATE QR >
¥50-3500 Cashback | T&C =1

Assured cashback upto Rs  AppPLY

500, Pay via CRED UPI LI~ PAY USING ANY UPI APP
Upto¥500 Cashback | T&C
BB Get up to Rs 500 cashback APPLY ’ ¢ ) e
using slice UPI Pay through UPI oogle Pay PhonePe
Upto¥500 Cashback | T&C 1D/ Number
» g
BHIM CRED UPI PAYTM
MobiKwik UPI Slice Amazon Pay

Step 7: Log in to Your Bluehost Account

Go to www.bluehost.com and click “Login” at the top-right corner.

Enter your email or rootdomain and password (from the confirmation email).

Click “Login” to access your Bluehost dashboard.

Step 8: Install WordPress (For Website Setup)
In your Bluehost Dashboard, find the WordPress Install option.

Click “Install WordPress” and follow the setup instructions.
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https://www.bluehost.com/

Choose your domain and click Install.

< C %5 bluehostin

92 | M Gmail @B YouTube @ Maps (M Meet - kig-mdxw-w.

E!E b‘uehogt WordPress « Hosting « Domains Websites & Stores WordPress Services -

RECOMMENDED BY WORDPRESS.ORG

Bluehost makes
WordPress easy

Free SSL Protection & CDN Free Domain for 1 Year 24/7 Expert Support

Get Started

c 25 my.bluehost.in/web-hosting/cplogin

g3 M Gmail @ YouTube @ Maps (M Meet - kjg-mdxw-w...

We just launched a new & impr

d experience!

(in USD) Click Here

019 Click Here

O Hosting Login -~ O Webmail Login

Log in to your account

Domain Name

domain|

Pas

Forgot Password  Create Account

1800-419-4426

&

Contact = Login

¥

Traditional Indian

Vase

27,999

ADD 1O CART

oo}

@ CHAT NOW

¥

IS -

[ All Bookmarks

< INR -

g o

[ All Bookmarks
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How to login to your wordpress Dashboard:

https://www.website.in/wp-admin

& c 25 safiyapractise.odmtmedia.in/wp-login.php?redirect_to=https%3A%2F%2Fsafiyapractise.odmtmedia.in%2Fwp-admin%2F&reauth=1 [o- T A4 o3 e H

28 ™ Gmail @ YouTube @ Maps (M Meet - Kig-mdxw-w... [ All Bookmarks

W

Username or Email Address

username

Basic WordPress Website Structure:

When you create a website in WordPress, it has a basic structure that includes
Pages, Themes, Menus, and Customization Options. Here’s a simple guide to
understanding how WordPress works:

Pages(Static Content):

Pages are used for static content that doesn’t change often (e.g., Home, About
Us, Contact).
Home Page — The main page visitors see first.
About Us — Information about your business or brand.
Services/Products — Describes what you offer.
Blog — If you post regular articles or updates.
Contact Us — Includes a contact form, email, or address.
13


https://www.website.in/wp-admin

How to Create a Page in WordPress?

Go to WordPress Dashboard — Click Pages — Add New.
Enter a title (e.g., "About Us") and write content.

Click Publish to make it live.

<€ C %5 gowripriya.dmelass.in/wp-admin/editphp?post_type=page h*¢ bn) = o4 o g

w@v @A sHssowTions &5 B 4 New cCaching WPForms

@ Dashboard

Q Astra

All (6) | Published (5) | Draft (1)

earch Pages
f Posts
Bulk actions v All dates v 6 items

0 Media

Title % Author [ ] Date
Il Pages

About — Elementor gowripriya — Published
All Pages 2025/02/10 at 7:02 am
Add New Page

Contact — Elementor gowripriya — Published
¥ Comments Edit | Quick Edit | Trash | View | Edit with Elementor 2025/02/10 at 7:02 am
e Hemariar Home — Front Page, Elementor gowripriya = Published

2025/02/10 at 7:02 am
& Templates

. Privacy Policy — Draft, Privacy Policy Page gowripriya — Last Modified
E wprorms 2025/02/10 at 6:55 am
2 Appearance Sample Page gowripriya = Published

2025/02/10 at 6:55 am

£ Plugins (@

Services — Elementor gowripriya — Published

.
Users
- 2025/02/10 at 7:02 am

& Tools

Title % Author [ ] Date
Settings

© Collapse mens Bulkactions 6 tems

Thank you for creating with WordPress Version 6.7.1

Themes(Website Design):

A theme controls how your website looks (layout, colors, fonts).

WordPress has free and paid themes.

How to Change a Theme?

Go to Dashboard — Appearance — Themes.
Click "Add New" to browse themes.

Click "Install™, then "Activate" your chosen theme.
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¢« 3> G % gowrpriyadmelassin/shop/ * O 4 0

Howdy,gown'priya. Q -

Shop

Showing all 3 results

Recent Posts

\\-

DANIYAL.COLLECTION Maina Fabrics WAM-WATCH

Recent Comments

2187.00 - 2250.00 F506-5¢ 2400.00 TS50 2219.00

VIEW PRODUCTS SELECT OPTIONS ADD TO CART A WordPress Commenter on Hello world!

This page is in "Coming soon” mode and is only visible to you and those who have permission. To make it public to everyone, change visibility settings X

Menus (Website Navigation):

Menus help visitors navigate your website.

You can add Pages, Posts, Categories, or Custom Links to a menu.
How to Create a Menu in WordPress?

Go to Dashboard — Appearance — Menus.

Click Create a New Menu and give it a name (e.g., "Main Menu").
Add Pages, Posts, or Custom Links to the menu.

Select the menu location (e.g., Header or Footer).

Click Save Menu
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v ¥ Menus (SHSSOLUTIONS — W % + =

« C 2% gowripriya.dmclass.in/wp-admin/nav-menus.php b4 o o :

Custom Links
Categories

WooCommerce endpoints

Menu Settings

Customize (Website Settings & Design):

The Customizer allows you to edit your website’s appearance and settings in
real-time.

How to Customize Your WordPress Site?
Go to Dashboard — Appearance — Customize.
From here, you can edit:

[J Site Identity (Logo, Site Title, Tagline)
[J Colors & Fonts

[J Header & Footer

[J Homepage Settings

[J Menus & Widgets

Click Publish to save changes.
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v {1V Customize: SHSSOLUTIONS X + - o

& C % gowripriya.dmdass.in/wp-admin/customize.php?return=%2Fwp-admin%2Fthemes php o o 0 :
x ' cart ch t My account sample Page Shop
Youmre © | )SHS SOLUTIONS Cart  Checkout My accoun t

O = 1op Categories @ scarchprocu 8 [yezm
Best Shop

Showing all 2 results Default sorting

Upgrade to Pro PRO Features... >

THEME OPTIONS

KLOSIA Naixa
2299900 ¥599.00 ¥870.00 - ¥900.00

Plugins:

In WordPress, plugins are add-ons or extensions that enhance the
functionality of a website.You can install plugins directly from the WordPress
Plugin Directory or upload premium plugins from third-party providers.

What do plugins do?

Add new features to a website
Enhance the functionality of a website
Allow users to create sites without writing code

How do | install a plugin?

Go to the admin dashboard

Select Plugins > Add New

Search for a plugin or browse suggested plugins
Click Install and Activate
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v @ Dashboard « Organic product - X + o 3 X

€ c 25 nishanth.odmtweb.in/wp-admin/ & W L ) o 2

\f._(e' #A Organic product < 15 e Cachin orms ¢f Howdy, nishanth [l

@ Dashboard Dashboard

Home
Image Optimizer is not connected right now. To start optimizing your images, please connect your account. Connect now x
Updates ({8

0 Astra e X

Love using Elementor?

A Posts Become a super contributor by opting in 1o share non-sensitive plugin data and to receive periodic email updates from us. Learn more.

O Media § surel Idlove to help NIRRT )

M Pages

Coi 5
' Comments s enjoy creating forms with WPForms. Would you de us a favor and take a few secol togiveusa a

® Elementor
& Templates

E wpForms

earance

z:ome to WordPress!

» about the 6.7.1 version.

Settings
© collapse menu

Wp forms:

WPForms is a popular WordPress plugin used to create contact forms.t is
known for its drag-and-drop interface, making it beginner-friendly and highly
customizable.

How to Install WPForms in WordPress?
Step 1: Install and Activate WPForms

Log in to your WordPress dashboard.

Go to Plugins > Add New.

In the search bar, type WPForms.

Click Install Now and then Activate.
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v {V AddPlugins SHSSOLUTIONS X + - 08 X

« C % gowripriyadmdassin/wp-admin/plugin-install. php?s=wp%2520formséttab=searchitype=term * O O

& Dashboard This theme recommends the following plugins: Classic Widgets, Deme Installer, Elementor Website builder, Product Compare, Quick View and Wishlist.
There is an update available for
2 Begin installing plugins | Begin updati in | Dismiss this notice
2 Media
™ Search Results ature o ended  Favorites  Woo (2 rch Plug ‘\‘,p,‘\:-ni x l Keyword v
P ===
253
B3 WooCommerce
B Prc Forminator Forms - Contact Form, Install Now
. Payment Form & Custom Form Builder
3] Pa
Be:
ail Analytics pay
€© Marketing 8y rms, payment
M Appearance By v
% Plugins 3
(14.047) Last Updated: 7 d
00,000+ Active Installations 6+ Million Active Installations ¥ Compatible with your version of WordPress
Add New Plugin
i
Fluent Forms — Customizable Contact tall Now WP Mail SMTP by WPForms - The
@ User Forms, Survey, Quiz, & Conversational Most Popular SMTP and Email Log
2 Form Builder ey Plugin
B Settings Get a fas m plugin. Creat ed forms
using dr m builder wit art features.
[«
hitps://gowripriya.dmclass.in/wp-admin/update phpZaction=install-plugin&plugin=wpforms... 7eNina ( <

Once activated, you will see a new WPForms menu in your dashboard.

Step 2: Create a New Contact Form

Go to WPForms > Add New.

Enter a name for your form (e.g., "Contact Us Form").
Choose a template:

Blank Form (Start from scratch)

Simple Contact Form (Recommended for beginners)
Newsletter Signup Form, Survey Form, etc.

vV WPForms Builder <SHSSOLUTI % + = 5 X

€ C % gowripriyadmdass.in/wp-admin/adminphpZpage=wpforms-builder * 0O O

(P Enable Form Entry Backups for Free

'Q) Help

Name Your Form er your form name here

Select a Template

nade templat ” L f create your own.

Available Templates
=3

My Templates

Addon Templates Blank Form Simple Contact Form Newsletter Signup Form

Business Operations v e blank for . mails, a 9 ect I add
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Step 3: Customize Your Form (Drag & Drop Builder)

Drag and drop fields from the left panel to your form.
Common fields to add:

Name (Text field)

Email (Email field)

Message (Paragraph text field)
Phone Number (Optional)

Click on any field to edit its label or make it Required.

Step 4: Configure Form Settings

Go to the Settings tab.

Under General Settings, change the form title and button text if needed.
Under Notifications, enter your email to receive form submissions.

Under Confirmations, set a thank-you message or redirect users to a custom
page after they submit the form.

Click Save when done.

Step 5: Add the Form to a Page or Post

Open the page where you want to add the form (e.g., Contact Us page).
Click on + Add Block (if using Gutenberg).

Select the WPForms Block.

Choose the form you just created from the dropdown.

Click Publish or Update the page.

Your form is now live!
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CRM Entries plugin:

A CRM Entries Plugin for WordPress is a tool designed to integrate a Customer
Relationship Management (CRM) system within your WordPress website. The
plugin allows you to manage and track customer interactions, store contact
details, and handle leads, sales, or support cases directly from the WordPress
dashboard.

Install the Plugin: Like any WordPress plugin, you start by installing and
activating the CRM plugin.

3 New
Get More Email S

-

Wl Insights  WPFoims

s with OptinMonster

Resul ed  Popula jed  Favorite: fch Plug [ crm entried x ] Keyword v

] Fluent Forms - Customizable Contact N Database for Contact Form 7 Ackivate
Forms, Survey, Quiz, & Conversational WPforms, Elementor forms
ol Blllld@r Saves Contact Form 7, WPforms, Elementor Fe s, CRM
Get a fast contact form plugin. Create advanced forms Perks Forms and many other contact form submissions to
using drag and drop form builder with all smart features database.

nstallations V' Compatible with your version of WordPress 70,000+ Active Installations ¥ Compatible with your version of WordPress

Formidable Forms — Contact Form all A WP Zoho for Contact Form 7,
[ ] Plugin, Survey, Quiz, Payment, =i WPForms, Elementor, Formidable and
— Calculatar Farm & Cictom Eorm ks - Ninia Forms — CRM. Biain

View Form Submissions in the CRM:
CRM Dashboard: Once the form submission in wpforms, you can view it under
your Leads, Contacts, or Customers section in your CRM plugin.

£ Plugins 2

Add New Plugin

jin File Ed

& Users

& Tools

B Settings

@ Allin One SEO

€ Broken Links

B insights @
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Collect.chat Plugin:

Collect.chat is a chatbot plugin for WordPress that allows businesses to
automate conversations with website visitors. It helps collect leads, book
appointments, and provide customer support without human intervention.

How to Install & Use Collect.chat on WordPress (Step-by-Step)

Step 1: Install Collect.chat Plugin

Log in to your WordPress dashboard.
Go to Plugins > Add New.

Search for Collect.chat.

Click Install Now and then Activate.

B WP-Chatbot for Messenger
‘ WP-Chatbot is the fastest, simplest way to add live chat
ur website. Convert hot leads and engage your
essenger chat widget

Add New Plugin

Plugin File Ed
(38) Last Updated: 2 months ago (53 Last Updated: 1 year ago

& Users
& Tools

[ Settings

(©) Click to Chat

Step 2: Create a Chatbot on Collect.chat
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Go to Collect.chat's website (https://collect.chat) and create an account.
Click on Create New Bot.
Use the drag-and-drop builder to design your chatbot flow:

Add Welcome Messages
Ask questions (Name, Email, Phone, etc.)

Offer multiple-choice options

Enable appointment booking
Click Save & Publish when done.

(£] Payments Chatbot Snippet:
Need Help?

Show Above Chatbot On:

Note: You can insert different bots to specific pages or posts from respective edit sections. Learn more
® Collectchat
©) Click to Chat

o
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https://collect.chat

< c 23 dashboard.collect.chat/66e0361df4318a97acfb9ca5/builder/script

® collect.chat
@ Buid © Message
1. Design @ Text Question
2 SEfT & Phone Number
3. Share
@ Yes / No
§ Integrate
= J = List
3 Settings _
= Range
[@ Results

Opinion Scale

@ File Upload
{9 Thank You
o8 Workspaces
@  Support
R Account
@ s0c am
= Haze -

@ Multi Ghoice

& Email

Appointment

Multi Select

# Number

Y Rating

B3 Date

& Links

WhatsApp

Q Search

1. Hello

() 2. What is your name

User's reply

® 3. -
What are you looking for?

User's reply

7 4. wa Thank you for completing.

;’I.ﬁ‘.'*_@(_-@f(_)@_@i AQE\’:IG@“”.@M—OZQOZS

Jumpto 34 END

12:43

Step 3: Connect Chatbot to WordPress

Go to Collect.chat Dashboard > Embed Code.

Copy the chatbot embed code.

In WordPress, go to Settings > Collect.chat.
Paste the embed code and Save Changes.
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Look deep into nature, and you will %
understand everything better. N What are you looking for?

Sample option

WhatsApp Click to Chat Plugin:

The WhatsApp Click to Chat plugin allows visitors to start a conversation with
you on WhatsApp directly from your WordPress website. It helps businesses
provide real-time customer support, generate leads, and increase
conversions by making communication easier.

How to Install and Set Up WhatsApp Click to Chat Plugin
(Step-by-Step)

Step 1: Install the Plugin

Log in to your WordPress Dashboard.

Go to Plugins > Add New.

Search for WhatsApp Click to Chat.

Click Install Now and then Activate.
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@ Dashboard NEW! Advanced WP Reset has been updated to v2 with tons of new features like advanced custom Resets, site Snapshots, WordPress Switcher and 30+ time saving tools,
REMIND }
- S TAKE A LOOK NOW
2 Med
B Pag s, Den £l v d U

Payr
nal
Mar — V——
Install Now ‘ T
WPF )
& Appe
K Plugins 3
talled
Add New Plugin Updated pdated
4 patible ersi e patibl
- Users
# Tools Chat Widget: Customer Support tall Now WP Chat App
o Button with SMS Call Button, Click to A 1 el R

Step 2: Configure the WhatsApp Button

Go to Settings > WhatsApp Click to Chat.

Enter your WhatsApp phone number (with country code). Example: +1
1234567890.

Customize the Chat Button Text (e.g., “Chat with us on WhatsApp”).

Add a Predefined Message (optional) — This message appears when users start
a chat. Example:

"Hello, | need help with my order!"
Choose the Button Position (bottom left or right).
Click Save Changes.
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» Appearance Pre-Filled Message

Call to Action

Translator Plugin:

Translator Plugin allows your WordPress website to support multiple languages,
helping you reach a global audience.

How to Install and Set Up Translator (Step-by-Step Guide)

Step 1: Install Translator Plugin

Log in to your WordPress Dashboard.
Go to Plugins > Add New.

Search for Translator.

Click Install Now and then Activate.

Step 2: Configure Language Settings

Go to Settings > Translator.

Select your Default Language (the original language of your website).
Click Add Language and choose the language you want to translate into.
Click Save Changes
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Step 3: Translate Your Website Content

Click on Translate Site from the WordPress menu.

A live preview of your website will open with an inline translation editor.
Select any text on the page, and a translation box will appear.

Enter the translated text manually or enable automatic translation.
Click Save Translation.

WP Reset Plugin:

WP Reset is a recovery tool that helps site owners, and testers reset,
restore, and manage their websites efficiently. It allows users to reset their
WordPress installation without deleting essential files.

How to Install and Use WP Reset (Step-by-Step Guide)
Step 1: Install WP Reset Plugin

Log in to your WordPress Dashboard.

Go to Plugins > Add New.

Search for WP Reset by Sigma.

Click Install Now and then Activate.
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Step 2: Perform a Site Reset

In the Reset tab, scroll down to the Site Reset section.

Type "reset" in the confirmation box.

Click Reset WordPress.

Your site will reset, removing content but keeping WordPress core files.
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Widgets in WordPress:

Widgets in WordPress are small content blocks that you can add to sidebars,
footers, headers, and other widget-ready areas of your website. They help

you display dynamic content like menus, recent posts, search bars, social
media links.

How to Use Widgets in WordPress (Step-by-Step)
Step 1: Access the Widgets Section

Log in to your WordPress Dashboard.

Go to Appearance > Widgets.

You will see Available Widgets on the left and Widget Areas (Sidebar, Footer,
etc.) on the right.

Recent Posts

Hello world!

€ Marketing Recent Comments

Archives

Widgets
review available

Step 2: Add a Widget to Your Site
Find the widget you want (e.g., "Search").
Drag and drop it into a widget area (e.g., "Sidebar").

Customize the widget settings (if applicable).
Click Save.

Alternative Method:
Click on a widget, select a widget area, and click Add Widget.
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Blogging:
Blogging deals with the regular sharing of information in the form of blogs on the
internet. Understanding the blog concept is essential to get an insight into

blogging.

Who is a blogger?

A blogger is a person who owns, runs, or maintains a blog. That is, posting
articles or new posts, information, and sharing the most up-to-date news,
opinions, and case studies.

Difference Between Pages and Posts in WordPress

In WordPress, Pages and Posts are the two main types of content. While they
may look similar, they serve different purposes.

Use Pages For:

Permanent Content — About Us, Services, Contact, Privacy Policy.
E-commerce Store Pages — Product descriptions, checkout pages.

Use Posts For:

Blogging — Articles, tutorials, case studies.

News Updates — Latest announcements, press releases.

Service oriented blogging website:

Blogging for a service-oriented website can be an excellent way to engage with
your audience.

Step 1 - Select blog theme

Go to Appearance > Themes, click Add New, and search for a "Blog" theme.
Choose one that fits your style, click Install, and then Activate it.
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7 Rajahmundry

Rajahmundry, located on the banks of the mighty Gedavari
B Riverin Andhra Pradesh, is a beautiful city known for its cultural
= heritage, scenic landscapes, and religious significance. Here are Recent Posts
thetop5...
Top 5 Tourist Places to Visit in Rajahmundry

. . Top 5 Restaurants in India for a Culinary Delight
Top 5 Restaurants in India for a

§ Culinary Delight Top 5 Beauty Products in India for 2025

India’s diverse culinary scene is a paradise for food lovers, with Recent Comments
countless restaurants offering delectable flavors from across
| theglobe. Here's alist of the top 5 restaurants that promise a
& unique...

No comments to show.

O AW | \\@ / Top 5 Beauty Products in India for

Step 2 - Create your blog post

In your WordPress dashboard, Go to Posts > Add New.
Enter a post title like “My First Blog Adventure!”
Write your content in the Block editor, you can add text, images,
videos, and other media. WordPress has a block editor, so you can
easily add and customize different types of content like paragraphs,
headings, images, quotes, and more.

e Scroll down the page and look for the Featured Image section on the
right side
Click Set Featured Image to upload or select an image

e Add Categories : create a new category, click + Add New Category
under the list of categories. Enter a name for your new category (e.g.,
"Web Design Tips" or "Client Success Stories") and click Add New
Category.

32



& c 23 gowripriya.dmclass.in/wp-admin/post.php?post="198&action=edit

@]
[ +]
LN
7
L

Top 5 Restaurants in India for a Culinary... - Post Ctrl+K

Top 5 Restaurants in India for a Culinary Delight

India's diverse culinary scene is a paradise for food lovers, with countless restaurants offering delectable

flavors from across the globe. Here's a list of the top 5 restaurants that promise a unique gastronomic
273 words, 1 minute read time.

experience: Last edited 2 m -u(;s ago.

1. Indian Accent — New Delhi st © ot
Publish mmediately

A jewel of Indian fine dining, Indian Accent is renowned for its creative take on traditional Indian flavors. Link /top-5-restaurant
Auth gowrip
Discussion Ope!

Step 3 - Publish Your Post:
Once you're happy with the content, click Publish.
Confirm by clicking Publish again.

How to connect all posts to page :

Customize -> homepage settings -> select a static page -> Homepage (Example
: home) ->posts page (Example : Blogs)

Fulfledged Blogging website:

Remove all pages, and also go to homepage settings and select latest posts.
Click Save Changes.

Create Categories & Publish Your Post

1. Go to Posts > Categories and create blog categories.
2. Navigate to Posts > Add New.
3. Write your blog post:

e Add a post title.
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e Write engaging content with headings,paragraphs, quotes, and more.
e Insert images using “Add Media”.
e Click Publish.
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Elementor:

Elementor is one of the plugin. we can build pages and build websites using
elementor.Elementor is one of the best page builders for WordPress.
Elementor is a powerful drag-and-drop page builder for WordPress that allows
users to design stunning websites without coding. Whether you're a beginner or
an advanced user, Elementor makes website building easy with its real-time
visual editor and customizable widgets.

Elementor as a Page Builder:

Elementor helps you design beautiful, responsive pages by providing a live
editor where you can drag elements (text, images, buttons, etc.) and customize
them instantly.
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How to Install Elementor?

In WordPress, go to Plugins > Add New.
Search for "Elementor™.
Click Install > Activate.

‘osts
Search Results eature: e ended  Favdrite Search Plugins | elementot
7] | -
| 3,049 items
L ments
@ Elementor Website Builder — More install Now | . Royal Elementor Addons and
# Appearance 22 Than Just a Page Builder Templates
oo =2
K Plugins 3 The Elementor Website Builder has it all: drag and drof B Elementor Post Grid, Portfolio, W ce Grid
/. page builder, pixel perfect design, mobile responsive builder Widgets. Slider, Carousel monial
talled Plugi + editing, and mare. Get started now! Gall av menu addons, Elemer ts Bean
Add New Plugin By i By WP Roya
3in F Edi
- Users (6,99¢ Last Updated: 2 days ago Last Updated: 3 weeks ago
10+ Million Active Installations v Compatible with your version of WordPress 500,000+ Active Installations ¥ Compatible with your version of WordPress
5 P P
B Setting:
o Ultimate Addons for Elementor ElementsKit Elementor addons

(Formerly Elementor Header & Footer
Builder)

reate dynamic

Last Updated: 1 day ago Last Updated: 1 week ago

How to Use Elementor?

Go to Pages > Add New.

Click “Edit with Elementor”.

Drag and drop widgets (Text, Images, Buttons, etc.).
Customize styles, colors, fonts, and layout.

Click Publish when done.
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Look deep into nature, and you will
« Basic understand everything better.

] =
Access all Pro widgets. Upgrade Now
Elementskit:

ElementsKit is an addon plugin for Elementor that enhances its functionality by
providing extra widgets, modules, templates, and layout options. It allows
you to create more advanced and professional websites without needing extra
plugins or custom coding.

How to Install ElementsKit?

Step 1: Install the Plugin

Log in to your WordPress Dashboard.
Go to Plugins > Add New.

Search for "ElementsKit".

Click Install Now > Activate.
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How to Use Pre-Built Templates & Sections:

ElementsKit provides ready-made sections and templates to save design time.
How to Insert Pre-Made Sections:

Open a page in Edit with Elementor mode.
Click the ElementsKit icon inside the editor.
Browse 100+ pre-made designs.

Click Insert and customize the content as needed.
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e ELEMENTSKIT

530+ Redefined Designs
by ElementsKit

Creating your website was never so quick, easy, and flexible as it is now wi
the full-ledged and updated template library from ElementsKit.

Elementor as a Website Builder with Astra theme:

Astra is a fast, lightweight, and customizable WordPress theme, perfect for
use with Elementor. It also comes with Starter Templates, which allow you to
create a beautiful website in minutes.

Step 1: Install Elementor Plugin
Go to Plugins > Add New.
Search for "Elementor”.

Click Install Now > Activate.

Step 2: Install Astra Theme

In WordPress, go to Appearance > Themes > Add New.
Search for "Astra" and click Install > Activate.
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Step 3: Install the Starter Templates Plugin

1. Go to Plugins > Add New.
2. Search for "Starter Templates".
3. Click Install Now > Activate.

€« c 25 gowripriya.dmdass.in/wp-admin/admin.php?page=astratpath=starter-templates T N} = Q

Y & sussowmons O 6 P + New

@ Dashboard 0 Welcome Settings Starter Templates Free vs Pro ¥ Unlock Pro Features m \39
»

o

7

B Pages

® Comments

o Astra

Dashboard Y
Site Builde

Starter Templates

» Appearance e € We € tes for y favorite page b
& Plugins @
Activate
& Users
4 Tools Learn More
[ Settings = -

[ ™~

39



Step 4: Import a Starter Template

1. Go to Appearance > Starter Templates.
2. Select a page builder (Choose Elementor).

b &) 23 gowripriya.dmdass.in/wp-admin/themes.php?page=starter-templates8ici=1

Select Page Builder

Beaver Builder

Block Editor Elementor

3. Browse and select a template (e.g., Business, Portfolio, eCommerce).

P o @t

What type of website are you building?

A WONDERFUL GIFT

Get unlimited access to all Premium Starter Templates and more, at a single low cost! Get Essential Toolkit
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4. Click on the template and preview the design.

Selected Template:
Love Nature

Customize

Site Logo
Upload File Here

Font Pair: DM Sans & DM Sans

| A | Ac As Ag Ag

Ag As  As A Ag
Ag

Color Palette: Original Look deep into nature, and you will

™ i o0 o9 oo o0 understand everything better.

Back

Click Import Complete Site (or choose Import Single Page).
Wait for the import to finish (this may take a few minutes).
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Step 5: Customize the Imported Template

1. Go to Pages > Edit with Elementor to modify content.

2. Change text, images, and colors using the Elementor editor.
3. Edit menu and logo under Appearance > Customize.

4. Click Update to save changes.

Elementor Header & Footer Builder plugin:

The Elementor Header & Footer Builder plugin is a practical tool designed to
help you build custom headers and footers for your WordPress website using the
Elementor page builder

Install the Plugin:
e First, you need to install the Elementor Header & Footer Builder plugin.
e Go to your WordPress dashboard > Plugins > Add New, then search for
“‘Elementor Header & Footer Builder.”
e Install and activate the plugin.

§ sHssowTions © 6 B + New Caching WPForms

9 Babosd Add Plugins | vel

Ultimate Addons for Elementor Install Now |
(Formerly Elementor Header & Footer
Builder)

M Appearance
Last Updated: 1 day ago (1.79: Last Updated: 1 week ag
£ Plugins 3 ) .
¢ Installations ¥ Compatible with your version of WordPress 1+ Million Active Installations ¥ Compatible with your version of WordPress
d Plugins
Add New Plugin .
Elementor Website Builder - More Royal Elementor Addons and

P bk Than Just a Page Builder

Templates

The Ele:

oo
oo
N

Last Updated: 2 days ago 514 Last Updated: 3 weeks ago
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Create a New Header/Footer

e After activating the plugin, you'll see a new menu item under Appearance
called Header Footer & Blocks.

e Click on it, and you'll see an option to Add New. You can choose to create
a Header or Footer.

e You'll be asked to give it a name and specify if it's for the Header, Footer,
or a custom block. For example, you could create a "Custom Footer."

Design with Elementor

e Once you've created a header or footer, it'll show up in your Elementor
interface.

e Click the Edit with Elementor button, and you can start designing your
header or footer using Elementor widgets.

e You can add elements like logos, navigation menus, social media icons,
contact info, and more.

e You also have full control over styling, alignment, and layout.

Go to Header Footer & Blocks > Add New > Footer.

Give it a name (e.g., “Custom Footer”).

Click on Edit with Elementor.

Design the footer using Elementor widgets: drag and drop the Icon List widget
for social media links, the Text Editor widget for contact details, and the Nav
Menu widget for navigation links.

Once you're done, set the display conditions to ensure this footer appears
site-wide.

Publish it.
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Access all Pro widgets. Upgrade Now

Clone plugin:

The Clone Pages plugin is a WordPress plugin that allows you to duplicate or
clone pages and posts on your website. This is particularly useful if you want to
create a new page with the same layout and content as an existing one, saving
you time and effort compared to starting from scratch.

Here's how to use it practically:

Install the Plugin

Go to your WordPress dashboard.
Navigate to Plugins > Add New.
Search for Clone Page

o
[
[
e Click Install Now and then activate the plugin.

Clone a Page or Post

e Once the plugin is activated, go to Pages or Posts (depending on what you
want to clone).

e You'll see a new Clone link next to each page or post listed.
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e Click the Clone link for the page or post you want to duplicate.

Edit the Cloned Page

e After clicking Clone, a new draft of the page or post will be created.

e This draft will have all the same content, layout, and settings as the original,
but it will be in a "Draft" status, so it won’t be published immediately.

e You can now open the draft and make any necessary changes. For
example, you can update the title, edit the content, or change the layout to
fit the new page's needs.

Publish the Cloned Page

e Once you're satisfied with the changes, you can publish the cloned page as
you would with any other page on WordPress.

Ecommerce website:

In eCommerce website in WordPress is a website built using WordPress that
allows businesses to sell products or services online. These websites typically
have an integrated shopping cart system, payment gateways, product catalog,
and other essential eCommerce functionalities that facilitate online transactions.

In WordPress, WooCommerce is the most popular plugin used to transform a
regular WordPress site into a fully functional eCommerce store. It allows you to
sell both physical and digital products, manage inventory, handle payments, and
track orders with ease.

Steps to Create an eCommerce Website in WordPress:

Here's a practical step-by-step guide to building an eCommerce website using
WooCommerce in WordPress.

Install the WooCommerce Plugin:

Install WooCommerce: From your WordPress dashboard, go to Plugins > Add
New. Search for WooCommerce and click Install Now, then activate the plugin.
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WooCommerce Setup Wizard: After activation, WooCommerce will guide you
through a setup wizard. The setup wizard helps you configure essential settings,
such as:

Store Location: The country where your store is based.

Currency: The currency your products will be sold in.

Payment Methods: Choose payment gateways such as PayPal, Stripe, or
credit card payments.

Shipping: Set up shipping zones, methods, and rates.

Tax Settings: Configure tax rules based on your location.

Choose a Theme:

e Select a WooCommerce-Compatible Theme: Choose a theme that works
well with WooCommerce. Many WordPress themes are specifically
designed to integrate seamlessly with WooCommerce and provide a
beautiful shopping experience.

Popular themes for WooCommerce include Storefront (the official
WooCommerce theme) and Astra, OceanWP, or Flatsome.

<« C % gowripriyadmdlass.in/shop/ * 0 = 4 0

Howdy, gowripriya [ll Q. |

Home / Shop Search

Shop

Showing all 4 results

Recent Posts

AK JEWEL STORES DANIYAL.COLLECTION Maina Fabrics

Recent Comments
€260.00 2187.00 - #250.00 2400.00

m SELECT OFTIONS A Wordpress Commenter on Hello world!

PN

his page is in "Coming soon” mode and is only visible to you and those who have permission. To make it public to everyone, change visibility settings X

9= BB Q seocn Zru@O_CCOFEPEPa R S



e Customize the Theme: You can customize the theme through the
WordPress Customizer (found under Appearance > Customize), where
you can adjust things like:

Logo and brand colors
Font style and size

Page layouts (for product pages, checkout page, etc.)

Add Products to Your Store:
add a product, go to Products > Add New.

In eCommerce, there are several types of products you can sell, each with
different characteristics and features. They are:

Simple products
Variable products
Grouped products
Affiliate products

Simple Product:

A Simple Product in WooCommerce refers to a straightforward product type that
doesn’t have variations (like size or color options) and is typically used for single
items. For example, a single-size t-shirt, a book, or a mug.

Navigate to the Products Section:

In the WordPress dashboard, go to Products > Add New. This will open the
page where you can add a new product.

47



Add New [ =] O

\ o |
Product data — | Simple product v @ Virtual Downloadable AV A b’ P
v ——
# .
5 1 L]
- Produc: g
Il cat
=
o 1"
o
Product short description @
 ;
(8] Payments @
- : = = = P = = P
il Analytics B I : ‘€ = = =L =B E Product tags
¥ Marketing Daniel Clark Handbag Beautiful Handbags For Girls and Ladies l|

# Appearance

Enter Product Title and Description:

Product Title: Enter the name of your product. For example, “Organic Soy
Candle.”

Product Description: This is the long description of the product that will appear on
the product page. Here, you can include detailed information about the product
such as features, benefits, ingredients, usage instructions, etc.

Product Data Section:

Product Type: The default type is "Simple product." WooCommerce gives you
several types of products (Simple, Variable, Grouped, etc.), but for this example,
we’ll leave it as Simple product.

General: In this tab, you'll set the pricing.

e Regular Price: Enter the regular price of the product. For example,
“$15.00.”

e Sale Price (optional): If you're offering a discount, you can add a sale price
here. For example, “$12.00.”
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Inventory:

e If you want to manage stock, tick the Manage stock? checkbox.

e SKU: Enter a unique SKU (Stock Keeping Unit) for your product. This helps
you track the product in your inventory.

e Stock Status: Set the stock status as In Stock (or Out of Stock, depending
on availability).

e Allow backorders?: You can enable or disable backorders if the product is
out of stock but you want to allow orders.

Shipping:

e Weight: If you're selling a physical product, you may want to enter the
weight for shipping calculations.

e Dimensions: Add the dimensions (length, width, height) if relevant.

e Shipping Class: You can assign a shipping class (e.g., “small,” “large,”
“free shipping”) to help calculate shipping rates more accurately

Linked Products (optional):

e Upsells: Here, you can recommend higher-priced items.
e Cross-sells: Suggest related products that can be added to the cart.

Product Short Description:

This is the brief product summary that appears next to the product image on the
product page

Product Images:

Product Image: On the right-hand side, you’ll see an option to set the Product
Image. This is the main image that will appear on your product page. Upload a
high-quality image of the product.

Product Gallery: Below the main image, you can also add multiple images for a
gallery.

Product Categories and Tags
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e Categories: You can assign this product to a specific category (e.qg.,
“Candles,” “Home Decor”). If you don’t have a category yet, you can create
one.

e Tags: Tags help with SEO and filtering. For example, you might add “soy
candle,” “lavender,” or “handmade.”

Publish the Product:

Once you've filled in all the necessary fields, Publish to make the product live on
your store.

Cart Checkout My account Sample Page Shop

WAM-WATCH Search

7350.00 m

Daniel Clark Handbag Beautiful Recent POStS

Handbags For Girls and Ladies

Add to cart

gu—— Recent Comments
- SKU: AKWRS6653 Category: Women

Tags: Bags, Brown Colour Bags, Hand A WordPre Commenter on

i
:EF bags, Women hand bags
e—

Description  Reviews (0)

Description

This page is in "Coming soon” mode and s only visible to you and those who have permission. To make it public to everyone, change visibility settings

Variable Product:

A Variable Product in WooCommerce is a type of product that has multiple
variations (e.g., size, color, style) with different prices, stock levels, and attributes.
This is ideal for products that come in various options, such as clothing, shoes, or
electronic gadgets.

Create a New Product

1. In your WordPress dashboard, go to Products > Add New.
2. This will open the page where you can add your new product
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All Products

Enter the Product Title and Description

Choose "Variable Product” Type

e Scroll down to the Product Data section (below the product description).

e In the Product Type dropdown, select Variable product.
By default, WooCommerce sets the product type to Simple Product. For
variable products, you need to change this to Variable product so that you
can set different variations (e.g., size, color).

Add Product Attributes

Attributes are what make your product variable. For example, size, color, or
material.

e Go to the “Attributes” tab under the Product Data section.
e Click Add to create a new attribute (e.g., Size, Color).
e For Size:

Add a name: Size.

Under Value(s), input the different sizes your product is available in (e.g.,
Small, Medium, Large, Extra Large). Separate each option with a vertical

bar (|), like this: Small | Medium | Large | XL.
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e For Color:
Add a name: Color.

Under Value(s), input the different colors your product is available in (e.qg.,
Red, Blue, Green). Again, separate each option with a vertical bar: Red |

Blue | Green.

e Enable “Used for variations”: For each attribute, check the box that says
Used for variations. This tells WooCommerce that you want to create
variations based on these attributes.

€ Marketing

M Appearance

Create Variations

Once you've added your attributes, the next step is to create the variations.

e Go to the “Variations” tab under Product Data.
e Click the dropdown for Add variation and select Create variations from
all attributes.

WooCommerce will automatically create all possible combinations of your
attributes. For example, if you have 3 sizes and 3 colors, WooCommerce
will create 9 variations (e.g., Small-Red, Medium-Blue, Large-Green, etc.).

e Click Go to create these variations.
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Set Prices, Stock, and Other Information for Each Variation

Now, you need to define specific details for each variation, such as price, stock
status, image, SKU, etc.

Price: For each variation, you can set a different price. For example:
Red-Small might cost $20.
Blue-Medium might cost $22.

Stock: You can manage stock for each variation individually. You may
enable the Manage stock? checkbox to track stock levels for each
variation.

For example, you may have 10 units of Red-Small and 5 units of
Blue-Medium.

SKU: You can assign a unique SKU to each variation (optional but
recommended for inventory management).
Image: You can add a unique image for each variation. For example:

The Red-Small variant could have an image of a small red shirt.
The Blue-Medium variant could have an image of a medium blue shirt.

Weight, Dimensions, and Shipping: If needed, you can assign different
weight or dimensions for each variation (useful if your product sizes differ
significantly).

Save the Variations

After you've filled out all the information for each variation (e.g., price, stock,
image, etc.), click Save Changes.

Add Product Images

Set Product Categories and Tags

Publish the Product
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Once you're done configuring your product, click Publish to make it live on your
store.

Maina Fabrics
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Swatches plugin:

The Swatches for WooCommerce plugin is a useful tool for enhancing the user
experience on WooCommerce stores that sell variable products (such as
clothing, accessories, and other products that come in different colors, sizes,
materials, etc.). This plugin allows you to replace the standard dropdown menus
for product variations (like size, color, or material) with more visually appealing
and user-friendly swatches.

step-by-step guide on how to use the "Swatches for WooCommerce" plugin:
Install the Plugin

1. Go to your WordPress Dashboard.

2. Navigate to Plugins > Add New.

3. In the search bar, type “Swatches for WooCommerce”.
4. Find the plugin by Emran Ahmed and click Install Now.
5. After installation, click Activate to activate the plugin.
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Create Product Attributes

e Before you can use swatches, you need to have product attributes that
are used for variations, like Color or Size.

e Go to Products > Attributes in your WooCommerce dashboard.

e Add an attribute (e.g., Color):

Name: Color
Slug: color
Choose Type: Select Color if you want to use color swatches.

e Add the terms for this attribute (e.g., Red, Blue, Green).

Set Up Variable Product

You need a variable product to see how swatches work. For example, if you're
selling a t-shirt that comes in different colors and sizes, you’ll need to create a
variable product.

e Go to Products > Add New and create a new product (e.g., “Men’s
T-shirt”).

e In the Product Data section, change the product type to Variable Product.

e Go to the "Attributes" tab and add the attributes you created earlier (e.qg.,
Color, Size).

e Under the Variations tab, create the variations for each combination (e.g.,
Red-Small, Blue-Medium).

Assign Swatches to Attributes
Now, assign swatches to the attributes you created (e.g., Color):

e Go back to Products > Attributes.
e For the Color attribute, click the Configure Terms button to manage the

color options.
e For each color (e.g., Red, Blue, Green), you can:
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Upload an Image for the color (if you're using image swatches).

Choose a Color (if you're using color swatches). You can select a specific
hex color for each term (e.g., Red with hex code #FF0000).

# You're doing great! 4 steps left to get your store up and running. Continue setup

.
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Display Swatches on Product Pages

e \When you create or edit a Variable Product, you'll notice that the swatch
options now appear in the variation settings.

e In the Product Data > Variations tab, each variation will now have a
swatch option (e.g., color swatches, image swatches, or labels).

e Once you’ve assigned swatches to each variation, save the product.
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Grouped product:

A Grouped Product in WooCommerce is a type of product that allows you to
group multiple individual products together for customers to purchase all or some
of the items in the group. Each product in the group is still a separate product,
but they are presented together in a bundle on the same product page.

Grouped products are typically used when you have several related products,
and you want to make it easier for customers to purchase them together.

Step-by-Step Guide to Adding a Grouped Product

Create Individual Products for the Group

Before you can create a grouped product, you must first create the individual
products that you want to include in the group.

e (o to Products > Add New in your WordPress dashboard.

e Create each product you want to include in the group.

e Set each product to be a Simple Product (not variable), and enter the
usual product information (title, description, price, image, etc.).

57



e Once you've added each product, publish them. These will now be
available to add to the grouped product.

# You're doing great! 4 steps left to get your store up and running. Continue setup
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# You're doing great! 4 steps left to get your store up and running. Continue setup
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Create the Grouped Product:

Now, it’'s time to create the Grouped Product that will showcase all the individual
products together.

e Go to Products > Add New again to create a new product.
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e Enter the Grouped Product Title
e Write a Product Description

Set the Product Type to Grouped
Scroll down to the Product Data section (below the description).

In the Product Type dropdown, select Grouped product.

Add Individual Products to the Group

# You're doing great! 4 steps left to get your store up and running. Continue setup
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Now, you need to associate the individual products that make up the group.

e Go to the "Linked Products" tab under the Product Data section.

e In the Grouped Products field, begin typing the names of the individual
products you created earlier (e.g., Lawn Mower, Lawn Fertilizer, Grass
Seed).

e Select the Products you want to include in the group. These will now be
linked to the grouped product.

Set the Product Image and Gallery

Set Categories and Tags

Publish the Product
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Once you've completed all the necessary fields, click the Publish button to make
the grouped product live on your website.
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Affiliate product:

An affiliate product on an eCommerce website refers to products that you
promote or sell on your site, but that are owned and fulfilled by another company.
When a customer purchases through your affiliate link, you earn a commission.
This model is often used in blogs, review sites, or niche eCommerce stores to
monetize content without needing to stock products.

Choose an Affiliate Program

e You'll first need to partner with an affiliate program. Some popular ones
include:

Amazon Associates (Amazon)
ShareASale

After joining, you'll get affiliate links for products to promote.

Adding Affiliate Products to Your Site
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There are two main ways to add affiliate products:

a. Manually Adding Affiliate Products:

e Go to your WordPress dashboard.

e Posts > Add New (for blog posts) or Pages > Add New (for pages), or
Products > Add New if you’re using WooCommerce.

e Add content related to the product (description, benefits, etc.).

e Embed the affiliate link where relevant, or if using WooCommerce, enter the
affiliate URL in the product’s external/affiliate product section.

# You're doing great! 4 steps left to get your store up and running. Continue setup

Add New

Plating : Rhodium Plated
Stone Type : Cubic Zirconia/American Diamond

W Products Slizing : Adjustable

b. Using WooCommerce:

e Install WooCommerce plugin if you haven'’t already.

e (o to Products > Add New and enter the product details like name,

description, and price.

Add the affiliate URL in the “Product URL” field.
Optionally, set a button text like “Buy Now” or “Check Price”.

page on the merchant’s site.
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This way, users click on the affiliate link and are taken directly to the product
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Coupons:

Coupons in WooCommerce allow store owners to offer discounts, promotions,
and deals to customers. These coupons can be configured with various rules and
restrictions, such as minimum purchase amounts, product-specific discounts, and
expiration dates.

How to Create a Coupon in WooCommerce (Step-by-Step)

Step 1: Enable Coupons in WooCommerce

Log in to your WordPress dashboard.

Navigate to WooCommerce > Settings.

Click on the General tab.

Scroll down to the Enable Coupons section and ensure that "Enable the use
of coupon codes" is checked.

e Save changes.

Create a Coupon

1. Go to Marketing > Coupons (in older versions, it may be under
WooCommerce > Coupons).

2. Click Add Coupon.
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3. Enter a Coupon Code (e.g., "SUMMER10").
4. Add a Description (optional) for internal reference.

& c

25 gowripriya.dmclass.in/wp-admin/post-new.php?post_type=shop_coupon

w@; @A sHssowTions (SRS < 4 P

+ New caching |

0

@ Dashboard Add New H O
Activity  Finish setup

@ Jetpack opt Ip v

Add new coupon

,’ Posts

8 Media BIGSALE Publish v

@ Pages Status: Draft Edit

® Comments
&’l MailPoet

E=) Feedback

Visibility: Public Edit

Publish immediately Edit

Move to Trash

Coupon data AV
W WooCommerce
— R o
B Products — GamzE Discoun type Fixed product discount v Channel visibility 4
[5] Payments (4 @ Usage restriction Google for WooCommerce
Coupon amount 100 @

ail Analytics Complete setup to get your coupon listed

on Google for free

@ Marketing Check this box if the coupon grants free shipping. A free shipping method must be enabled in your

shipping zone and be set to require "a valid free shipping coupon’” (see the "Free Shipping Requires" setting).

Overview

Coupons Coupon expiry date 2025-02-28 [}

Configure Coupon Settings
A. General Settings
® Discount Type:

Percentage Discount — This discount applies a percentage off the total
cart value. e.g., 10% off.

Fixed Cart Discount — This discount applies to the total cart value,
regardless of the products in the cart. e.g., $20 off the total cart value.

Fixed Product Discount — This discount applies only to specific products.
e.g., $5 off specific products.

Coupon Amount — Enter the discount amount (e.g., 10 for 10% or $10).

e Allow Free Shipping — Optionally, check this to enable free shipping when
the coupon is applied.

e Coupon Expiry Date — Set an expiration date for the coupon.
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Usage Restriction

Minimum Spend — Set a minimum cart value required to use the coupon.
Maximum Spend — Set a maximum cart value for coupon applicability.
Individual Use Only — Prevents this coupon from being used with other

coupons.

e Exclude Sale Items — Disallows applying the coupon to already discounted

products.

e Products & Categories — Choose specific products or categories for the

coupon.

e Exclude Products & Categories — Select items/categories that the coupon

will not apply to.
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e Usage Limit Per Coupon — Limit the number of times this coupon can be

used in total.

e Usage Limit Per User — Restrict how many times a customer can use the

coupon.
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Step 4: Publish and Share

e Click Publish to activate the coupon.
e Share the coupon code via email, social media, or display it on your
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Convertful Plugin: Displaying Coupons on a WooCommerce Website

Convertful is a powerful lead generation and conversion optimization plugin for
WordPress that allows you to create popups, floating bars, slide-ins, and
embedded forms to display discount coupons and special offers on your
WooCommerce store.

Step-by-Step Guide to Display Coupons Using Convertful

Step 1: Install and Activate Convertful Plugin

Log in to your WordPress dashboard.
Go to Plugins > Add New.
Search for Convertful and click Install Now.

o
o
[
e After installation, click Activate.
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Step 2: Connect Convertful to Your Website

e Go to Convertful > Settings in your WordPress dashboard.

e Click on Sign Up or Log In to create/connect your Convertful account.

e After logging in, follow the on-screen steps to connect your
WooCommerce website.

€« C % app.convertful.com/sites/ % O O
a8 M Gmail @ YouTube @ Maps (M Meet - kjg-mdxw-w.. 3 All Bookmarks
@Conve[tfu]_ My Sites ~ 0/ 300 Free Pageviews Knowledge Base Get Support . safiya2233 ~
My Sites Add Site
Site Pageviews/30d Impressions/30d Subscribers/30d Actions
safiya.dgweb.co.in 0 0 0 @

€2 Try Premium Features for Free §

© Convertful, 2025 Terms of Service  Privacy Policy ﬁ u

Wordze at 25% OFF for a limited time ) X

Try our Al-powered content generation & optimization tool at an insanely low price Coupon code: WDZ25
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Step 3: Create a Coupon Popup in Convertful
A. Select a Widget Type

e Go to Convertful Dashboard.
e Click Create Widget and choose a design format, such as:

Popup (Best for attracting attention)
Floating Bar (Ideal for showing at the top/bottom of the page)

Slide-in (Appears from the side for a subtle approach)

< c 2% app.convertful.com/sites/72907/widgets/create/ b+ b} e H

M Gmail @B YouTube @ Maps (M Meet - kjg-mdxw-w... [ All Bookmarks

<P Convertful  safiya.dgweb.co.in ~ 3/5) Completed Knowledge Base Get Support . safiya2233 ~

Widgets Analytics Subscribers Integrations Settings

Choose Template to Create Widget

Cart Abandonment Popups

Reduce Shopping Cart Abandonment Rate and increase Sales Conversion Rate by offering a discount

For Blog/Magazine/Media when a visitor leaves your cart or checkout pages, that generally recovers 21% of leaving buyers.
Pop-ups
Scroll Boxes

Floating Bars

Welcome Screens

Inline Widgets

Banners

Chat Bubbles

B. Customize the Coupon Display

e Select a pre-built template or start from scratch.

e Add a headline (e.g., "Get 10% Off Your First Order!").

e Include a coupon code (e.g., "WELCOME10").

e Customize colors, fonts, and images to match your brand.

C. Set Display Rules

e Show the popup when a user visits a specific page (e.g., cart or checkout

page).
e Trigger it when a user is about to leave (exit-intent popup).
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e Display it only for new visitors or logged-in users.
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Font Size
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Step 4: Publish and Test the Coupon Widget

1. Click Save & Publish in Convertful.
2. Visit your WooCommerce store and check if the coupon popup appears as

expected.
3. Test by applying the coupon at checkout to ensure it works.

x O @

3 All Bookmarks
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Shipping:

Shipping is a crucial part of any WooCommerce store, allowing store owners to
set up delivery options, rates, and rules based on location, weight, and more.
WooCommerce provides flexible shipping settings to manage domestic and
international shipping efficiently.

Step 1: Enable Shipping in WooCommerce

1. Log in to your WordPress dashboard.

2. Go to WooCommerce > Settings.

3. Click on the Shipping tab.

4. If shipping is not enabled, check if your store location is set under
WooCommerce > Settings > General.

& C 2% gowripriya.dmclass.in/wp-admin/admin.php?page=wc-settings8itab=general Y o} = e
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Step 2: Create Shipping Zones

A Shipping Zone is a geographical area where you set shipping methods and
rates.

Example:

e Zone 1. USA (Free Shipping)
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e Zone 2: Europe (Flat Rate Shipping)
e Zone 3: Rest of the World (Weight-Based Shipping)

How to Add a Shipping Zone

1. Go to WooCommerce > Settings > Shipping.

2. Click Add Shipping Zone.

3. Enter the Zone Name (e.g., USA, Europe).

4. Select the Zone Region (e.g., United States).

5. Click Add Shipping Method to define how customers will be charged.

&« (¢} 25 gowripriya.dmelass.in/wp-admin/admin.php?page =wc-settings&itab=shipping&zone_id=new pd 3 = 0 :
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_M_ MailPoet
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W WooCommerce or Worldwide.

Home (3

Orders
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Customers

List the regions you'd like to include Telangana, India X Andhra Pradesh, India *
Coupons in your shipping zone. Customers will
be matched against these regions. Limit to specific ZIP/postcodes
Reports
Settings
Stat L.
B ity el Title Enabled Description

Add the shipping methods you'd like
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= Payments
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€ Marketing Add shipping method
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Step 3: Configure Shipping Methods

WooCommerce offers three built-in shipping methods:

1. Free Shipping.

e Example: "Free shipping on orders above $100"
e How to Set Up:
1. Select Free Shipping under the shipping zone.
2. Set conditions like minimum order amount or coupon-based free

shipping.
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2. Flat Rate Shipping.

e Example: "Charge $10 per order for shipping"

e How to Set Up:

1. Select Flat Rate under the shipping zone.
2. Enter the shipping cost (e.g., $10 per order).
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Payment Gateways in WooCommerceUPI:

WooCommerce supports 100+ payment gateways globally, allowing businesses
to accept payments via credit/debit cards, UPI, net banking, wallets, and
cryptocurrencies. The number of available gateways depends on your country
and business needs.

UPI:

A UPI (Unified Payments Interface) plugin in WooCommerce allows store
owners to accept direct UPI payments from customers during checkout.

The Knit Pay UPI Plugin is a WordPress extension designed to integrate Unified
Payments Interface (UPI) payment capabilities into your WooCommerce store.
This integration allows customers to make direct and instant payments using UPI
apps such as BHIM, Google Pay, Paytm, PhonePe, or any banking UPI
application.

What Does a UPI Plugin Do?
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e Enables direct payments using UPI apps like Google Pay, PhonePe,
Paytm, BHIM, and WhatsApp Pay.

Generates a QR Code at checkout for easy payments.

e Allows customers to enter a UPI ID and pay directly.

e Provides instant money settlement without delays.

Installation:

e Navigate to your WordPress dashboard.

e Go to Plugins > Add New.

e Search for "Knit Pay UPI" and click Install Now.
e After installation, click Activate.
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Configure UPI Payment Settings

1. Go to WooCommerce > Settings > Payments.

2. Find UPI Payment Gateway and click Manage.

3. Enable the payment method and enter your UPI ID (e.g., yourname@upi).
4. Choose QR Code Display (optional) and configure instructions.

5. Click Save Changes.
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How to add a "without GST QR code" to your WordPress website:
1. Choose a QR code plugin:

Install a WordPress plugin like "QR Code Generator" or "Kaya QR Code
Generator" from the plugin repository.

2. Generate the QR code:

Access the plugin settings and input the URL you want the QR code to link to
(e.g., your contact page).

3. Embed on your page:

Copy the generated shortcode and paste it into the desired location on your
website where you want the QR code to appear.

Important considerations:
Compliance for GST businesses:

If you are a business required to generate GST compliant invoices, you will need
a separate solution to create QR codes that include all the necessary GST
details.

UPI payment integration:

If you want to enable UPI payments through QR codes, specific plugins designed
for UPI integration are available and can be used instead.

Razorpay:

Razorpay is a popular payment gateway that allows businesses to accept online
payments in India. You can integrate Razorpay into your WordPress e-commerce
site using plugins like WooCommerce Razorpay Payment Gateway.

Install & Activate the Plugin
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1. Login to your WordPress dashboard.

2. Navigate to Plugins > Add New.

3. Search for "WooCommerce Razorpay".

4. Click Install Now and then Activate the plugin
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Get Razorpay API Credentials

1. Sign up or log in to your Razorpay account: Razorpay Dashboard

2. Go to Settings > API Keys.

3. Click Generate Live Key (for real transactions) or Generate Test Key (for
testing).

4. Copy the Key ID and Key Secret.

Configure Razorpay in WooCommerce

Go to WooCommerce > Settings > Payments.

Find Razorpay in the payment options and click Manage.

Enable Razorpay Payment Gateway.

Paste the Key ID and Key Secret from Razorpay.

Enable Test Mode if you want to test transactions before going live.
Click Save Changes.

2 o
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Go Live

1. Disable Test Mode in WooCommerce Razorpay settings.
2. Use Live API Keys from your Razorpay dashboard.
3. Test with real transactions.
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SEO (SEARCH ENGINE OPTIMIZATION)

What is SEO?

The process of ranking our websites on the top of the search engines like
Google, Bing, and Yahoo to attract more organic (unpaid) traffic. It involves
optimizing content, technical aspects, and backlinks to rank higher in search
results.

What is SERP?

SERP stands for Search Engine Results Page. It is the page you see after
entering a query into a search engine like Google. The SERP displays a list of
results that match your search, which can include websites, images, videos,
maps, ads, and more.

SERP LAYOUT

|
Top 4 Ads

10 Organic results

|
Bottom 3 Ads
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How Search Engines Work:

Crawling - Collection of data
Indexing - Categorisation of data
Calculating Relavancy - Ranking Factors
Retrieving results - Displaying results on serp

Search Engine Process

r— s
T Crawling ' Analyze
_,‘[" Web Pages Web
k -
Content
’ User Queries 1 ’ Fetch Data ‘
1 2

-’ ankin 3 -’
? <- Elgol:itl?ms <-

“" Results ‘ Send Data

Crawling:
Crawling is the process where search engines send out bots, also known as

"web crawlers" or "spiders," to discover new and updated content across the
web.The crawler visits web pages, reads the content, and follows links to other

pages.lt scans text, images, videos, PDFs, and more.

Example: Like a librarian checking every new book in the library to see what it's

about.

Indexing:
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Indexing is the process of storing and organizing the content found during
crawling. This “index” is like a giant library database where every page is
cataloged.The search engine analyzes the content, keywords, metadata, images,
and structure of the page.

Pages are stored in Google's massive index, ready to be retrieved when
someone searches for related information.

Example: A librarian filing books in specific categories so they can be easily
found later.

Calculating Relevance:
When a user types a query, the search engine analyzes its index to find the most

relevant results.Google uses complex algorithms to determine relevance based
on hundreds of ranking factors like keywords, backlinks, page speed,
mobile-friendliness, and user engagement.

Example: A librarian recommending the best book based on what the reader is
looking for.

Retrieving Results:

The final step is delivering the search results on the Search Engine Results Page
(SERP).Google ranks the relevant pages based on their quality and relevance
score.The results may include organic listings, ads, featured snippets, images,
and more.

Example: The librarian hands over a stack of books sorted from most to least
relevant.

Keyword Research Techniques :
Keyword research is the process of finding and analyzing words or queries that
people use when searching for information.

Brainstorming - Think about your business, products, services, or the topic
you're targeting.

Google suggest - Google Suggest is the dropdown list that appears when you
start typing in the Google search bar
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Ubersuggest - Ubersuggest is a free keyword research tool created by Neil
Patel. It helps generate keyword ideas and provides SEO metrics.

What are SEO Techniques?

SEO (Search Engine Optimization) involves various techniques to improve a
website's ranking on Google, Bing, and other search engines. By using the
right SEO techniques, you can attract organic (free) traffic and grow your
website’s visibility.

1. White Hat SEO(ONPAGE SEO,OFF PAGE SEO,TECHNICAL SEO) —
Ethical and Google-approved techniques

2. Black Hat SEO — Unethical, rule-breaking techniques for quick results.

3. Grey Hat SEO — A mix of both White Hat and Black Hat strategies.

Black Hat SEO (Unethical & Risky Techniques):

Black Hat SEO involves manipulative techniques to rank quickly in search
engines. These methods violate Google's guidelines and can lead to penalties
or website deindexing.

Common Black Hat SEO Techniques:

Keyword Stuffing — Repeating keywords unnaturally in content to manipulate
rankings.

Hidden Text & Links — Placing invisible keywords or links to trick search
engines.

Automated Content (Al Spam) — Generating low-quality, Al-written content
without real value.

Changing the text background color.
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Grey Hat SEO (Borderline Techniques — Risky but Not lllegal) :

Grey Hat SEO is a mix of White Hat and Black Hat techniques. It is not
explicitly banned by search engines but can be risky if overused.

Common Grey Hat SEO Techniques:

Cloaking — Showing different content to search engines and users.

Duplicate Content — Copying content from other websites.

Spammy Backlinks — Buying backlinks from low-quality, irrelevant sites

Fake Social Signals — Buying fake Facebook likes, Twitter followers, or YouTube
views.

White Hat SEO (Ethical & Safe Techniques):

White Hat SEO refers to legitimate, Google-approved techniques that follow
search engine guidelines. It focuses on long-term website growth.

Key White Hat SEO Techniques:

Quality Content — Write valuable, unique, and informative content.

Keyword Optimization — Use keywords naturally without stuffing.

Mobile Optimization — Ensure your site is mobile-friendly.

Page Speed Optimization — Improve loading time for a better user experience.
Backlink Building (Ethical Methods) — Get links from reputable websites.
Internal Linking — Connect related pages within your website.

Google updates:

Google Updates refer to the changes or modifications made to Google’s search
algorithms and systems to improve the quality, relevance, and accuracy of search
results. These updates help ensure that users get the most useful and
trustworthy information when they search on Google.

1. Google Panda Update (2011)

83



e Purpose: To target low-quality content and improve rankings for
high-quality websites.

e Focus: Thin content, duplicate content, content farms, keyword stuffing,
and poor user experience.

e Impact: Websites with valuable, original, and informative content saw
better rankings, while sites with low-quality content were penalized.

2. Google Penguin Update (2012)

e Purpose: To fight web spam, specifically targeting manipulative
link-building practices.

e Focus: Over-optimized anchor text, link schemes, unnatural backlinks, and
black-hat SEO techniques.

e Impact: Sites using spammy link-building strategies were penalized, while
those with natural, high-quality backlinks benefited.

3. Google Pigeon Update (2014)

e Purpose: To improve local search results by enhancing Google’s location
and distance ranking parameters.

e Focus: Local SEO, Google Maps integration, and proximity-based
searches.

e Impact: Boosted the visibility of local businesses in search results, aligning
local search more closely with traditional web ranking factors.

4. Exact Match Domain (EMD) Update (2012)

e Purpose: To reduce the influence of exact-match domains that ranked
highly despite having low-quality content.

e Focus: Domains that matched search queries exactly (e.g.,
"cheapflights.com") but offered poor content.

e Impact: Only affected low-quality EMDs; high-quality sites with exact-match
domains remained unaffected.

5. Google Hummingbird Update (2013)
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e Purpose: A complete overhaul of Google’s core algorithm to better
understand the intent behind search queries.

e Focus: Semantic search, natural language processing, and conversational
queries.

e Impact: Improved Google’s ability to deliver relevant results for complex
queries, emphasizing meaning over exact keywords

6. Mobilegaddon Update (2015)

e Purpose: To prioritize mobile-friendly websites in mobile search results.

e Focus: Mobile usability, responsive design, and page load speed on mobile
devices.

e Impact: Sites that weren’t mobile-optimized saw a drop in mobile search
rankings, encouraging widespread adoption of responsive web design.

What is On-Page SEO?

On-page SEO refers to optimizing individual web pages to improve rankings
on search engines like Google. It involves optimizing content, HTML elements,
and website structure to make it more search engine and user-friendly.

Install an SEO Plugin
A good SEO plugin helps you optimize pages easily. The best options are:

e All in One SEO (AIOSEO)
e Yoast
¢ Rank Math

All in one SEO plugin:

The All in One SEO (AIOSEO) plugin is one of the best SEO tools for
WordPress. It helps optimize your website for search engines, improve rankings,
and drive more traffic

Install and Activate AIOSEO Plugin:
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e Log in to your WordPress Dashboard.
e Go to Plugins — Add New.

e Search for All in One SEO.

e Click Install Now and then Activate.

P Comments

» Appearance

& P (8 All in One SEO - Powerful SEO Plugin © update No NEW 2025! | Rank Math SEO - Al SEO Tools to
to Boost SEO Rankings & Increase Dominate SEO Rankings
Installed Plug Traffic ank Math s the best WordPress gin with the
Add New Plugin A s the most powerful WordPress SEO plugin features of many SEO and Al SEO tools in a single
Phociin File Edit e S ankings and traffic with prehensive ackage to help multiply v SEO traffic an
FO tools and smart Al SEO optimizat i

& Users

& Tool

B Se

o ¥ Compatible with your version of WordPress
Yoast SEO All-In-One Security (AIOS) — Security

and Firewall

Optimize Blog Posts & Pages for SEO:
To optimize a post or page for SEO, follow these steps:

Open AIOSEO Settings in Your Post/Page
Go to Posts — Add New (or Edit an existing post).
Scroll down to AIOSEO Settings below the content editor.

Optimize Focus Keyphrase (Keyword Optimization)
Optimize URL (Permalink Structure)

Use Proper Headings (H1, H2, H3 Structure)

Add Internal & External Links

Optimize Images (Alt Text )

Bolds & Italics

First line of paragraph

Enable Schema Markup (Rich Snippets)
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What exactly google collects from our website:

When Google crawls your website, it looks at various parameters to understand
the content and how to rank it in search results. The parameters you mentioned
are important for SEO and indexing. Here’s a breakdown of what each parameter
means and how Google uses them:

Focus Keyphrase:

A focus keyphrase (or focus keyword) is the main term or phrase that you want a
specific webpage to rank for in search engine results. It is the primary keyword
that best represents the topic of your content and aligns with the search intent of
your target audience.

2 @ —= Top 5 Tourist Places to Visitin Rajahmu... - Post Curl+K o @ @ g1/100 || 2 E :
" Post Block X
verstc conten fers to the most important and infor articl pages on your website that serw the foundation for your content
ategy E T More
List item
indiv t
C erstone ( M
Color
F Keypk
S e Rajshmundry ~
Focus keyphrase in SEO title > vl -
Focus keyphrase in meta description > SIZE =
Focus keyphrase length >
Focus keyphrase in URL >
Advanced :
Focus keyphrase in introduction >
©) Focus keyphrase in Subheadings ~
More than 75% of your H2 and H3 subheadings reflect the topic of your copy. That's too much. Don't over-optimize!
%) Focus keyphrase in image alt attributes ~
Focus keyphrase not found in image alt attribute(s). Add an image with your Focus keyphrase as alt text.
Focus keyphrase density >
@® Get Additional Keyphrases
=
Title:

This is the page title.Google uses the title to understand the main topic of the
page. It's one of the most important SEQO factors, so it should accurately describe
the content while including relevant keywords.
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Description:

oogle may show this description in the search results snippet. While it doesn't
directly impact rankings, a well-written, keyword-rich description can improve the

click-through rate (CTR) to your site. The description should be concise and
summarize the content.
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Headings (H1, H2, H3, etc.):

Google looks at headings to understand the content structure. The <h1> tag is
used to identify the main topic of the page. Subheadings (H2, H3) help organize
content into logical sections and make it easier for Google to understand what
the page covers.

Post Block x

1. Hyaluronic Acid Serum — The Ultimate Hydration Booster

£ Top 5 Beauty Products You

One of the most essential skincare products you can own is a hyaluronic acid serum. This powerful Need in Your Routine

humectant attracts moisture to the skin, making it plump, hydrated, and youthful-looking. OYD iR //
- Boasdly @
Why You Need It: % rdusy
NV .
Erra. J&

* Deeply hydrates the skin

e Reduces the appearance of fine lines and wrinkles

e Suitable for all skin types, including sensitive and acne-prone skin
* Enhances the absorption of other skincare products

Best Picks:

* The Ordinary Hyaluronic Acid 2% + BS
* Neutrogena Hydro Boost Hydrating Serum
e L'Oreal Revitalift 1.5% Pure Hyaluronic Acid Serum

To use, apply a few drops on damp skin before moisturizing, morning and night.

2. Vitamin C Serum - Brighten and Protect J cmagorte:

Permalink (URL):
The URL structure is typically visible as part of the page address (e.g.,

www.example.com/blog-post-title/). A clean, keyword-rich URL is easier
for Google to crawl and understand. Google prefers URLs that are descriptive,
short, and contain relevant keywords.
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Post Block x
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Top 5 Beauty Products You Need in Your Routine
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— Boasl
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The beauty industry is constantly evolving, with new products emerging that promise to enhance your

/

V.
skincare and makeup routine. However, some beauty essentials stand out due to their effectiveness, Ll B :‘\.
quality, and popularity among consumers. If you're looking to invest in beauty products that truly make a
difference, here are the top five must-have items for your collection.
1. Hyaluronic Acid Serum - The Ultimate Hydration Booster Status © published
Publish February 1
One of the most essential skincare products you can own is a hyaluronic acid serum. This powerful
humectant attracts moisture to the skin, making it plump, hydrated, and youthful-looking. Link x teke SRS
Customize the last part of the URL Le: At S
Why You Need It: ore Discussion
top-5-beauty-products-you-need- 0Jj Revisions

* Deeply hydrates the skin
* Reduces the appearance of fine lines and wrinkles
+ Suitable for all skin types, including sensitive and acne-prone skin

Post

Bolds & Italics:

Bold text often highlights important keywords or phrases, and italicized text can
show emphasis. While it doesn’t directly impact SEO, using these formatting
tools strategically can help make important content stand out to both users and
search engines

P S |

Post Block x
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Top 5 Beauty Products You Need in Your Routine
Otnv L ‘v‘//
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The beauty industry is constantly evolving, with new products emerging that promise to enhance your

NS ~
skincare and makeup routine. However, some beauty essentials stand out due to their effectiveness, Veierma. . w
quality, and popularity among consumers. If you're looking to invest in beauty products that truly make a Add 2 if
difference, here are the top five must-have items for your collection.
1. Hyaluronic Acid Serum - The Ultimate Hydration Booster status © oe
Publish
One of the most essential skincare products you can own is a hyaluronic acid serum. This powerful tink
humectant attracts moisture to the skin, making it plump, hydrated, and youthful-looking. o —
Why You Need It: Discussion
Move
* Deeply hydrates the skin L
* Reduces the appearance of fine lines and wrinkles
Categories ~

¢ Suitable for all skin types, including sensitive and acne-prone skin
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Image Alt Text:
Google can'’t "see" images the way humans do, so it relies on the alt text to
understand the content of an image. This is important for accessibility and SEO.

Descriptive, keyword-rich alt text can help your images rank in image search and
contribute to overall page relevance.

7 & = Top 5 Tourist Places to Visit in Rajahmu... - Post Curl+K ) = O £ ¥ G 53/’\00‘ 2 E H
e s TR oA R PR T IAL 1 IAATA AP T AR SRR Pt A1 =

1. Godavari Bridge (Rajahmundry Road-Cum-Rail Bridge) in

‘Ezsj =E A0 0RB

ch:acc‘ ¢ ‘

Settings

ALTERNATIVE TEXT

One of the most iconic landmarks of Rajahmundry, the Godavari Bridge, also known as the Road-Cum-

Bret 3

Links (Internal):

Internal links help Google discover and index new pages on your site. They also
pass "link equity" from one page to another, which can help boost rankings. A
good internal linking structure enhances site navigation and helps with SEO.

4 & = Top 5 Beauty Products You Need in You... - Post Ctrl+K o B m :

. Post Block X
* Burt's Bees All-Weather SPF 15 Lip Balm
: Jsack :Iacksr;earélsiThBerlapy Lip Balm SPF 25 & vtk
Ly Al Start with the basic building block of
all narrative
Apply throughout the day, especially when exposed to the sun.
Col
—_— i
THED D0 diakia -
. Backgr d
A high-quality mascara can make a world of difference in your makeup look, making your lashes appear
longer, fuller, and more defined. @ lwsMumAtmiie. , b O Typography :
Mdappodatmehiyipe B SIZE =

Why You Need It:

¢ Opens up your eyes for a more awake look
¢ Defines and volumizes lashes without clumping Aedvancad M
¢ Long-lasting and smudge-proof formulas available

Best Picks:

* Too Faced Better Than Sex Mascara
* Maybelline Lash Sensational Mascara
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Links (External):

External links are seen as signals of trust and authority, especially if you're
linking to high-quality, authoritative sources. Google evaluates the relevance and
quality of external links to understand how well-connected your content is with
other trusted websites.

1

Why You Need It:

* Opens up your eyes for a more awake look tart with the basic building block of
* Defines and volumizes lashes without clumping all narrative
* Long-lasting and smudge-proof formulas available

Best Picks: Text

* Too Faced Better Than Sex Mascara

* Maybelline Lash Sensational Mascara

* L'Oréal Paris Voluminous Lash Paradise Mascara Typography
SIZE .

Apply one or two coats for a natural look or layer for dramatic volume.

Advanc ed ~

a:2 =8 I B~

Investing in the right beauty products can enhance your skincare and makeup routine, helping you

achieve healthy, glowing skin and a polished look T Yt reen and

iy : NSEEE # od
volumizing mascaras, these top five beauty prodt Choose

high-quality products that suit your skin type and lifestyle for the best results!

First line of paragraph:

Google doesn't specifically use the first line of a paragraph as a ranking factor,
but it does help shape the context and relevance of the content. For users, it's
important to grab their attention early with a clear, relevant introduction that
aligns with the search intent.For SEOQO, the first line should ideally include the
primary keyword or a variation of it, as it helps signal to both users and search
engines what the content is about.
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Post Block x

2. Vitamin C Serum - Brighten and Protect

£ Top 5 Beauty Products You
Need in Your Routine

The top five must-have items for your collection Vitamin C is a powerful antioxidant that protects the

oy L e
skin from environmental stressors, brightens the complexion, and promotes collagen production. O\n ) //
~ | eatly @
sy
Why You Need It: 2
» Ry

* Reduces dark spots and hyperpigmentation
* Fights free radical damage from pollution and UV rays

Best Picks:

* SkinCeuticals C E Ferulic Serum
¢ TruSkin Vitamin C Serum

3. Sunscreen (SPF 50+) - Your Skin’'s Best Defense

The top five must-have items for your collection no skincare routine is complete without sunscreen. A
broad-spectrum SPF 50+ sunscreen is crucial for protecting against harmful UV rays that cause premature

aging and skin damage.

Keyword Density Formula:

Keyword Density Formula in SEO refers to how often a specific keyword or
phrase appears in the content compared to the total number of words. It is
usually expressed as a percentage.

Formula:
Keyword Density (%) = Number of times you have repeated your focus
keyphrase
*100

Total no. of words

Explanation:

e Number of Occurrences of Keyword: This is the total number of times
your target keyword (or key phrase) appears in your content.

e Total Number of Words in the Content: This is the overall word count of
the page or article.

Example:
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If your page has 500 words, and your target keyword appears 10 times, the
keyword density would be:

Keyword Density (%) = (10/500)x100 = 2%
What Does Keyword Density Mean for SEO?

e Too Low: If the keyword density is too low, Google might not clearly
understand what your page is about, which could affect rankings.

e Too High: If the keyword density is too high (commonly referred to as
"keyword stuffing"), it could be seen as unnatural and lead to penalties or a
poor user experience.

Readability:

Readability in SEO refers to how easily and comfortably users can read and
understand the content on your website. It plays a significant role in user
experience and, indirectly, in your rankings. Google values content that is
accessible and easy to digest, which is why readability is a critical factor in SEO.

Factors That Affect Readability in SEO:

Sentence Length
Paragraph Structure
Use of Simple Language
Grammarly
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Google search console :

Google Search Console (GSC) is a free tool provided by Google to help
website owners, SEO professionals, and webmasters monitor, maintain, and
improve their site's presence in Google Search results. It provides valuable
insights into how Google crawls, indexes, and ranks your site, as well as details
on potential issues that may affect SEO performance.

Practical Steps to Use Google Search Console:

Step 1: Sign in to Google Search Console

e Go to Google Search Console.
e Sign in with your Google account.

Step 2: Add Your Website to Google Search Console

e Click on “Add Property” (top-left corner).
e Choose the property type:

Domain Property (Recommended) — Covers all URLs (www, non-www,
HTTP, HTTPS).

URL Prefix — For a specific version (e.g., https://yourwebsite.com).

e Enter your website URL and click "Continue."
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https://yourwebsite.com

= Google Search Console @ &

Welcome to Google Search Console

ain & URL prefix

https:/gowripriya.dmclass.in/|

Step 3: Verify Ownership

Google needs to confirm that you own the website. You can verify using one of
the methods below:

Adding the HTML Tag in WordPress (Without Plugins)

Log in to WordPress Dashboard.

Go to Appearance > Theme Editor.

Locate the file header.php (under "Theme Files").

Find the <head> section and paste the meta tag before the closing

</head> tag.

Click “Update File.”
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Alternative for WordPress Users (Using a Plugin)
If you don’t want to edit code manually, use the Insert Headers and Footers

plugin:

e |Install and activate the Insert Headers and Footers plugin.
e (o to Settings > Insert Headers and Footers.

e Paste the HTML tag inside the "Scripts in Header" section.
e Click Save Changes.

Upload HTML File (Alternative)

Download the HTML verification file from Google.

Open your WordPress hosting file manager (via cPanel or FTP).

Go to public_html folder and upload the file.

Go back to Search Console and click "Verify."Verify via Domain Name
Provider (Recommended)

Copy the TXT record provided by Google.

Open your domain provider's (GoDaddy, Namecheap, Bluehost, etc.) DNS
settings.

e Add a new TXT record and paste the copied value.

Save changes and go back to Search Console.
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Click "Verify." It may take a few minutes.

Verify ownership

Other verification methods
HTML 1ag Add a meta tag to your site's homepage
1. Copy the meta tag below, and paste it into your site's homepage. It

should go in the <head> section, before the first <body> section.

<meta name="google-site-verification’ content="Jaq8QwMQfiXk4i1 copy

2. Click Verify below.
To stay verified, don't remove the meta tag, even after verification succeeds

Full details

Google Analytics Use your Google Analytics account

Gooale Taa Manaaer Use vour Gooale Tac Manager account v

REMOVE PROPERTY DONE

Step 4: Request Indexing for Your Pages/Posts
Go to Google Search Console — URL Inspection Tool.

Enter the URL of a blog post or page

v & Overview x Wer - 8 x

€ > C % searchgooglecom/search-console?resource id=https%3A%2F%2Fgowripriya.dmclass.in%2F ao9 O = ©

= Google Search Console Q. https://gowripriya.dmclass.in/ X ® = &

@ httpsi/igowripriya.dmcl... v | Qverview

A Overview
Q Understand which content resonates with your readers Search Console Insights [

~*  Performance

Q, URL inspection
Performance Full report >

~ Indexing

B P = 0 total web search clicks

g Sitemaps 2

& Removals

~ Experience ;

(@ Core web vitals
0

12/11/2024 23/11/2024 05/12/2024 17/12/2024 28/12/2024  08/01/2025  19/01/2025 31/01/2025
~ Shopping
) Shopping tab listings
» Security & Manual Actions |ndexing Full report >

R Links
* How LeuB822€€c0f0Q0Caf@ octoce.a
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Click Request Indexing.

Repeat this process for important pages/Posts.

= Google Search Console Q  inspe RLin gowr mclass.in @ % # i o
https:/igowripriya.dmecl... ~ https://gowripriya.dmclass.in/
7 Oyerviev URL | i TEST LIVE URL
nspection

Performance

Q URLE t
inspection o URL is not on Google

%8 Sitemaps REQUEST INDEXING

@ Pageindexing Page is not indexed: Crawled - currently not indexed

= Shopping No referring sitemaps detected

None detected
Q Shopping tab listings

» Security & Manual Actions
Crawl

o Links t 12 Feb 2025, 11:08:57

Step 5: Submit Your WordPress Sitemap
A sitemap helps Google crawl and index your website efficiently.

Generate a Sitemap:

Install and Activate the AIOSEO Plugin

e Log in to your WordPress Dashboard.
e Go to Plugins — Add New.

e Search for All in One SEO.

e Click Install Now and then Activate.

Enable the Sitemap Feature

e In the WordPress dashboard, go to All in One SEO — Sitemaps.

e You will see the Enable Sitemap option. Make sure it is turned ON (toggle
it if necessary).

e Click Save Changes.

99



View Your Sitemap

e After enabling the sitemap, scroll down and look for the Sitemap Preview
section.

e Click on the Open Sitemap button.

e Copy that URL—you will need it for submitting to Google Search Console.

Submit Your Sitemap to Google Search Console

Once you have your sitemap URL
(https://yourwebsite.com/sitemap.xml), submitit to Google Search
Console:

e Open Google Search Console.

e Select your website property.

e Click on Sitemaps in the left menu.
[

[

Paste your sitemap URL (only the ending part, e.g., sitemap.xml).
Click Submit.

Google will now crawl your sitemap and start indexing your pages.
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OFF PAGE SEO:

Off-Page SEO refers to all the activities done outside your website to improve its
ranking in search engines like Google. These techniques help increase website
authority, trust, and visibility.

What is a Backlink?

A backlink (also called an inbound link or incoming link) is a link from one website
to another. Backlinks help improve your website’s ranking in search engines like
Google.

Types of Backlinks:

DoFollow (Most Valuable):

A DoFollow is a type of hyperlink that passes SEO (Search Engine Optimization)
value, also known as "link juice," from one website to another.

These links are important because they help search engines like Google determine the
authority and relevance of a website. When a website links to your site with a DoFollow
backlink, search engines recognize that as a vote of confidence, which can help
improve your website’s search engine ranking.
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NoFollow links:

A NoFollow link is a type of hyperlink that tells search engines not to pass any SEO
value, or "link juice," to the destination website. When a website adds a NoFollow
attribute to a link, search engines like Google are instructed not to follow the link or use
it to influence the linked site's ranking in search results.

What is DA,PA,SS ?

DA (Domain Authority), PA (Page Authority), and SS (Spam Score) are important
metrics used in SEO to evaluate the quality and credibility of a website or webpage.
Here's what each term means:

DA: Measures the overall authority of a domain.
PA: Measures the ranking potential of a specific page.

SS: Measures the likelihood of a website being considered spammy.

DA (Domain Authority):

e Domain Authority (DA) is a metric developed by Moz that predicts how likely a
website is to rank on search engines based on its overall authority and backlink
profile.

e |tis scored on a scale from 0 to 100, with higher numbers indicating a higher
likelihood of ranking well in search engine results.

e A website with a high DA typically has a strong, well-established online presence,
many high-quality backlinks, and good SEO practices.

PA (Page Authority):

e Page Authority (PA) is also a Moz metric, but it focuses on the strength of a
specific webpage, rather than the entire domain.

e Like DA, itis scored from 0 to 100 and predicts how well a specific page on a
website will rank in search results.

e A higher PA means that the page has more potential to rank for relevant search
queries, often due to quality content, strong backlinks, and good on-page SEO.
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SS (Spam Score):

e Spam Score (SS) is a metric developed by Moz that measures the likelihood that
a website may be penalized by search engines due to spammy or manipulative
SEO practices.

e ltis a score between 0% and 100%, with higher percentages indicating a higher
risk of being flagged as spam.

e Spammy practices can include things like unnatural link-building, using
low-quality content, or over-optimizing keywords. Websites with high Spam
Scores are often considered risky and may be penalized in search engine
rankings.

Referring domain:

A referring domain is a website that links to your site through a hyperlink. In other
words, it's a domain (website) that sends traffic or "link juice" to your website by linking
to one of your pages.Each unique website that links to your site counts as one referring
domain.

Example Scenario:

e Website A is a popular blog about gardening.
e Website B is a gardening product shop.

e Website C is a gardening forum.
e Website D is a gardening news site.

Backlinks:

e Website A links to your website (1 backlink).
e Website B links to your website (1 backlink).
e Website B also links to your website again on another page (1 more backlink).
e Website C links to your website (1 backlink).
e Website D links to your website (1 backlink).

In this scenario, you now have 5 backlinks, because there are 5 different links pointing
to your site from 4 different websites. Even though Website B has linked twice, it only
counts as one backlink for now because we are counting backlinks individually.
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Referring Domains:

e You have backlinks from Website A (1 referring domain).
e You have backlinks from Website B (1 referring domain).
e You have backlinks from Website C (1 referring domain).
e You have backlinks from Website D (1 referring domain).

Even though Website B linked to your site twice, it only counts as 1 referring domain
because it's a unique website. So, in total, you have 4 referring domains.

e Backlinks = All the individual links pointing to your site.
e Referring domains = The number of unique websites linking to your site.

Off page Techniques :

Off-page SEO techniques are actions you take outside your website to improve
its search engine rankings. These techniques primarily focus on building
backlinks, increasing brand visibility, and driving traffic to your site.

Directory Submission:

Directory Submission is an off-page SEO technique where you submit your
website to online directories. These directories categorize websites based on
niche or industry, allowing users to easily find relevant websites. When your
website is listed in a directory, it provides a backlink, which can help improve your
site's visibility, drive traffic, and potentially improve its SEO ranking. Submitting
your website to online business directories or niche-specific directories.

Directory Submission involves submitting your website to online directories to
gain backlinks and increase visibility.

First, you need to find relevant and reputable online directories where you can
submit your website. These directories could be general (like Yellow Pages or
Yelp) or niche-specific (like directories focused on technology, fashion, or local
businesses).
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Google

SEOquake @)
Parameters
SERP report
Export CSV

Sort this page

Locale

directory submission sites for digital marketing X & & Q a i Q

full report

@l admeducation.com
» blog » directory-submissio

https #/admeducation cor :
1. 1500+ Free Directory Submission Sites List in 2024 [High DA ... &

Q As 0 Vists: @ PagesMisit 0 Avg Visit 0 Bounce rate: 0
Gel domain authority, visits and engagement data with a free Semrush account - Connect

QL6 QLD 186K 828 £ whos < source () Rank 385K

Most famous DA & PA Directories: Yellow Pages, Yelp, and DMOZ are the most popular directory
submission sites having high DA & PA. These sites deliver great ...

Traffic Tail Technologies Pvt. Ltd.
hips://irafiiciail.com > directory-submission-sites 2

>
2. 400+ High DA Directory Submission Sites List To Create ... @
QL33 QLD 707K E178K 2 whois source (O Rank: 420K

12 Jan 2025 — This blog will explain what directory submission sites are, their benefits, and provide a
list of top directory submission sites to help you get started.

Benefits of Using Directory Directory Submission Sites 2024
4 themedialinks.com
@ https fithemedialinks. com » 1000-directory-sut

3. 1000+ Directory Submission Sites List to Create Backlinks @

OL10 QLD 19K 424 % whois <h source () Rank 2.06M

Submitting Your Website:

Once you’ve found a directory, go to the submission page. Most directories will
ask you for:

Website URL: The address of your website.

Business Name: The name of your business or brand.
Description: A brief description of what your website is about. It's
best to include keywords related to your business or niche here for
SEO purposes.

Contact Details: Email, phone number, and address (if applicable).
Category: You'll need to select the correct category or subcategory
that best fits your business or website. For example, a cleaning
business would go under a “Home Services” category.
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c 25 Osites.net/addurl.phy

Do not submit links to pornographic sites or web sites that have links or banners that GUKU GKEW &
lead to pomographic web siles

Do not submit sites that are still under construction SUPPDHT

Do not submit link redirect pages such as we\:ome.tu- or "come.to". These reqwrect 99901'0 UP‘"ME

sites are very busy and frequently fail o complete the link causing an overwheiming
number of reports of "Broken Links” for sites that are properly functioning. Submit the
direct link 1o your web site only to ensure the best web surfing experience for visitors
Sites titles and descriptions must be in English.

Use proper case for significant words in the title. Capitalize the first letter of each
sentence in descriptions, as well as proper nouns. Submissians that contain fields in
all UPPER CASE or all lower case will not be accepted.

=+ Homepage and inner page submissions are accepted, as long as they are submitted
to an appropriate category

.

.

If you agree with the submission rules above, please complete the following form. All fields are .f
required

Listing type : () Premium Links ($15.85 one time fee)

® Regular Links (free) -
Category : | Blogs » Education v d

Web URL : [ hetp://odmt.in | A2 HOSTING

{max 200 chars) ‘OUR SPEED, YOUR SUCCESS

Tide : | Welcome to Advanced Digital Marketing Course in Telugu |
(max 70 char

Description : | Institute for Providing Digital Marketing Course in Telugu. Ge|
{max 250 chars)

Your Name : |Hanisha |

Email : |hanishachakard]amulal)‘l@gmail,curn |

Next »

Notes :

» Email addresses are never sold or provided fo third parties. Your email address is
used solely for correspondence with our editor.
* Full refund if link is declined and no refund once listed.

Blog commenting:

Blog Commenting is an off-page SEO technique where you leave comments on
other blogs or websites within your niche or industry, often with a link back to
your own site. It helps build relationships with other bloggers, increase visibility,
and can provide backlinks to improve SEO.Blog Commenting helps improve
SEO by building backlinks, increasing traffic, and establishing authority.

-
)
o
B

GO gle blog commenting for digital marketing sites X

E . ful report
zmore v rosuvain

SEOquake @D

Parameters G Mind Mingles

SERP report I hitps /iwww mindmingles com » blog-commenting sites 3

Export CSV 1. Blog Commenting Sites List 2025 (Updated) - Category Wise @
Sort thimpage QO As o Visits: 0 PagesiVisit 0 Avg Vistt 0 Bounce fale 0

Get domain authority, visits and engagement data with 2 free Semrush account - Connect

Locale QL3 OLD: 744K 1> 1926 2 whois ¢ source () Rank 782K

28 Jan 2025 — Blog commenting is an off-page SEO technique in which site owners/bloggers leave a
comment on a third-party website's blog to acquire backlinks ..

Benefits Of Blog Commenting Instant Approval Blog

a SkillVertex
M ptips:iwww skillvertex.com » blog » commenting:sites-2.

2. 100+ Blog Commenting Sites 2024 @

OLs2 QLDIBIK b (177K 2 w /» source O Rank: 1.04M

10 May 2024 — We'll delve into the significance of blog commenting sites, explore the benefits they
offer, and pravide you with a curated list of platforms.

Writing Blog Comment Finding High-quality Blog. Blog Commenting Sites List.

People also ask

What is blog commenting in digital marketing? v
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Find Relevant Blogs:

e Start by identifying blogs in your niche or industry. These are blogs where
your target audience might be reading and engaging with the content.

Don't just leave a generic comment like “Great post!” or “| like this.”

Lo s ] 23  allbloggingtips.com/make-money-without-google-adsense,

Leave a Comment

ir email address will not be published. Required fields are marked

L
a4
Name

0 Notify me of follow-up comments by email

[ Notify me of new posts by email

Post Comment »

Web 2.0 sites:

Web 2.0 sites refer to user-generated content platforms where users can create
and share content, often in the form of blogs, articles, videos, images, and other
media. These platforms allow individuals and businesses to create a profile,
publish content, and interact with a larger community. In terms of SEO, Web 2.0
sites are powerful tools for building backlinks, increasing visibility, and
improving your site’s authority.Web 2.0 sites are platforms where you can create
content that links back to your website, helping with SEO.These sites include
WordPress, Medium, Blogger, Tumblr, Wix, Weebly etc.
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SERP report

Export CSV
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Blogger

Blogger is an American online
content management system
founded in 1999 that enables its
users to write blogs with time-
stamped entries. Pyra Labs
developed it before being acquired by Google in
2003. Google hosts the blogs, which can be
accessed through a subdomain of blogspot.com.

pixabay com

Wikipedia
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Web i More

Blogger

There are world-famous
blogging platforms like Tumbir,
wordpress, Blogger etc that
will help you create blogs and
share videos and photos and
get connected with ...

hitps fiwww. digitalwebavenu, .

200+ Web 2.0
Submission Sites List 2...

AAIIN s

X
e
)
Jo)

Tools

~ ey Weebly

Some of the famous Web 2.0
submission sites are Blogger,
Wix, WordPress, and more.
You can also get high-quality
backlinks for your blogs and
websites using ...

hitps: fiwww techasoft com »

Top 100+ Free Dofollow
& High DA Web 2.0 Site....

WordPress.com: A widely
used blogging and content
management system.
Blogger.com: A free blogging
platform by Google.
Tumblr.com: A microblogging
platform with ...

hitps:fimedium com » dr-seo

25+ Free Web 2.0 Sites
List To Boost Your SEO

Create a Profile and Build the Site:

e sign up for a free account on the chosen platform (e.g., Blogger, or Tumblr).
e Create a profile with your business name, logo, and contact information.
Add a short description of what your business does and link it back to your

main website.

% blogger.com

Create blog
All blogs
L& Settings
Add blogs to follow in your reading list
A R

Terms of Service - Privacy

Content Policy Blogger Buzz

A better Blogger experience on the web

Since 1999, millions of people have expressed themselves on Blogger. From detailed posts about almost every apple variety you could
ever imagine to a blog dedicated to the art of blogging itself, the ability to easily share, publish and express oneself on the web is at the

g List You are not currently following any blogs. Click here to enter blogs that youd like to follow in your reading list. Learn more

MANAGE

4 years ago

core of Blogger's mission. As the web constantly evolves, we want to ensure anyone using Blogger has an easy and intuitive

- experience publishing their content to the web. That's why we've been slowly introducing an improved web experience for Blogger. Give
the fresh interface a spin by clicking “Try the New Blog.

Blogger Buzz

An update on Google+ and Blogger

read more

6 years ago

Following the announcement of Google+ APl deprecation scheduled for March 2019, a number of changes will be made to Blogger’s
- Google+ integration on 4 February 2019. *Google+ widgets:* Support for the “+1 Button®, “Google+ Followers” and “Google+ Badge”

widgets in Layout will no longer be available. All instances of these widgets will be removed from all blogs. *+1 buttons:* The +1/G+

s " buttons and Google+ share links below blog posts and in the navigation bar will be removed. Please note that if you have a custom
template that includes Google+ features, you may need to update ... read more

Blogger Buzz
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e Customize the theme to make it appealing and professional. Ensure that
the layout matches your branding and resonates with your target audience.
Create Quality Content on Web 2.0 Sites

Add Internal and External Links

Include Backlinks to Your Main Website

Engage with the Community

Choose a name for your blog

This is the title that will be displayed at the top of your blog

Title

CANCEL NEXT

Classified Submission:

Classified Submission to WordPress blogging websites refers to the process of
submitting an ad or listing on classified ad websites that allow users to promote
their business or services.This practice is beneficial for SEO because it
generates backlinks, referral traffic, and increased exposure to a wider
audience.

Find WordPress-Based Classified Ad Websites

Register and Create an Account
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IS Free Classified Ads Posting Website!

free classified ad posting service a try today and see the results for yourself,
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exness Keep more of what you make.

submit Your Classified Ad or Listing

e After registering, navigate to the classified ad submission page or form.
Most WordPress sites that support classified submissions have an
easy-to-use form that asks for details about your business or service.

e Fill out the form carefully:

Title: Choose a relevant title that will grab attention

Description: Write a detailed description of your business, offering value
to potential clients. Focus on keywords relevant to your business, but keep

it natural.

Contact Information: Include your phone number, email address, and

business website URL.

Categories: Choose the most relevant category for your service

Image or Logo: If the platform allows, upload an image or business logo

to make your listing more attractive.
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Make a Post

Other Countries » India » Digital Items » Websites (Change)

e attractive and visible to targeted audience.

an Email will send for medify, extend and delete

ider buying one of the Extended Ad packages or Feature Ad.
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be removed automatically without any notificatio

Title:

Walcome to Advanced Digital Marketing Course in Talugu |

Location:
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Image Submission:

Image submission to WordPress blogging websites is the process of
uploading and sharing images on WordPress-based blogs or websites. This is a
common strategy for enhancing the content, improving SEO, and driving traffic to
your site. The concept of "image submission" refers to adding images to blog
posts, articles, and pages.

Images can be used to improve user experience, visual appeal, and
engagement, while also benefiting SEO if they are optimized correctly.

Prepare Your Images for Submission:

Optimize Image Size: Make sure your images are not too large to avoid slow
loading times, which can negatively affect user experience and SEO.

Image Format: Use common image formats like JPEG, PNG, or GIF, as they are
widely accepted on most platforms.

Publish the Content or Submit Your Image:

After uploading your image and adding the necessary details, publish the

content or submit the image for review.
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Video Submission:

Video submission is a powerful off-page SEO strategy that helps improve
website rankings, drive traffic, and enhance brand visibility. This technique
involves submitting videos to various video-sharing platforms, ensuring they are
optimized for SEO.

Create a High-Quality Video

Optimize Video for SEO
Before submission, optimize the following:

e Title: Use a keyword-rich title (e.g., "Best SEO Off-Page Techniques to
Rank #1")

e Description: Add a 300-500 word SEO-friendly description, including links
to your website and social media

e Tags: Use 5-10 relevant keywords (e.g., SEO tips, video submission, digital
marketing)

e Thumbnail: Design an attractive, clickable thumbnail

Choose the Right Video Submission Platforms
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Submit and Share Your Video

Publish video X

© Upload started

Video info

Title - Required

Iv_0_20250204122729

Description

Enter a description

Category - Required

Select a category

Language - Required

Enalish

Infographic Submission:

Infographic submission is a powerful off-page SEO strategy that helps
generate high-quality backlinks, drive traffic, and increase engagement. This
technique involves creating visually appealing data-driven graphics and
submitting them to various infographic-sharing platforms.

Create a High-Quality Infographic

Optimize Your Infographic for SEO
Before submission, optimize the following elements:

e Title: Use a keyword-rich title (e.g., "Best Off-Page SEO Techniques —
Infographic")

e Description: Add a 200-300 word SEO-friendly description, including your
website link

e Image Name: Rename the file with keywords (e.g.,
best-seo-practices-2024.png)

e Image Alt Text: Describe the infographic for search engines

e File Size & Format: Use compressed PNG/JPEG for faster loading
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Choose the Right Infographic Submission Platforms
Visual.ly,Infographic Journal,Pinterest,Reddit,InfographicBee

Submit & Promote Your Infographic

Medium Draft e [ o

Digital

Select text to change formatting, add headers, or create links.

S o B

Writing on Medium

Document Submission:

Document submission is an off-page SEO strategy that involves submitting
well-structured documents (PDFs, PPTs, DOCs) to high-authority
document-sharing websites. This helps generate high-quality backlinks, improve
search engine rankings, and drive traffic to your website.
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Featured

W Webflow

What Really Works In
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<u Storytelling
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for the Web
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Create a High-Quality Document

Optimize the Document for SEO
Before submission, optimize the following elements:

e Title: Use an SEO-friendly title (e.g., "Top Digital Marketing Strategies —
Free eBook")

e Description: Add a 200-300 word SEO-optimized description, including
your website link

e File Name: Rename the file using keywords (e.g.,
seo-trends-2024.pdf)

e Alt Text (for images inside PDFs): Describe visuals for better indexing

e Links: Include clickable links to your website or services

Choose the Right Document Submission Platforms
SlideShare,Scribd,Google Drive (Public),DocDroid,Zoho Docs

Submit & Promote Your Document
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Presentations, documents and infographics

1, Select documents to upload

or drag & drop here
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Supported file types: PowerPoint (PPT, PPTX, PPSX, POTX), PDF, Word (DOC, DOCX)
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Forum Submission:

Forum submission is an effective off-page SEO technique where you
participate in online discussion forums related to your niche. By engaging in
discussions, answering queries, and sharing valuable insights, you can build
backlinks, drive targeted traffic, and improve domain authority.

Find Relevant Forums in Your Niche

@ ANotseare delphiforums.com/menm

=)
Delpht Forums suerur e

Home: Forums ChatRooms | Members Create Forum Support

@ &= Simplify Business Travel [ signup ]
b

Discussion Highlights

Member Profiles & My Profile
‘Chronic Kidney Disease On
The Rise
Why Is Chronic Kidney K First <€ Previous Next $ Last M

Disease (CKD) on the
Rise? 6 Things to Know

n Chronic Kidney Dissase Room

lehaal packink

Wacky coffee humor

Giggle while enjoying your
coffee!

in Foolish Fun Forum

nett8Blondon
Electric bicycles

From cheap to expensive,
e-bikes are becoming
more popular.

o saf Dok

NETES et todoyat 208
i

During a cruise, is it good to
get off

& a bookmybuddy Deenz Business
and go sight see or better A, anoi Vietnam Group Australia
to sf oard? pom Updated today at 1:33 @D B8P oo tocey ot :22 deenz (deenzbusines)
in The aveler el M

Updated today at 1:10
. e

AM

aliao GO,
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How to Find Forums?
Use Google search operators:

e “your keyword” + forum

o “your keyword” + discussion board
e “your keyword” + community

Choose High-Authority Forum Submission Sites
Quora,Warrior Forum,Digital Point,Moz Community
Create an Account and Set Up Your Profile
Engage & Contribute to Discussions

Create Forum Threads & Answer FAQs

Promote & Monitor Forum Engagement

Delphito

Forum Setup

Create Your Free Forum

Provide these few simple pieces of information to complete the setup of your new forum.
Forum Name
Digital Marketing Telugu
Something like "The Gardener’s Comer” or "Fred's Comic Baok Club.” This is the text that appears at the top of your forum pages. You can change it at any time

Webtag

The permanent web address for your forum will be http:/fforums.delphiforums.com/yourWebtag
Description

Students, Working Professionals, and Entrepreneurs. Pecple who are looking to freelance and work from home can also join the program)]

°D
'

Describe the kind of forum you're building. This description will appear at the top of your forums and when your forum comes up in the Delphi Forums index and in search results

Category | Education & Alumni v
t new f

How would you categarize you forum? Don't warry, you can change this later If you change your mind.
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Article Submission:

Article submission is an effective off-page SEO technique where you publish
high-quality articles on third-party websites to gain backlinks, increase brand
exposure, and drive organic traffic to your website. It helps in building authority,
improving search rankings, and generating targeted visitors.

Create a High-Quality, SEO-Optimized Article
Optimize the Article for SEO
Before submission, optimize the following elements:

e Title: Use a keyword-rich, catchy title (e.g., "Top 10 SEO Strategies for
2024")

e Meta Description: Add a 150-160 character summary with keywords

e Headings & Subheadings: Use H2, H3 for structured content

e Internal & External Links: Link to relevant internal pages and
high-authority sites

e Image Optimization: Add alt text and descriptive file names

e Anchor Text: Use a natural anchor text for backlinks

Choose High-Authority Article Submission Sites
Medium,EzineArticles,HubPages,ArticleBiz,LinkedIn Articles
Submit & Promote Your Article
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P
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i /Askindia advertis ervices, or brands. It enc ide range of s gies, tools, and tactics to reach

and engage a target audience through online mediums. Here are some key components of digital

marketing:

@ r/hyderabad frd

1. Search Engine Optimization (SEQ):

~

* Optimizing websites to rank higher in search engine results pages (SERPs) for relevant keywords. The
(i -pa f bsiti
6 About Reddit goal is to increase organic (non-paid) traffic to a website.
9 2. Content Marketing:

F  Advertise
= Creating and sharing valuable content (blog posts, videos, infographics, podcasts, etc.) to attract and

@ Help engage an audience. This helps build brand awareness, authority, and customer trust.

M ot~x ? Crcial Madia Marbatinn

Social Bookmarking:

Social bookmarking is an effective off-page SEO technique where you submit
your website or content to high-authority bookmarking sites to generate
backlinks, drive traffic, and improve search engine rankings.

When you bookmark your content on these platforms, search engines quickly
index your page, improving its visibility in search results.

Choose High-Authority Social Bookmarking Sites
Reddit,Mix (formerly StumbleUpon),Flipboard,Pocket
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Go g|e Social Bookmarking sites 3¢ y & Q
 Ke -. base full report
Al Images Videos Forums Shopping News Web { More Tools
SEOquake @D Social bookmarking sites
Paramelers From sources across the web
SERP report
Export CSV
Oreddit Reddit v @ Pinterest v Scoopl] Scoop.it
Sort this page
Locals e H
ocale diigo pigo v =1 slashdot v |:||gg Digg
E Flipboard v g Pocket v © Tumblr
15 more

P Traffic Tail Technologies Pvt. Ltd.
hitps //traffictail com » social-bookmarking-sites

1. 250+ High PR Social Bookmarking Sites With Free Download @

O As: 0 Visits: 0 Pages/Visit 0 Avg. Visit 0 Bounce rate: 0
Get domain authority, visits and engagement data with a free Semrush account - Connect

QL3 QLD 707K 179K 2 whois <) source (O Rank 420K

Direct Traffic Generation: Pinterest, Reddit, and Digg are some examples of bookmarking sites that can
help you attract a lot of visitors to your website.

Feedback

Prepare Content for Bookmarking
Submit Content on Social Bookmarking Sites

Promote Your Bookmarking Posts

%5 wiileas,

W. ~ Ancnymous v Ty ~ 941 word:

Digital marketing refers to the use of digital channels, platforms, and
technologies to promote and advertise products, services, or brands. It
encompasses a wide range of strategies, tools, and tactics aimed at reaching
and engaging a target audience through online mediums. Here are some key
components of digital marketing:

1. Search Engine Optimization (SEO):

Optimizing websites to rank higher in search engine results pages (SERPs) for
relevant keywords. The goal is to increase organic (non-paid) traffic to a
website.

2. Content Marketing:

Creating and sharing valuable content (blog posts, videos, infographics,
podcasts, ete.) to attract and engage an audience. This helps build brand
awareness, authority, and customer trust.

3. Social Media Marketing:

Using social media platforms like Facebook, Instagram, Twitter, LinkedIn, and
TikTok to connect with your audience, build relationships, and promote
products or services.

4. Pay-Per-Click (PPC) Advertising:

Running paid ads on platforms like Google Ads or social media. Advertisers pay
each time someone clicks on their ad. PPC campaigns can target specific
demographics, locations, and interests. »
5. Email Marketing:

Sending taroeted email camnaione tn nurtnre relatinnehing with leade and
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Guest Blogging:

Guest blogging, also known as guest posting, is an off-page SEO strategy
where you write high-quality articles for other websites in your niche. In return,
you gain backlinks to your site, enhance brand authority, and drive referral traffic.

Find High-Authority Guest Blogging Sites
e "write for us" + [your niche]
e "guest post by" + [your niche]

GO g|e Keyword + write for us X $ & Q 4 i o

All mages Forums Videos Shopping Web News i More

logicsofts.co.uk

SEQquake @) 80 tipewwwloglesonsico e bog s witefors 1
Parameters 1. Write for Us - SEQ, Digital Marketing, Development Guest ... @
SERP report
I—xpnﬂ csv Q as0 Visi 0 Pages/Visit 0 Avg Visit 0 Bounce rate 0

AS 0 Visits
Get domain authority, visits and engagement data with a free Semrush account - Connect

Sort this page OL14 O LD 626K 613 2 whois source ) Rank 3.19M

We are inviting creative marketing writers. Become a contributor. Email us for guest post at

Locale
content@logicsofts.com

Digital Success
https liwww digitalsucce:

success us » guest-blogging 3
2. Write for Us: Guest Post Submission Guidelines @

QL21 QOLD13.2K 685 2 whois source () Rank: 1.66M

Check out our guest post submission guidelines. Share your content with us to get it published on our
digital marketing blog,

', convert.com
https:liwww.convert.com » write-fo

vert.com » wiite-for-us  §
3. Write for us on Convert Blog @
QL321K O LD 880K 1.56K 2 whois source () Rank: 262K

Writing For Us? Choose a main keyword for the post that's relevant to the CRO niche. Use it in the
headline you're crafting.

Choose High-DA Guest Posting Sites

HubSpot Blog,Search Engine Journal,ShoutMeLoud,Business2Community
Write a High-Quality Guest Post

Include Strategic Backlinks in Your Guest Post

Submit Your Guest Post & Engage with the Audience

How to Approach Guest Blogging:

When reaching out for guest blogging opportunities, there are two primary ways
to contact website owners:
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Email Outreach (Direct approach) - Email is the best way to approach website
owners because it is direct, professional, and allows for personalization.

c %5 logicsofts.co.uk/t

®* Sma usiness

Start-up Marketing

Digital Advertising

Blogging
Email Marketing

Reputation Management

Influencer Marketing

Web Development

< * Design
s.v.g:s * Graphics
e Mobile Apps

Email us at content@logicsofts.com to become a part of our guest blogging network. Share

your ideas, collaborate with fellow professionals, and make a lasting impact on our readers.

If you have a topic that would benefit If you're already a contributor, kindly

our readers, kindly signup to become login to publish a draft for review

a contributor for Logicsofts
Login —

Signup —

Contact Form Submission (Website inquiry form) - If a blog does not provide
an email address, they often have a contact form where you can send your
request.

25 aquariusmediaa.com/write-for-u

# G177 OLT O 1K Ina 2 whols < soute O Rank766K @ PIN 0 5 “20 wna

contact our sales team if you have any further questions.

Name *

hanisha Chakarajamula
First Last
Email *

hanishachakarajamulaOl@gmail.com

Comment or Message *
Dear Aquarius Mediaa,

| hope you're doing well. My name is Hanisha, I've been following Aquarius Mediaa.com for a while, and | really o ﬁ |

appreciate the quality of content you provide to your readers, especially on your blogs 7

Guest post gqueries will not be replied here. Visit “Write for us” page.
-
Success! cLouorLaRe
SUBMIT ‘
E-mail Us -
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Both methods can be effective, but they require different strategies.

Google My Business (GMB) & Local SEO:

Marking the physical presence of your business on google is known as Google
my business.Google My Business (GMB) optimization and Local SEO are
crucial off-page SEO techniques that help businesses improve their visibility in
Google Search and Google Maps. These strategies are essential for local
businesses, service providers etc to attract customers in their area.

Create & Verify Your Google My Business Profile
e Visit Google My Business and click "Manage Now"

< G 5 googlecomyintl/en_in/business/ * O @ 4L 0

M Gmail @ YouTube @ Maps (M Meet - kig-mdxw-w, [ All Bookmarks

88
Go g|e Business Profile Overview Business Solutions v Resources FAQ Signin

Google

stand out on Wedding saree near me B
Google with a et

® 2 , '
free Business |
Profile

Turn people who find you on Google Search and Maps into
new customers with a free Business Profile for your storefront
or service area. Personalize your profile with photos, offers,
posts, and more.

Open-Closes 700 PM
Manage now

e Enter Business Name (Use the exact name as on your website and
listings)
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v @ WhatsApp % | [B Website Designing - Goo;' X | @8 HowDolAddASecond . X | W Getlistedon Google-Go: X | G BS paperplatesand prod. X @ Getyour businesson Goo: X + X
c 25 business.google.com/create?’gmbsrc=in-en-z-z-al-gmb-s-z-l~mbi%7Clump&skipLandingPage&iservice=ome&uoriginal_intent=GMB&omesrcexp=97643701&omec=ELXZxy4YA... ¥ % 3} = 4 °
28 M Gmail 3 YouTube @ Maps (i Meet - kig-mdxw-w.. [ All Bookmarks

Google (7] i e

o Start building your Business Profile
oogle
9 This will help you get discovered by customers on Google Search and
Maps

— Business name*

OoDMT

gl o

Business category*
( Education Department

You can change and add more later

By continuing, you're agreeing to these Terms of Service and Privacy
Policy

NG 10:16
21-02-2025

H L Type here to search 1

e Choose Business Category (e.g., “Plumber,” “SEO Agency,” “Restaurant”)
e Add Physical Address (If applicable) or select Service Area
e Enter Phone Number & Website URL

v © (1) WhatsApp X | E) Website Designing- X | @B HowDolAddASec: X | @8 GetlistedonGoogle X | G BSpaperplatesand X @ Getyourbusinessor X  # Digital MarketingCo X | + X
< C 25 business.google.com/create?gmbsrc=in-en-z-z-al-gmb-s-z-l~mbi%7Clump&skipLandingPage8iservice=ome&original_intent=GMB&omesrcexp=976437018:omec=ELXZxy4YA... ¥ % In ] = % e

88 M Gmail @ YouTube @ Maps (i Meet - kjg-mdxw-w..

Google (7]

< What contact details do you want
Google to show to customers?

Help customers get in touch by including this info on your listing

— Phone number

‘ == H 1234567898 ‘

— Website (optional)

https://www.odmt.in/ ‘

10:18 E
21-02-2025 3

1)) ENG

H L Type here to search -'

g o 9 S % Watch Culinary Mast... o=l




e Complete Verification Process (Google will send a verification code via
mail, phone, or email)
Optimize Your GMB Profile for Maximum Visibility
Get More Positive Google Reviews (Social Proof)
Optimize for “Near Me” and Local Keywords
Local Link Building
Post Regular Updates on GMB

Profile Creation:

Profile creation is an effective off-page SEO strategy where you create
business or personal profiles on high-authority websites to get backlinks,
improve search rankings, and increase brand visibility.

e Find High-Authority Profile Creation Sites
LinkedIn,Facebook Business Page,Flickr,About.me,Quora

e Create a Professional Profile with SEO Optimization

e Engage & Maintain Your Profile for SEO Benefits.
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TECHNICAL SEO:

Technical SEO refers to the process of optimizing the technical aspects of a
website to improve its search engine rankings. While on-page SEO deals with
content and user experience, and off-page SEO focuses on backlinks, technical
SEO focuses on the backend of a website and its infrastructure to make it easier
for search engines to crawl, index, and rank the site.

Website Speed Optimization - Page load time is a ranking factor for Google,
and users expect websites to load quickly.

Mobile Friendliness - Google uses mobile-first indexing, meaning it primarily
looks at the mobile version of your website when ranking it.

Site Structure and URL Optimization - A clear and logical structure helps
search engines crawl your site efficiently and makes it easier for users to
navigate

Fixing Crawl Errors - Crawl errors can prevent search engines from indexing
your pages, which can hurt rankings.

HTTPS (Secure Website) - Google considers HTTPS as a ranking factor, and
users are more likely to trust a secure site.

Structured Data (Schema Markup) - Structured data helps search engines
understand the content of your site better, which can lead to rich snippets (e.g.,
star ratings in reviews).

Sitemap:

A sitemap means shortest route to locate a particular page/post/product inside a
website. A sitemap is a file that lists all the pages on your website to help search
engines understand the structure of your site and find all your content more
efficiently. It acts like a map for search engines, guiding them to all important
pages.

Types of Sitemaps:

e XML Sitemap(server): This is the most common type for SEO purposes. It
is primarily for search engines (like Google or Bing) and tells them about all
the pages on your site that you want indexed.
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e HTML Sitemap(users): This is more for users, providing them with a
structured list of your website’s pages. While not directly tied to SEQ, it can
improve user navigation.

Generate an XML Sitemap:
There are various ways to generate an XML sitemap for your website:

For WordPress: You can use plugins like All in one seo or RankMath. Once
installed, these plugins will automatically generate and update the sitemap for
you. For example, in Yoast, the sitemap URL might be

https://www.vourwebsite.com/sitemap_index.xml.

How to check site map in SEOQUAKE:

Install SEOQUAKE -> Diagnosis -> xml sitemaps

c 25 chromewebstore.google.com/detail/se

£~ chrome web store Q_ Search extensions and themes i ] 0

Discover Extensions Themes

sl
20 seoquake

{& www.seoguake.com & Featured 4.5 ¥ (2.5K ratings)

Extension Developer Tools 1,000,000 users

1. eBay: Electronics, Cars, Fashion, Collectibles, Coupons and
www. ebay com/ v

Buy and sefl electronics, cars, fashion apparel, collectibles, sporting goods, digital camerd
coupans, and everything else on eBay. the world's

Sort this page Motors - Electronics - Fashion - Cell Phones & Accessories

arameters.
SERP report
Export C5V

SEOquake has been removed from Chrome.

To check a sitemap using SEOquake, follow these steps:

e Install SEOquake: If you haven't already, install the SEOquake browser

extension. It's available for both Chrome and Firefox.
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e Open the website: Go to the website you want to analyze.

e Activate SEOquake: Click on the SEOquake icon in your browser's toolbar
to activate it.

e Check the sitemap:

In the SEOquake toolbar, click on the "Diagnosis" tab.

Scroll down, and under the "Sitemap™ section, you can see the link to the
sitemap of the website if it's available.

Alternatively, if the website has a sitemap.xml file, you can directly check
the URL by appending "/sitemap.xml" to the website's domain (e.g.,

https://www.example.com/sitemap.xml).

c £} SEOquake chrome-extension://akdgnmecogleenhbclghghlkk

PAGE INFO DIAGNOSIS INTERNAL EXTERNAL DENSITY sls. COMPARE URLS/DOMAINS

PAGE SEO AUDIT « Passed:9 A Emor4 44 Waming: 5

URL v 22 characters 7 optimal. Tips

Canonical p: 4 Processing... Tips +
~

Title A 0 characters — not good. Try 1o enlarge title to 10 characters. Tips

Meta description A 0 characters — try to enlarge description to 160 characters. Tips

Headings v Good! Your page implements HTML headings (<H1> through <H3>) and Tips «

only one <H1> heading is used.

128


https://www.example.com/sitemap.xml

How to create HTML sitemap for users in All in one seo plugin:

All in one seo plugin -> sitemap ->Enable HTML Sitemap -> Display HTML
sitemap [shortcode] -> copy short code -> Generate the HTML Sitemap Page ->
Publish the Sitemap Page -> Add the Sitemap to Your Navigation (Menus).

25 sivakumar.dgweb.co.in/v /admin,

AIOSEQ Sitemaps

General Sitemap RSS Sitemap Video Sitemap News Sitemap HTML Sitemap
HTML Sitemap ~

Using the custom-built tools below, you can add an HTML sitemap to your website and help visitors discover all your content. Adding an HTML sitemap to your website may also help search
engines find your content more easily. Learn More —

Enable Sitemap [ @]
ail Analytics

D Marketin
€ Marketing Display HTML Sitemap

2 [/] =

Gutenberg Block Shortcode Widget

Dedicated Page

% Plugins @

{?PHP»

& Users

Go to All in One SEO in your WordPress dashboard.
Click on Sitemaps from the plugin's settings menu.
Ensure that XML Sitemap is enabled for your website (this will
automatically generate an XML sitemap for search engines).
Scroll down to the HTML Sitemap section within the Sitemap settings.
Turn on the option for the HTML Sitemap. This allows the plugin to
generate a user-friendly HTML sitemap.
Copy short code

e Add the HTML Sitemap to Your Website - Go to Pages or Posts from your
WordPress dashboard.
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:é G110 QLO QLo nia 2 whoi <> source © Ranknla P PINO 21 190 n‘a
® 0 ©10 B0 4 New Caching Wprorms (3) seo @ 47 Howdy, sivakumar [l
® >
AIOSEG Sitemaps =] ®
ot

<?php if( function_exists{ 'aioseo_html_sitemap’ ) } aioseo_html_sitemap(); 7>

HTML Sitemap Settings ~

Post Types Include All Post Types

Select which Post Types appear in your sitemap.

Taxonomies Include All Taxonomies

Select which Taxonomies appear in your sitemap.

Sort Order Publish Date v
Sort Direction Ascending v
Publication Date Hide m |
]
Robots.txt:

Telling Google to not crawl a particular page/post/product.robots.txt is a simple
text file used to give instructions to web crawlers (also known as robots or bots)
about which pages or sections of a website they are allowed or disallowed to
crawl and index.

Using a Plugin to Manage robots.txt:
Using All in One SEO Plugin
All in one seo -> Tools -> Add Rule(*/Allow/Disallow/page url)
Install All in One SEO:
From your WordPress dashboard, go to Plugins > Add New.
Search for "All in One SEQO" and click Install Now and Activate.
Access the Robots.txt Editor:

Go to All in One SEO > Tools.
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Edit the Robots.txt File:

e Under the Robots.txt section, you’ll see a box where you can edit the file
content

e You can add or remove instructions here directly.
Save Changes:

After editing, click Save Changes.

> C 23 sivakumar.dgweb.c

i Gl QL0 QLo Inia 2 whois © Ranknla @ PIN 0 21 189 nia

4+ New Caching WPForms (&) sEo

@ uvae AIOSE®  Tools o ®

Settings

@ Allin One S0 3

6 Disallow v https://sivakumar.dgweb.co.in/wp-admin/ I 0 &

Custom Robots.txt Preview

Check the robots.txt file:

Visit http://yourwebsite.com/robots.txt to ensure your changes are
reflected.

How to do manually in All in one SEO plugin:

Go to required page/post/product -> scroll bottom to All in one SEO -> Advanced
->Disable use default settings -> click on Robots meta as your requirements( No
index,No follow,No image index etc).

131



G110 oLo oLwo nia
-_ e e

AIOSEO Settings

General Social Schema Redirects SEO Revisions Advanced

Robots Setting Use Default Settings

Robots meta:

No Index

No Image Index
Max Snippet

-1

Canonical URL

No Follow
No Snippet

Max Video Preview

£ Best 5 Hotels in
Visakhapatnam TO Stay
With Family

No Archive No Translate Add an excerpt...
No ODP
Max Image Preview

Large v

Redirections:

Redirections are a way of forwarding both users and search engines from one
URL to another. This is often done when content is moved, deleted, or replaced.
Redirections ensure that visitors are still able to access content without
encountering errors or broken links, and they also help maintain SEO value by
transferring the link equity (ranking power) from the old page to the new one.

There are several types of redirections, but the most common ones are
301 redirects (permanent) - Used when a page has permanently moved to a

new location

302 redirects (temporary) - Used when a page is temporarily moved or
unavailable. This could happen when you're conducting maintenance or testing a

new page temporarily.

How to Set Up Redirections in WordPress

step 1: Install and Activate the Redirections Plugin

e (o to your WordPress dashboard.
e Navigate to Plugins > Add New.
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e In the search bar, type Redirections by Web Factory Ltd.
e Click Install Now next to the plugin.
e Once installed, click Activate.

@ @ climpsst P + New Caching (Z) seo (@

Screen Options ¥ Help ¥
@ Dashboard Plugins | Add new piugin
A Posts Plugin activated. [x]
09 Media
] Pages All (13) | Active (3) | Inactive (10) | Must-Use (1) | Auto-updates Disabled (13) Search installed plugins
¥ Comments Bulk actions v 13 items
X Appearance Plugin Description Automatic Updates
edirects asily create and manage redirect ru error log. nable auto-updates

& Plugins 301 Redirect Easil d d I Enabl d
Installed Plugins Manage Redirects | Deactivate | Get PRO Version 2.77 | By WebFactory Ltd | Vi
Add New Plugin

Akismet Anti-spam: Spam Protection Used by millions, Akismet is quite possibly the best way in the world to protect your blog from spam. Akismet Anti-spam Enable auto-updates
Plugin File Editor Activate | Delete keeps your site protected even while you sleep. To get started: activate the Akismet plugin and then go to your Akismet

Settings page to set up your API key.
o Users
Version 5.3.7 | By Automattic - Anti-spam Team | View details
& Tools
Saif All'in One SEO SEO for WordPress. Features like XML Sitemaps, SEO for custom post types, SEO for blogs, business sites, ecommerce sites, Enable auto-updates
etings Vet o B Bemeriten | S| S50 and much more. More than 100 million downloads since 2007.

€ Allin One SEO Settings | Deactivate Version 47.9.1 | By All in One SEO Team | View detals | Suggest a Feature |
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Click to Chat Lets make your Web page visitors contact you through WhatsApp with a single click/tap Enable auto-updates
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Collect.chat - Chatbot Chatbots are the simplest, easiest way to collect leads & data from visitors. Create free chatbot without coding using Enable auto-updates

Activate | Delete Collect.chat. Never miss an opportunity by engaging every site visitor.

Step 2: Access the Redirections Plugin

After activation, go to Tools > Redirections in your WordPress dashboard.
This is where you can manage all your redirects.

Step 3: Add a New Redirect

e Once in the Redirections section, you'll see a screen with a list of existing
redirects (if any) and options to add new ones.
e Click the Add New Redirect button to create a new redirect.

Step 4: Set Up the 301 Redirect

Source URL: In the "Source URL" field, enter the old URL you want to redirect.
Make sure you only enter the path after the domain name. For example:

e Old URL: https://www.yourwebsite.com/old-page
e Enter in the Source URL: /old-page
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Target URL: In the "Target URL" field, enter the new URL to which you want to
redirect users. Make sure to include the full URL, including the https:// or
http:// part.

e New URL: https://www.yourwebsite.com/new-page
For example:

e Source URL: /old-page
e Target URL: https://www.yourwebsite.com/new-page

Choose Redirect Type:

e Below the URL fields, you'll see a dropdown menu labeled Redirection
Type.

e From the dropdown, select 301 Moved Permanently. This is the best option
when the page has permanently moved to a new location.

Click Add Redirect: After filling in the fields, click the Add Redirect button to save
the 301 redirect.
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A Posts
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®C 2 301
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S — v | httpsy//sandeep.odmtweb PRO version is here! Grab the launch discount - all
> Appearance | Custom Hé prices are LIFETIME!
. i Need wildcard support for matching multiple URLS? Check out the PRO Remember: all extemal URLs have to start with [SEREEEI
K Plugins e o Advanced Redirects Management & URL

Matching Rules
o Auto-fix URL Types (no rules needed)
4 Tools o Detailed 404 & Redirect Stats + Email Reports
Settings o Link Scanner - check every single link on your

e Users

site

o URL Cloaking + other features for affiliate
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o Licenses & Sites Manager (remote SaaS
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What is a 307 Redirect?

A 307 Redirect is a temporary HTTP status code used to indicate that the
requested resource has temporarily moved to a different location. It's similar to a
302 Redirect but more specific, as it preserves the request method (e.g., GET or
POST) during the redirect. This means if someone sends a POST request, the
server responds with a 307 status code, and the browser will send the POST
request to the new URL instead of a GET request, which would happen with
other redirects like 301 or 302.

Orphan pages:

Orphan pages are web pages on a website that are not linked to from any other
pages within the same website. In other words, these pages are isolated and can
only be accessed by entering their URL directly or via search engines. Orphan
pages typically don’t have any internal backlinks pointing to them, making them
harder to find for both users and search engines.

Canonical Tag:

Avoid Duplicate Content: Duplicate content can negatively impact SEO because
search engines may struggle to determine which version of a page should rank
higher. The canonical tag clarifies which version of a page should be considered
the original or most authoritative.

If multiple pages with similar content exist, the canonical tag helps ensure that
the SEO value of the content (such as backlinks and search engine ranking) is
directed to the preferred URL rather than being split between different pages.
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What is Schema Markup?

Schema markup is a form of structured data based on a standardized vocabulary
developed by Schema.org, a collaborative project between major search engines
like Google, Bing, Yahoo, and Yandex. It helps search engines interpret the data
on a page and present it in a more informative and user-friendly way.

For example, instead of just showing the title and URL of a page in search
results, schema markup can help show additional details like reviews, ratings,
images, event dates, and other relevant information.

Google Search Console (GSC) dashboard:

The Google Search Console (GSC) dashboard is a free tool provided by Google
that helps website owners, webmasters, and SEO professionals monitor,
maintain, and troubleshoot their site's presence in Google Search results. It
provides valuable insights into how Google crawls and indexes your site, as well
as feedback on how your site appears in search results.

Key Features and Sections of the Google Search Console Dashboard:
1. Performance Report:

e Overview: This section shows how your site is performing in Google
Search, providing metrics like total clicks, total impressions, average
click-through rate (CTR), and average position in search results.

e Key Metrics:

e Total Clicks: The number of times users clicked on your website from
Google Search.

Total Impressions: How often your site appears in search results.
Average CTR: The percentage of impressions that resulted in a click.

e Average Position: The average ranking position of your site’s pages in
search results.

e Filters: You can filter data by queries, pages, countries, devices, and dates
to get more granular insights into how your site performs for specific
keywords or regions.
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2. Coverage Report:

e Overview: This report shows how Google crawls and indexes your website,
identifying any issues that might prevent Google from fully crawling your

pages.
Key Sections:

Valid Pages: Pages that are successfully crawled and indexed by Google.
Errors: Pages that have issues, preventing them from being indexed.
Common errors include 404 (page not found), 500 (server errors), and

redirects.

e Valid with Warnings: Pages that are indexed but have some issues (e.g.,
slow loading time or mobile usability issues).
e Excluded: Pages that Google has intentionally excluded from indexing,
such as duplicates or pages blocked by robots.txt.
e Actions: You can request Google to re-crawl fixed pages through the

"Validate Fix" option.
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3. URL Inspection Tool:
Overview: This tool allows you to check how a specific URL is being indexed by
Google. It shows if the URL is indexed, if there are any issues, and whether
Google can crawl the page properly.
Key Information:
e Live Test: Shows if the page is accessible to Google's crawlers in real-time.
e Index Status: Whether the page is indexed and how it appears in search
results.
e Crawl Errors: Identifies any issues Google encountered while crawling the
page.
e Rich Results: If the page uses schema markup, this tool will tell you if
Google is able to read the structured data correctly.

4. Sitemaps:

Overview: This section allows you to submit your website’s sitemap to Google,
helping search engines discover your pages more efficiently.

Actions:

Submit a new sitemap.

Check the status of previously submitted sitemaps.

View how many pages in your sitemap have been crawled and indexed by
Google.
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5. Mobile Usability:

Overview: This report shows any mobile usability issues on your website, which
is important for SEO because Google uses mobile-first indexing.

Key Issues:

Text too small to read

Content wider than the screen

Clickable elements too close together

Actions: Fix the issues listed to improve your site’s mobile experience.

6. Links Report:

Overview: This section shows the internal and external links to your website.
External links (backlinks) are a significant ranking factor in SEO.

Key Sections:

Top Linked Pages: Displays the most linked pages on your site.

Top Linking Sites: Shows which websites link to your site the most.

Internal Links: Displays the internal linking structure of your website.
Actions: Use this data to monitor your link profile and see which pages are
gaining the most backlinks.
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7. Core Web Vitals:
Overview: This section focuses on user experience signals, specifically the
performance of your site based on the Core Web Vitals, which include:
e [argest Contentful Paint (LCP): Measures how long it takes for the largest
visible content element to load on a page.
e First Input Delay (FID): Measures how quickly the site responds to user
interaction (e.g., clicks).
e Cumulative Layout Shift (CLS): Measures visual stability, ensuring that
page elements don’t move unexpectedly during loading.

Core Web Vitals
o BE
LCP FID CLS

Largest Contentful Paint First Input Delay Cumulative Layout Shift

-

2.5sec 4.0 sec 100 ms 300 ms 041 0.25

Google Disavow Tool:

The Google Disavow Tool is a feature provided by Google in Google Search
Console that allows website owners to tell Google to ignore certain backlinks to
their site when evaluating its SEO and ranking. This tool is typically used to
address situations where a website has unnatural, low-quality, or spammy
backlinks pointing to it, which may harm its ranking in search results.

Steps to Use the Google Disavow Tool:
Identify Harmful Backlinks:
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First, identify backlinks that may be harmful or low-quality. Tools like Google
Search Console, Ahrefs, SEMrush, and Moz can help you audit your backlink
profile.

Look for links from irrelevant, spammy, or low-authority sites that could potentially
hurt your website’s SEO.

» X 22 google.com/search?q=google+disavow+tool&og=google+d&gs_lcrp=EgZjaHivbWUqDQx

Go g!e google disavow tool X S & Q a 3 0

full report

Al Images Videos Shopping Forums Web News i More Tools

= - Google
SEOquake ) G
SECquake & O hutps iwww.google.com » tools » disavow-links-main 3
Tarmotors 1. disavow tool in Google search console @
SERP report
Export CSV Qaso isits: 0 Pages/\Visit 0 Avg VIS0 Bounce rate: 0
Ge! domain authority, visits and engagement data with a free Semrush account - Connect
Sort this page QL2639 (LD 2088 1:16.3M £ whois source () Rank' 5
L I Use Search Console to monitor Google Search results data for your properties.
ocale

~ Google Help
G
hitps //support. google. com » webmasters » answer

2. Disavow links to your site - Search Console Help @
QL10aK O LD 314Mm :7.00M £ whois <> source () Rank 6

Go to the disavow links tool page. - Select a property from the property list. The list will apply to this
property only. - Click the button to upload your list

People also ask
Prepare a Disavow File:
Create a plain text file (.txt) with the list of URLs or domains you want to disavow.
You can disavow individual URLs or entire domains.
The format for the file is simple:
To disavow a specific URL:
perl
Copy
https://www.example.com/spammy-link
To disavow an entire domain (all links from that domain):
makefile
Copy
domain:spammydomain.com
Ensure the file contains one URL or domain per line. You can add comments in
the file by using the # symbol at the beginning of the line, e.g., # This is a
comment.
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Submit the File to Google Search Console:

Go to the Google Disavow Tool page in Google Search Console.

Choose the property (website) for which you want to disavow links.

Upload the .txt file you created with the list of URLs or domains to be disavowed.
Once submitted, Google will process the file and ignore the links during its
ranking evaluation.

Google Search Console Send feedback (@ i3 o

Disavow links to your site

If you have a manual action against your site for unnatural links, or if you think that you're
about to receive one because of paid links or link schemes that violate our quality
guidelines, ask the other site to remove those links. If you can't get these links removed,
disavow those sites using this tool. More information

A This is an advanced feature and should only be used with caution v

Select a property to view its status or to upload a new list of disavowed links

Select property

Monitor the Results:

After submitting the disavow file, Google may take several weeks to process the
request. There's no immediate effect, and Google will not notify you when they’'ve
processed the file.
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Site Audit:

A Site Audit in SEO is a comprehensive analysis of a website’s performance,
structure, and optimization issues. It helps identify technical, on-page, and
off-page SEO problems that could affect the website’s search engine rankings
and user experience.

A site audit typically examines:

e Technical SEO issues (crawlability, indexability, speed)
e On-page SEO factors (meta tags, content optimization)
e Off-page SEO factors (backlinks, domain authority)

e User Experience (UX) & Mobile-Friendliness

e Security issues (HTTPS, malware, etc.)

Step-by-Step Guide: Performing a Site Audit for a WordPress
Blog in SEMrush

Step 1: Set Up Site Audit in SEMrushTool: SEMrush Site Audit
Practical Steps:

e Login to SEMrush — Go to "Site Audit” under SEO Dashboard.
e Click “+ New Project”, enter your WordPress website URL, and click
Create Project.
Click Start Audit and wait for SEMrush to scan your site.
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Step 2: Fix Technical SEO Issues
Focus: Indexing, Crawlability, Speed, HTTPS
Practical Steps:

1. Check Crawlability Issues:
o Navigate to Site Audit > Crawlability.
o Look for Blocked Pages (robots.txt), Orphan Pages, and 404
Errors.
o Fix:

Use Rank Math / Yoast SEO to edit robots.txt for correct crawling.
Redirect 404 pages using the Redirection plugin.

2. Check HTTPS & Security Issues:
o If SEMrush flags SSL issues, ensure your \WordPress site has
HTTPS enabled (use Really Simple SSL plugin).
o Scan for malware using Wordfence Security Plugin.
3. Optimize Website Speed:
o SEMrush will highlight slow-loading pages under Performance
Report.
o Fix:

Install WP Rocket for caching.
Optimize images with ShortPixel or Smush.

Use a CDN (Cloudflare, BunnyCDN) for faster delivery.

Step 3: Fix On-Page SEO Issues

Focus: Meta tags, Keyword Optimization, Duplicate Content

Step 4: Fix On-Page SEO Issues
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Focus: Meta tags, Keyword Optimization, Duplicate Content

Step 5: Analyze Backlinks & Off-Page SEO

Focus: Link Building & Toxic Links

Meta Title

Meta Description 0

° Headings
= Allimages have ALT attribute
Image Alts 2

7 Back Links 4,089,332 2893

° Do Follow! No Follow
¢ Referring Domains

Canonical Tag Nt v A £ o A6 SORNGIA.INdiANmes. o i sel for 1his page
' Organic Traffic 132.6M 212M 183.8m 197,151
Direct. / Organic Search

"> 'source of the Traffic

i Monthly Visits 102 6M 86.1M 70.30M 3.550M

'+ Page Speed

' Broken Links

s Indexed

* Devices DeskTop - 11.27% Mobie - 88.23% DeskTop - 17.86% Mobile - 82.14 Desktop - 193 Mobile - 98.07 Desktop - 1741/ Moblle - 82.59
12 Location Desklop -24 62 Mobile - 7538

@ Internal Links 323 125

Competitor Analysis:

Competitor Analysis in SEO is the process of identifying and analyzing the
websites that compete with you in search rankings. By understanding their
strengths and weaknesses, you can optimize your WordPress blog to outrank
them.

Step-by-Step Guide: Competitor Analysis for a WordPress Blog in
SEMrush
Step 1: Identify Your SEO Competitors

Tool: SEMrush Organic Research
Practical Steps:

e Log in to SEMrush and go to "Organic Research" under SEO
Dashboard.
e Enter your WordPress blog’s domain.
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e Scroll down to the “Main Organic Competitors” section.
e SEMrush will show a list of competing domains that rank for similar
keywords.

Step 2: Analyze Competitors’ Top-Ranking Keywords
Tool: SEMrush Keyword Gap Tool
Practical Steps:

e Go to "Keyword Gap" under SEO > Competitive Research.
e Enter your blog’s domain and 3-5 competitor websites.
e SEMrush will show:

[J Shared keywords (where you compete).
[J Missing keywords (keywords they rank for but you don’t).
[J Weak keywords (where they rank higher than you).

Step 3: Analyze Competitors’ Content Strategy
Step 4: Analyze Competitors’ Backlink Strategy
Tool: SEMrush Backlink Analytics & Backlink Gap
Practical Steps:

e (o to Backlink Analytics — Enter your competitor’s domain.

e SEMrush will show who is linking to them.

e |dentify high-authority domains linking to competitors but not to you.

e Use Backlink Gap Tool to compare backlinks between you and
competitors.

Step 5: Check Competitors' Technical SEO
Tool: SEMrush Site Audit
Practical Steps:

e (o to Site Audit — Enter your competitor’s domain.
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e SEMrush will show technical SEO issues like:
o Slow loading pages
o Mobile usability issues
o Broken links

i 1st Competitor , 2nd Competitor
. https:tigoldielocks com/blogs/news/how-to-shampoo-condition-hair?srsitid=Afm

“  Website URL https:/fwww healthline comihealth/beauty-skin-carefshampoo-or-conditioner-first EOo0gD1BTbigYW8HazkV10c4ewnHynQGAGpU 37T XPRKecapN8imsu2

” Shampoo or Conditioner First? What Order to Use Them While Bathing

°  Meta Title How To Shampoo and Condition Hair (For Best Results)

% This step by step process will ensure that your hair is washed THE

Meta Description RIGHT WAY every time Plus, learn how To improve your hair health

5 Length of the Content ( words) 1988

5 Images 17 images without ALT. Yes - Allimages have ALT attribute.

7 Videos

2 Internal Link 139 152
¢ External Link a7 15
°  Organic Traffic 27,376
" Keywords they are ranking for 53,615
12

13

15

16

18

18
an

Grammarly:

Grammarly is an Al-powered writing assistant tool that helps improve
grammar, spelling, punctuation, clarity, and style in writing. It is widely used
by bloggers, writers, students, and professionals to enhance their content.

How to Use Grammarly Practically?
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Step 1: Install or signup Grammarly

C 2= chromewebstore.google.com/detail/gramm

£~ chrome web store Q, Search extensions and themes H i 0

Discover Extensions Themes

@ Grammarly: Al Writing and Grammar Checker
App

& grammarly.com @ Featured 4.5 (42.6K ratings)

Extension Workflow and planning 47,000,000 users

Do more with great writing Find a tone that connects with readers

## Invite to rooftop BBQ to celebrate Q2 success

| think we should discuss it further.

L T et us [ Lets |

The phrase | think we should may sound unconfident.
Consider removing 1t or replacing it with more

b We v
hard work and dedication you've put
past few manthe, S0, et's take this opportunity
to say thank you and enjoy the fruits of our labor
together!

— o mprovet || g

simplify it

direct language.

Grammarly: Al Writing and Grammar Checker App has been removed from Chrome.

Step 2: Check and Correct Grammar Errors

Example Sentence (Before Correction):
"This blog post have many informations that is very usefull for peoples."

s app.grammarly.com/ddo

® Q »
@ = Untitled document & Goals — Overall score Review Write with Check for Al
suggestions generative Al text & plagiarism

Anyone who wants to master online branding will benefit significantly
from taking this digital marketing course. This course will equip you with
the skills to thrive in the digital landscape and effectively grow your
brand, whether you are a beginner, a business owner, a student, or

looking to switch careers

+1+

Corrected Sentence (After Grammarly Fixes):
"This blog post has a lot of useful information for people.
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, ® °

@ = Untitled document i Goals 100 Overall score Review Write with Check for Al

suggestions generative Al

This digital marketing course is ideal for anyone eager to master online
branding. Whether you're a beginner, a business owner, a student, or
looking to switch careers, this course will equip you with the skills to

thrive in the digital landscape and grow your brand effectiveiy.l

Let's get to work.
suggestions will appear here.

Step 3: Improve Clarity and Readability

Step 4: Check for Plagiarism (Premium Feature)

Paste text into Grammarly.

Click Plagiarism Checker — It highlights copied sections.

Rewrite or cite sources if needed.

What is AIPRM?

AIPRM (Al Prompt Marketplace) is a Chrome extension designed to enhance
ChatGPT by providing pre-built Al prompts for various use cases, including
SEO, content writing, digital marketing, and sales automation.

How to Use AIPRM Practically for Digital Marketing
Step 1: Install AIPRM Extension
Practical Steps:

e Open Google Chrome.
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e Go to the AIPRM Chrome Extension page.
e Click "Add to Chrome" and install the extension.
e Loginto ChatGPT (OpenAl) — AIPRM will appear inside ChatGPT.

i 23 google.com/search?q=chat+gpt+aiprm+exte 1810q=chat+gpt+aiprm+ex&gs_lcrp gBEEUYOTIKCAIQABgKGBYYH|INCAM

Al MNews Videos Images Forums Shopping Web : More Fadie
Oquake @) Chrome Web Store
g & hips ichromewsbstore google com » aipm-for-chatgpt 3
S 1. AIPRM for ChatGPT - Chrome Web Store
SERP report
Export CSV Q As 0 Visits 0 PagesVisit 0 Avg Visit 0 Bounce rate: 0
Get domain authority, visits and engagement data with a emrush account - Connect
Sort this page Qu72 QLD:T75M 243M 2 wnos < source () Rank§
Vel AIPRM is your cheat code for ChatGPT. Adds a list of curated prompt templates and advanced
ocale

features. Try today.

AIPRM

hitps://app.aiprm.com %
2. AIPRM for ChatGPT & Claude
QL1148 O LD 3.83K 188K 2 whois ¢ source () Rank 122K

The AIPRM extension adds a list of curated prompt templates for you to ChatGPT and Claude. Don't
miss out on this productivity boost! Use it now for FREE.

AIPRM
https:hwww.aiprm cor

3. AIPRM: Your Cheat Code for Al like ChatGPT, Claude ...
QL 9oK O LD 14K 923K 2 whois source () Rank® 122K

AIPRM is the Ultimate Time Saver for ChatGPT and other Al models! Trusted by over 2 million users and
some of the world's biggest brands.

o Elrrf‘ THO

6:08 PM
20/2025

Step 2: Select a Pre-Built Prompts
Practical Steps:

e Open ChatGPT.
e Click on the AIPRM tab (you will see multiple prompt categories).
e Choose a prompt template based on your marketing goal:
o SEO & Keyword Research
o Content Creation (Blog Writing, Product Descriptions, etc.)
o Social Media Marketing (Ad Copy, Twitter & Instagram Posts)

Example: If you need a keyword research strategy, select an SEO-related
AIPRM prompt.
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What is digital marketing

For better results, please try Article Writer GPT
Get My Prompt Library

Outline for the Article: "What is Digital Marketing?"

1. Introduction
1.1 What is Digital Marketing?
1.2 Importance of Digital Marketing in Today's World

2. The Evolution of Digital Marketing v
2.1 From Traditional Marketing to Digital Pla

Output in Tone Writing Style
English Default Default Continue

°@®

+attach @ search  Q Reason o
ChatGPT can make mistakes. tant info.

What is QuillBot?

QuillBot is an Al-powered paraphrasing and writing assistant tool that helps
users rewrite, summarize, and improve their content. It is widely used by writers,

students, bloggers, and digital marketers to enhance the quality of their
writing.

Access QuillBot:
Options:

e Website: Go to QuillBot.com
e Chrome Extension: Install QuillBot for Chrome
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(¢]

€ QuillBot

lw.Valentines Day LG banner

¢ Google's favorite extension

Will you install me?

g Add to Chrome. It's free!

Hi Rahul Verma, continue working with popular writing tools

@ Paraphraser > @ Grammar Checker >

Increase fluency Fix mistakes

Al Detector > 6 Summarizer >
Summarize text

Analyze text

hitpsy//qb.proseotools.us/paraphrasing-tool?referrer=product_features&product=dashboard

Paraphrasing Text with QuillBot:

Practical Steps:

e Open QuillBot Paraphrasing Tool.
e Copy and paste your text into the input box.
e Select a paraphrasing mode:
o Standard: Balanced rewriting
o Fluency: Improves readability
o Formal: Professional tone
o Creative: Generates unique variations
e Click "Paraphrase”™ — QuillBot generates a rewritten version.
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ﬁ QuillBot Paraphrasing Tool

E
P anaser English (US) English (UK) French Spanish All ~
g Modes: Standard Fluency Humanize Formal Academic Simple Creative Expand Shorten Custom Synonyms: —() . O]
Grammar History
Check
This digital marketing course is ideal for anyone eager to master online @ Anyone who wants to become an expert in online branding should take this digital !J
Al Detector branding. Whether you're a beginner, a business owner, a student, or looking marketing course. Whether you're a beginner, a business owner, a student, or Compare
3 Modes
to switch careers, this course will equip you with the skills to thrive in the looking to switch careers, this course will equip you with the skills to thrive in the
IMore digital landscape and grow your brand effectively. digital landscape and grow your brand effectively. EI
Statistics
Tone
Settings
Expand to view suggested modes ~
Feedback
46 Words * Rephrase ~ v 2/2 Sentences * 45 Words t’g ) Q LD
Hotkeys
® Changed Words Structural Changes @ Longest Unchanged Words (D

Original Text:

"Content marketing is essential for digital businesses to attract and retain
customers.”

QuillBot Output (Paraphrased):
"For digital businesses, content marketing is crucial in engaging and keeping
customers.”

Grammar & Spell Checking

SEMrush:

SEMrush is an all-in-one digital marketing tool used for SEO, keyword
research, competitor analysis, content marketing, PPC (pay-per-click), and
social media management.
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Create a SEMrush Account

e Go to SEMrush.com.
e Sign up for a free or paid account.

e Access the SEMrush Dashboard, where you can explore SEO tools.

) SEMRUSH

Q Projects
]
SEO v H 1
L Domain Overview
OMPETITIVE RESEARCH Get instant insights into strengths and weaknesses of your competitor or prospective customer.

Domain Overview

Traffic Analytics ‘

Organic Research

Worldwide m

Keyword Gap Examples: worldwildlife.org unicef.org/stories edition.cnn.com

Backlink Gap
EYWORD RESEARC
Keyword Overview
Keyword Magic Tool

Authority Score Org. Search Traffic
Keyword Strategy Builder
Position Tracking
LINK BUILDIN
Backlink Analytics
Backlink Audit
Link Building Tool

Bulk Analysis

Get a complete analysis

* Get a full overview of a domain and its
online visibility

* Analyze a domain’s growth trend over time

* See the markets where a domain has
the leading representation

* Discover the topics and keywaords that bring organic

and paid search traffic to a domain
Site Audit

Map Rank Tracker

Perform Keyword Research for SEO

Go to Keyword Overview in SEMrush.
Enter a keyword (e.g., "best Digital marketing course").
SEMrush will display:

e Search Volume (How many people search for it monthly).
e Keyword Difficulty (KD%) (How hard it is to rank).

e CPC (Cost Per Click) (If you're running ads).
o Related & Long-tail Keywords.
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€@ % smproseotoolsus/

sSowiruon
& Projects odmt.in Root Domain v
@" SEO v Projects Domain Qverview 3 send feedback
Domain Overview: odmt.in 2., Export to PDF
COMPETITIVE RESEARCH =
e — | @ Worldwide | == US == UK wm DE «  ODesktopv Feb20,2025 v USD
T i N A

Traffic Analytics

Overview Compare domains Growth report Compare by countries
Organic Research P P P Y

Keyword Gap
Backlink Gap Authaority Score Organic Search Traffic Paid Search Traffic Backlinks

13 1.8K 2% view detaiis 3.3K

KEYWORD RES

reate

Keyword Overview

Keyword Magic Tool Semrush Domain Rank 9.7M 4 Keywords 527 1 e Go to Position Tracking Referring Domains 406

Keyword Strategy Builder

Pasition Tracking

| Organic ‘ Paid ™ BM 1Y 2Y Alltime 'Days Months & Export
INK BUILDING = i
Backlink Analytics Distribution by Country Organic Traffic 1,839/month
Backlink Audit Countries Traffic Share Traffic  Keywords @ Organic Traffic Paid Traffic [A Notes v
Link Building Tool

Worldwide e 100% 1.8K 527 ) K
Bulk Analysis ? )

=N L 100% 1.8K 316 - -
ON PAGE & TECH SEO 3 o)

£ g
Site Audit m VN <0.1% 4 6 =
190

Map Rank Tracker = s <0.1% 3 64 -
SEO Content Template Othisé <01% a 141 m— Jul1 oct1 Sl Aor1 1 Oct1 . -

Analyze Competitor Websites

Use Case: Find out which keywords your competitors rank for.

e Open SEMrush > Domain Overview.
e Enter a competitor’s website (e.g., “travelblog.com”).
e SEMrush will display:

o Top organic keywords.

o Traffic sources.

o Backlinks (who is linking to them?).
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< Advertising

a Content Marketing
Wl .Trends
B Agency Solutions

MANAGEMENT
My Reports

User Management

Organic Keywords 527

> + Key Topics == US Top3 E@4-10 120 @ 21-50 51-100 3 SERP Features
> y 7
AJ =
> View odmt.in key topics ’ I L'( 286
3 7 %ﬁv’ﬁﬁ\\ / J
Get topics P v
[« = HG G RI i Lo 111y ]
i Apr1 Jul oct1 Ja
Organic Research =us
Top Organic Keywords 64 SERP features
Keyword Intent Pos. Volume CPC (U Traffic 95
digital marketing course in 1 3 40 0.00 100.00
google affi 1 68 70 5.40 0.00
digital c 88 90 7.10 0.00
ntern: c 68 140 0.00 0.00
digital Ses o... [+ 92 720 12.27 0.00

View details

View details

Conduct a Site Audit (SEO Health Check)

Use Case: Find & fix SEO errors on a WordPress website.

e Go to SEMrush > Site Audit.
e Enter your website URL (e.g., myblog.com).
e SEMrush scans for:

(@)
@)
@]
(@)

Find Backlink Opportunities

Broken links.

Slow loading speed.
Missing meta descriptions.
Duplicate content issues.

e Go to SEMrush > Backlink Analytics.
e Enter a competitor’s domain.
e Find who links to them and outreach for backlinks.
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Ubersuggest:

Ubersuggest is an SEO and digital marketing tool created by Neil Patel. It
helps with keyword research, competitor analysis, backlink tracking, and
site audits to improve website rankings on Google.

Create an Ubersuggest Account

e Go to Ubersuggest.com.

e Sign up for a free or paid account.

e Access the SEO Dashboard for keyword research, competitor analysis,
and more.

r X 25 appuneilpatel.com/en/ubersuggest/overview

:é G 1262K QLo O LD766K 14.98K 2 whois source O Rank18.0K ® PINO 3 7 nfa

Ubersuggest
g? EN v m Ubersuggest > 0 SERVICES PLANS & PRICING 0

o [5 | digi

Add Project
@)\ Not sure what keywords to use on your site? Want help doing keyword research? YES, HELP ME Nhat's this al X

Dashboard
Rank Tracking Get a detalled keyword overview Language Location

S0 oDDDrtum-lies E"ghSh v i - m

My Workspace

Chrome Extension 'K‘\

~  Get started: Enter in a keyword and click "Search’ to find all the related search terms that people are searching for on Google.

Site Audit

Keyword Research

Keyword Overview .
Keyword Discovery Tool
Keyword Ideas
Keyword Visualization Find profitable SEQ keywords that are easy to win,
Keywords by Traffic Use our keyword discovery 1ool to get maximum results.

Similar Websites

Content Ideas v Traffic volume - find the number of buyers searching these

keywords

Keyword Lists " Trends - see how search volume has been changing over time ’ -

v Difflculty - find easy-io-rank-for keywords

Perform Keyword Research

e Open Ubersuggest > Keyword Overview.

e Enter a keyword (e.g., "best travel destinations").

e Ubersuggest displays:
o Search Volume (How many people search for it monthly).
o SEO Difficulty (SD) (How hard it is to rank).
o CPC (Cost Per Click) (For paid ads).
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o Content ideas & related keywords.

2% app.neilpatel.com/en/ubersuggest/overview?ai-keyword=online%20digital%20marketing%20traning%20in%20telugudkeyword=online%20digital%20marketing%20traning%20in%:2.

Ubersuggest CREATE PROJECT e
o [ i
Keyword Rank Tracking
) ) Website Overview - odmt.in
Track keywords to get regular ranking updates and daily content opportunities.
SEO PERFORMANCE
site performance last month
Add keywords you currently rank for Paste keywords, or Import from CSV
8 DOMAIN ORGANIC ORGANIC
account create fb online digital marketing traning in telugu X WEBSITE AUTHORITY TRAFFIC KEYWORDS
Your Positior: 58 | Volume: 14,800 )
= IN-EN
odmtin 18 887 128
google classes digital marketing
Your Position: 93 | Violume: 14,800 %]
== IN-EN
META INFORMATION
digital marketing courses In hyd Digital Marketing Course In Telugu | ODMT Tralning 100% Job
Your Position 38 | Volume: 8,100 ( Digital M i
mim IN-EN Certificates and a Live Project. 22838 X3
Confirm languages and locations
@ All Locations (1 total) s SITE PREVIEW
odmtin

Analyze Competitor Websites

e Open Ubersuggest > Traffic Analyzer.
e Enter a competitor’s website (e.g., “travelblog.com”).
e Ubersuggest will display:

o Top organic keywords.

o Estimated traffic.

o Backlink profile.

o Top-performing blog posts.
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GOOGLE ADS(SEM)

What is Google Ads?

Google Ads is an online advertising platform developed by Google where
advertisers can display ads to users based on their search queries, browsing
behavior, or interests.

How Google Ads Works:

Ad Auction: Google Ads operates on an auction system. Advertisers bid on
keywords (words or phrases people search for on Google) that they want their
ads to appear for. When a user performs a search, Google runs an auction to
determine which ads will appear and in what order.

Ad Formats:

o Search Ads: These appear when someone types a query into
Google’s search bar. For example, if someone searches for "custom
t-shirts," your ad might appear at the top or bottom of the search
results.

o Display Ads: These are visual banner ads that appear on websites
within Google’s Display Network.

o Video Ads: These appear on YouTube or other Google-owned
platforms.

o Shopping Ads: For e-commerce businesses, these show product
images and prices directly in the search results.

o App Ads: Promote apps across Google networks like the Play Store,
YouTube, and other apps.

Keyword Targeting: You select keywords that are relevant to your business.

Ad Quality Score: Google assigns a "Quality Score" to your ads, which is based
on the relevance of your keywords, the quality of your ad, and the landing page
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experience. The higher your Quality Score, the less you might need to bid to get
your ads shown.

Budget and Bidding: You set a daily budget for your ads, and you can choose
how you want to bid (e.g., cost-per-click (CPC), cost-per-impression (CPM), or
cost-per-acquisition (CPA)).

What is CPC and PPC
CPC (Cost-Per-Click):
CPC refers to the amount an advertiser pays when a user clicks on their ad.

How CPC Works:

e You bid on certain keywords, and each time someone clicks on your ad, you
pay a predetermined amount. The cost can vary depending on factors like
keyword competition, your Quality Score, and how much you bid.

e Example: If you are advertising a custom t-shirt business and you bid $2 for
the keyword "custom t-shirts," you'll pay $2 each time someone clicks your
ad.

PPC (Pay-Per-Click):

PPC is the broader advertising model that includes CPC but can also cover other
types of payment models based on clicks or actions.

How PPC Works:

e PPC is the advertising model, while CPC is one of the pricing
strategies within PPC.

e With PPC, advertisers pay based on clicks (CPC) or other actions like
impressions (CPM — Cost-Per-Thousand Impressions) or acquisitions (CPA
— Cost-Per-Acquisition).

e Example of PPC Platforms: Google Ads, Bing Ads, Facebook Ads, etc.
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CPC is a specific pricing model under the broader PPC umbrella. It only refers to
paying for actual clicks on your ad.

PPC refers to the entire advertising model where you pay for interactions with
your ads (whether that's clicks, impressions, or other actions).

What is impression?

Impressions refer to the number of times an ad is displayed on a user’s screen,
regardless of whether or not they click on it. In other words, an impression is
counted every time your ad is shown to a user, even if they don't interact with it.

Click-Through Rate (CTR)

Click-Through Rate (CTR) is a metric used in online advertising that measures
how often people click on your ad after seeing it. It's expressed as a percentage
and indicates the effectiveness of your ads in encouraging users to take action

CTR Formula:
The formula to calculate CTR is:
CTR=(No.of clicks/Total No. of impressions) * 100
Where:
e Clicks = The total number of times your ad was clicked.

e Impressions = The total number of times your ad was shown.

Structure of Google Ads:

Google Ads is structured in a hierarchical way that helps you organize your
advertising campaigns efficiently. The structure consists of Accounts,
Campaigns, Ad Groups, and Ads.
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Google Ads Account

= WordStream

Ad Group 1A Ad Group 1B Ad Group 2A Ad Group 2B

Keyword
Ad A Keyword Ad A
Ad B Keyword Ad B
Keyword

How to create Google Ads account

Step 1: Go to Google Ads
Go to the Google Ads website: Google Ads.
Click on "Start now" to begin the process.

® % O
GO":gEeAds Overview Solutions Partners Resources Expert support . 1800-572-8309* Sign in a

3 Choose your offer and get up to ¥0,000 in Ads credit

-

’

‘ i New advertiser? Choose between three attractive offers, based on your budget, to Choose now
Jumpstart your first campaign.

with Google Ads.
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Step 2: Set Up Your Google Ads Account
Confirm Your Account Settings:
First, make sure you enter the correct details for your Google Ads account.

e Billing Country:

e Select the country where your business operates, as this will determine
your billing details and applicable tax rates.

Timezone:

Set your account’s timezone to match the location where you primarily
operate. This ensures your ads are scheduled according to the correct local
time.

Currency

Choose the currency you want to use for billing.

> G 23 ads.google.com/aw/signup/aboutyourbusiness?authuser=08ec=14899

. » @ B892-386-6362
é\ Google Ads  Create your first campaign Help hanishachakarajamula0@gm 0

R Billing country

India -

(GMT+05:30) India Time -

Currency

Indian Rupee (INR ¥) v

R Need help? Call for free ad setup help at 1800-419-3355, 9.00 am to 6.00 PM IST, Mon-Fri. Help articles

e Payments Profile:

e Choose Individual if you're setting up the account for personal use or for a
small business. If you're setting up a business account, you can opt for
Business.
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e Payment Method:
e Select your preferred payment method, such as a credit or debit card. Enter
the necessary payment details to activate your Google Ads account

. @ 892-386-6362
N Google Ads  Start reaching more people Help  hanishachakarajamula0l @gm o
‘ India ¥
‘ (GMT+05:30) India Time v

Time zone applies to your entire account and cannot be changed later.

Offer code Apply

Payments profile

Hanisha Chakarajamula
R Change
Individual - Also used with Google Ads - India - ID: 7925-1983-7021
h your Google
Payment method
Pay with Bank transfer Change

Information about transferring money 1o Google will appear on the next page

Due to Reserve Bank of India regulations, new account holders must temporarily make
manual payments. Learn more about RBI regulation

. @ 892-386-6362
&\ Google Ads  Start reaching more people hanishachakarajamula0@gm. o

Help

NV

=

Your account was created

To start running your ads, you'll need to complete advertiser
verification

This helps Googles Ads verify every advertiser, giving people more transparency,
choice, and control. Learn more about why we're doing this

Ra Need help? Call for free ad setup help at 1800-572-8304, 9.00 am to 6.00 PM IST, Mon-Fri. Help articles
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Step 3: Create a New Campaign

e Click the + New Campaign button on the homepage.
e You'll be prompted to choose a campaign goal. For a Search Network
campaign,depending on your objectives.

— \ G I Ad Q @ @ 892-386-6362
=t L ch e S Search Appearance Refresh Help  Notifications hanishachakarajamula0l@gm.
I' View (2 filters) Campaigns (0)
- . -
(@ All campaigns Select a campaign
Creat )
Filters Campaign status: Enabled, Paused Ad group status: Enabled, Paused Add filter @
Savi

i & @
+ New campaign Download Feedback

4! Diagnostic insights

Welcome to Google Ads! Start running ads by creating your first campaign

A campaign allows you to promote your products or services on Google's vast network of search results, websites, videos, mobile apps, shopping
listings, and more

Set up a campaign Set up a campaign in your account Set up a campaign
@) gilling
Balance as of Feb 26, 2025 Payment due
R0.00 You have no upcoming
B Get the Google Ads mobile app payments

Choose the Campaign Type

Search Campaigns: Ads that show up on Google search results.
Display Campaigns: Banner ads on websites in Google’s network.
Video Campaigns: YouTube ads.

Shopping Campaigns: For online stores (if you're selling physical
products).

e Under Campaign Type, select Search.

e Then choose Search Network.

Click on Search (Any network as per your requirement).
e Set Campaign Name: Choose a name that’s easy to remember and
reflects your goal.

167



e Set Your Target Locations: You can choose to target specific countries,
regions, or even specific cities.

e Set Languages: You can target specific languages, like English, Spanish,
etc.

e Choose Your Bidding Strategy: For beginners, Google will typically
recommend automated bidding like Maximize Conversions or Maximize
Clicks, which is easy and effective for a first-time campaign. You can also
set a specific cost-per-click (CPC) limit, but Google’s automated bidding will
manage your budget for you.

Step 4:Create Ad Groups

An Ad Group is a collection of ads that share similar targeting.

Ad Group Name: This is a way to group similar ads and keywords.

Keywords: Add relevant keywords to your ad group. Google will use these to
match your ad to searches. Use the Keyword Planner Tool to discover the best
keywords for your campaign.

25  ads.google.com/aw/campaigns/newy/search/draft?campaignid=28149 5&ocid=69351628128workspaceld=08&ascid=69351628128&cmpninfo=%7B"1"%3

Q [ﬂ @ -@ 892-386-6362

X .\ G‘OOgIE AdS NeW Campalgn Search Appearance Help  Notifications hanishachakarajamula01@gm... 0
Keywords A Q
Y]
%
Get keyword suggestions (optional) .
@ Google Ads can find keywords for you by scanning a web page or seeing what's working for similar products or services
— Final URL
@ G httpsi//www.odmt.in/ ~
Ad
@ cE ) . group 1
B Enter products or services to advertise
| Weekly.
@ clicks
" 1,614
Update keyword suggestions
Ayg. CRC
$13.01
Enter keywords
Keywords are words or phrases that are used to match your ads with the terms people are searching for g;e;;kly
O
[Online Digital Marketing training] 20,09
[Digital Marketing training in Telugu]
(] [Best Digital Marketing Course]
°®
& <

Match types help control which searches can trigger your ads
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Create Ads

e Final URL: This is the landing page that users will be directed to when
they click your ad.

e Headlines: Google allows up to 3 headlines (up to 30 characters
each). Make them relevant, action-oriented, and keyword-focused.

e Description: Write 2 descriptions (up to 90 characters each) to
describe your offer or product. Include your unique selling points and
call to action.

Q l ©) .@ 892-386-6362 o

X .\ Goog'e Ads NeW Campalgn Search Appearance Help  Notifications hanishachakarajamula0l@gm...
() Add headlines View Ideas °
= Add more headlines to oy, Ad ® @ Include popular keywords View ideas = 74-1 /O
< > increase your chances for . )] strength =
better performance = ) Make headlines unique View ideas
@ ‘@ Make descriptions unique View ideas Campaign optimization score @
e ' arvpmrere: rrom Segmrr w Sxgpen e e
@ [ Exp
/| digital /| marketing ~
® Weekly estimates
Estimates are based on your
@ keywords and daily budget @
Ad group 1 A
Neekly Avg _CRC

O Neekly cost
%20,995.51
More ideas »
Best Digital Marketing Cour: ‘
29/ 31
100% Job Guarantee Progra ‘ p
=]
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keyword match types:

Broad Match:

Broad match is the default match type. It triggers your ad for any search that
includes your keyword in any order, along with synonyms and related terms. It
reaches the widest audience, but it can be less targeted.

If your keyword is "Digital Marketing"

Digital Marketing for students

Digital Marketing for House wives

Phrase Match:

We should not disturb pattern.With phrase match, the search query must contain
the exact phrase you've selected (or close variations) in the same order, though
other words can come before or after.

Example:

e If your keyword is "Digital marketing course" (in quotation marks), your ad
could show for:
o "Digital marketing course in telugu
o "Digital marketing course in online"

Exact Match:

Exact match is the most restrictive keyword match type. Your ad will only show
when the search query exactly matches the keyword (or close variations like
misspellings or plurals).

Example:

e If you use "Digital marketing" as your exact match keyword, your ad would
only appear for searches like:
o "Digital marketing"
o "Digital market" (close variant)
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Negative Match

Negative match is used to prevent your ad from showing on certain search
queries. It helps you avoid irrelevant traffic that could waste your budget.

Example:

Free Digital marketing

What is Digital marketing

Keyword Match Types

m APPEARS FOR COUL?rgATCH

Broad running
match shoes

“running
shoes"

Phrase
match

e Eﬂ&dﬁtream

[running
shoes]

= tennis shoes for men
= socks for running

Searches that relate
to your keyword

* men's running shoes
» best shoes for running

Searches that include
the meaning of your
keyword

Searches that are
the same meaning
as your keyword

= running shoes
= sneakers
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Extensions:

Extensions in Google Ads are additional pieces of information that can be added
to your ads to provide more value to users and improve your ad’s performance.
These extensions help your ad stand out, increase click-through rates (CTR),
and give users more reasons to click on your ad.

€ € = ads.google.com/aw/assetreport/associations?ocid=6704594801 BassetType=all&isLegacy=falseBieuid=12165652758._u=T822793475&uscid=67045948018_c=77772910498&authuser= % = @
_ T P . . —
= M\ Google Ads _ g amy Appearsnce  Refresh  Help  Notifications digitaldivyathota@gmail.com
O Your account cannot show ads - To start running y ads, ente g informat Hide Learn more
Insights and reports v
- @ All campaigns Selectacampaign
Campaigns ~ @
B Campaigns
i Assets A e | Aug23,2024 - Mar4,2025 v Show last 30 days
Ad groups
v Associations  Performance
Goal —_—
Ads :
& v A Tr Business name B Business log @ Sitelink Tr Headline = otk :
Tools Experiments
Tr Description B Callout B Structured snippet % Ca B Lead form Sitelinks are missing from 1 campaign
B8 Campaign groups 0
Billing i
1/2 »
£ ~
Admin

: i
&
©
1l
=]
B
e

Sitelink Extensions:

Sitelink Extensions allow you to add additional links beneath your main ad text,
directing users to specific pages on your website. These links help users find
exactly what they’re looking for without needing to navigate through your entire
site.

Setting Up Sitelink Extensions:

Go to Google Ads: In your account, navigate to the campaign or ad group you
want to add the sitelinks to.

Click on Extensions: You'll find this option in the navigation menu on the left.
Add a Sitelink Extension: Click on the "plus" button to create a new sitelink.
You can add multiple sitelinks for each campaign.

Enter Details: For each sitelink, you'll need to enter:

172



e Link text: The clickable text that will appear under the ad (e.g., "Digital
Marketing").
e Final URL: The destination URL for that sitelink.

Save and Apply: Once you've set it up, save and apply your sitelinks.

« C % ads.google.com/aw/adextensions/new?ocid=6704594801 BiplaceholderType = 1&assetFieldType=318&degacy=false&ipreviousPlace w2Fassetreport¥%2Fassodations%3Focid%3D67045948( v = @ :
X 4\ Google Ads | Q search - .. IP PassramipiobariEil
(D) Your account cannct show ads -To stan nuning your ads, enter your biling Informat il  iap m

. s Preview < > m B O i @

Sponsored
© www.example.com
Headline 1 - Headline 2

labus - Contact - Siteii

Callout Extensions:(For additional Description)

Callout Extensions in Google Ads are a type of ad extension that allow you to
add additional text to your ads. These are short, descriptive snippets that appear
alongside your standard text ads, providing more details about what you offer.

Setting Up Callout Extensions:
Navigate to Ads & Extensions

e In the left-hand menu, click on "Ads & Extensions".
e From the top of the page, click on the "Extensions™ tab.
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Add a New Callout Extension

e Click the blue "+" button (usually at the top left of the page).
e From the dropdown menu, select "Callout extension".

Choose Where to Apply the Callout Extension

e You can add callout extensions at different levels:
o Account Level: This will apply the extension to all campaigns within
your account.
o Campaign Level: Apply callout extensions to a specific campaign.

o Ad Group Level: Apply callout extensions to a particular ad group
(this is most granular).

e Choose the level that best suits your strategy.

Enter Callout Text

e In the pop-up window, you'll be prompted to add your callout text.

o Example Callout Text: "Free Shipping," "24/7 Support," "Exclusive
Offers," "Easy Returns."

o Each callout can have a maximum of 25 characters.

e Add multiple callouts to test different messaging and highlight various
features of your product or service.

Set Callout Extension Status

e You can set your callout extension to either:

o Active: The extension is ready to be used.

o Paused: The extension won't show with your ads.
e Once you're ready, ensure the status is set to Active.

Save the Callout Extension

e After entering your callout text, reviewing the details, and ensuring
everything looks good, click the "Save" button.
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Call Extensions:

Navigate to Ads & Extensions

e In the left-hand menu, click on "Ads & Extensions".
e |n the top menu, click on the "Extensions™ tab.

Add a New Call Extension

e Click on the blue "+" button (usually located at the top left of the page).
e From the dropdown, select "Call Extension".

Choose Where to Apply the Call Extension
You can add call extensions at different levels:

e Account Level: This will apply to all campaigns in your account.
e Campaign Level: Apply the call extension to a specific campaign.
e Ad Group Level: Apply it to a specific ad group.

Choose the level that fits your campaign structure.
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Enter Call Extension Details

e Phone Number: Enter the phone number you'd like to display in your ad.
This is the number users can call directly.

e Country: Choose the country where your business is located. Google Ads
will format the number based on the country you select.

Save the Call Extension

After filling out the details, click "Save" to apply the call extension to your
campaign or ad group.
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Quality Score:

Quality Score is a metric in Google Ads that rates the relevance and quality of
your keywords, ads, and landing pages on a scale of 1 to 10. A higher Quality
Score means lower costs per click (CPC) and better ad placements.
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Factors Affecting Quality Score
Google calculates Quality Score based on three main factors:

e Expected Click-Through Rate (CTR): How likely users are to click your
ad.

e Ad Relevance: How well your ad matches user intent.

e Landing Page Experience: How relevant and user-friendly your landing
page is.

Ad Rank:

Ad Rank determines your ad’s position in Google search results and whether it
will show at all. It is calculated using the formula:
Adrank score = CPC * QS

Practical Example of Ad Rank Calculation
Three advertisers (A, B, and C) are bidding for the keyword "Online Digital

Marketing Course"
Each advertiser has a different Max CPC bid and Quality Score:

Advertiser Max CPC Bid $ Qs (1-10) Ad Rank
A 5.00 6 30
B 4.00 8 32
Cc 6.00 4 24

Ad Position Results:

e B wins the top ad position despite bidding less than C because of a
higher Quality Score (Ad Rank = 32).

e A gets the second position (Ad Rank = 30).

e C gets the third position (Ad Rank = 24) despite having the highest bid.
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Actual CPC:

Actual Cost-Per-Click (CPC) is the amount you actually pay when someone
clicks on your ad. It is usually lower than your Max CPC bid because Google
Ads uses a second-price auction system.

Formula for Actual CPC:
Actual CPC + Competitor CPC + 0.01 $

Advertiser Max CPC Bid $ Qs Ad Rank Actual CPC
A 2$ 10 20 1.6 $

B 4% 4 16 3.01%

Cc 6% 2 12 4.01%

D 8% 1 8 8$

“D” has no direct competitor .So Google directly take his Max CPC is 8.

Conversion Tracking:

Conversion tracking means Google will track what customer make actions on our
website.Profitable action done by an user.

Step-by-Step Guide for Setting Up Conversion Tracking in Google Ads
Navigate to Conversion Settings

e Login to your Google Ads account.
e Click on Tools & Settings (wrench icon) in the top right corner.
e Under Measurement, select Conversions.
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Your sales goals will appear here

You currently don't have any sales goals, which you need to measure your sales journey

E Get the Google Ads moblle app

Create a New Conversion Action

e Click the + New conversion action button.
e Select Website as the tracking type.
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Start tracking corjversions

Conversion tracki
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al 1o successful online marketing. It lets you see what people do - the conversion actions they take - after seeing your ad. You set up one
but you can track multiple conversion actions at once. Leamn more

Select the kirtd,of génversions you want 1o track. @

- Phone calls Import
Website App po
Track calls from your ads or Import data from Google Analytics
Track actions on your website Track actions on your app ! o " d
website or another source

© Google, 2025
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Enter Website URL and Scan

e Enter your website URL where conversions occur.
e Click Scan — Google will check if a tag is already present.

= c 2% ads.google.com/aw/conversions/new?ocid=67045948018&ctinfo=BULK WEBPAGE&source=UNKNOWN S CE&euid=12165652758  u=78227934758uscid=67045948018_ c=777
X N Google Ads  New conversion action Q sear _._,,_(Eil @ N P
@ Your account cannot show ads - To start runn y enter y  informatio Hide
o Add conversion actions o Get instructions and finish

Enter the URL for the website where you want to measure your conversions

it's already set up 1o measure conversions. You may see suggest for conversion actions you can create Ic

https://sandeep odmtweb. in/

Add a Conversion Action

e Click Add Conversion Action.
e Set the Conversion Goal (e.g., "Contact Form Submission").

e Enter the Thank You Page URL (e.g., www.example.com/thank-you).
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Create conversion actions manually using code

Choose How to Set Up the Conversion

e Automated Setup: Google Ads automatically configures tracking.
e Manual Setup: You manually install the conversion tracking code.

Create a Conversion Action (Manual Setup)

Click Create conversion action manually.
Choose Goal & Action Optimization: Select Contact (if tracking form
submissions).

e Set Click-Through Conversion Window: Define how long after a click a
conversion is counted (e.g., 30 days).
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X Conversion action details

/\ Conversion actions created manually need to be added to your website's code. When you're finished creating conversion actions, you'll get
instructions for setting them up on your website

Goal and action

Select the Goal category for this action

S You can use these goals /
optimization categories o group your
conversion actions and
segment your campaign
reports.

Signup

“ Conversion action optimization options

Conversion name

NOV-7PM Example “June newsletter
sign-ups”, ‘Manager job
applications®, or "Big cookie
sales”

Value

Measure the impact of your advertising by giving conversions a value

If you track leads, enter the
(@) Use the same value for each conversion

average value from each lead
m e

Don’t save this conversion

e Set View-Through Conversion Window: Define how long a conversion is
counted after a user sees your ad (without clicking).

Install the Google Tag Manually

e Select Google Tag Setup — Choose Install Manually.

‘aw/conver

id=6704594801 &ictinfo=BULK_WEBPAGESsource=UNKNOWN_SOURCESteuid=12165652758&_ u=78227934758wscid=67045948018._c=7777291049&au...

* ¥ @
X  SetupaGoogle tag

Choose how to set up a Google tag

Install manually sscoswsnoss

Below is the Google tag for this account. Copy and paste it in the code of every page of your website, immediately after the <head>
element. Don't add more than one Google tag to each page.

<1-- Google tag (grag.js) -->

<script async src="https://wm. googletagmanager . con/gtag/js?id-AN- 16680638926 > < /script>
<script>

window.datalayer = window.datalayer || [];

function gtag(){datalayer.push(arguments);}
gtag("Js", new Date());

gtag('config’, "AW-16680638926°);
</script>

(D If you have end users in the European Economic Area (EEA), set up consent mode so that you can Get started
continue to benefit from ads personalization and measurement.

Show more options

Use of the Gooale taa is subiect to the terms covernina the service where it is used.
Test installation Cancel
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e Copy the conversion tracking code.
e Paste the code inside the <head> section of your website’s HTML (on all

pages).

Confirm Installation & Done!

e Save and Publish changes on your website.

e Click Done in Google Ads.

e Test the setup by visiting the Thank You Page and checking for tracking
activity in Google Ads.

Remarketing

Remarketing in Google Ads is a strategy that allows you to show ads to people
who have previously visited your website or interacted with your business. It
helps you re-engage potential customers who didn’t convert on their first visit.

Step-by-Step Guide to Remarketing in Google Ads
e Defining a Remarketing Audience
e Connecting Google Ads to WordPress using Google Tag Manager
e Creating a Remarketing Campaign (Display or Video Network)

1. Remarketing Audience?

A remarketing audience is a group of users who have previously visited your
website or interacted with your app but did not complete a desired action
(purchase, sign-up, etc.).

Examples of Remarketing Audiences: Website Visitors,Past Customers.

Step-by-Step Guide: Creating a Remarketing Audience in Google Ads
Access Audience Manager in Google Ads

e Login to your Google Ads account — Click on the Tools & Settings
(wrench icon).
e Under Shared Library, select Audience Manager.
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e Click on the blue "+" (plus) button — Select Website Visitors.

Define Your Audience Segment

e Segment Name — Give your audience a clear name (e.g., “REM - 7pm”).

o c 25 ads.google.com/aw/audiences/management/create?ocid=6704594801 &templateType=website&euid=121 ] 2 4758wscid=67045948018_c= 110498&authuser=0&subid=in-en... ¥ Q i
Eﬁ @ fp 737-559-1133 Divya Google A Q
Appearance elp  Notification digitaldivyathota@gmail.cor

X 4\ Google Ads  All campaigns Q se

Segment name
REM - 7PM

Customer type

Segment members

®

e Segment Members — Choose who should be included in this remarketing
audience:

o Visitors of a page (e.g., people who viewed a product or service
page).

o Visitors of a page who also visited another page (e.g., added to
cart but didn’t complete purchase).

o Visitors of a page who did not visit another page (e.g., visited
homepage but never checked out).

o Visitors of a page during specific dates (seasonal promotions).

o Visitors of a page with specific tags (advanced tracking).

Set Audience Rules & Filters

Refine Actions (Page URL Contains):
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o Click “Actions (Refine Actions)”
o Select Page URL — Contains — Enter the page URL (e.g.,
example.com/cart).
o Use “AND” or “OR” conditions if you need to combine multiple
pages.
o Example:
m Cart Page: example.com/cart
m Checkout Page (Exclusion): example.com/thank-you
m This means users who visited the cart but didn’t reach the
thank-you page will be targeted.

Prefill Options:

e Choose “Include past visitors from the last 30 days” (or adjust to
60/90/180 days based on business needs).

e If you're setting up a new remarketing list, select “Start collecting
visitors from now”.

€« c %3 ads.google.com/aw/audiences/management/create?ocid=6704594801 &templateType=website&euid=1216 S& u=78227934758uscid=67045948018& c=7777291049&authuser=0&subid=in-en o
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Create & Save the Segment
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e Click Create Segment to save.
e Your remarketing audience will now start collecting data.
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R Switch to AND

2. Connect Google Ads to WordPress using Google Tag Manager
Step-by-Step Guide: Connecting Google Ads to a WordPress Website
Using Google Tag

To track website visitors and set up remarketing audiences in Google Ads, you
need to install the Google Ads Tag on your WordPress site. Follow these
practical steps:

Access Google Ads Tag in Audience Manager

1. Log in to Google Ads — Click the Tools & Settings.
2. Under Shared Library, select Audience Manager.

3. Click on Your Data Sources .

4. Find Google Ads Tag and click Details.

5. Under Tag Setup, select Install the Tag Yourself.
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Parameter Hits: yesterday Hits: 7 days % of all hits
? Exclusion lists
Goals
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Bulk actions v Some inventory may be provided through third party intermediaries
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m Get the Google Ads mobile app © Google, 2025

Add the Tag Manually to WordPress
Copy the Global Site Tag from Google Ads.
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Create
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Google tag bsite visitors lists and es on your domain, which will store
- ht a user 1o your site. You must install this tag on every page of your
[ o Audience manag
the <head></he { every pac our website. You only need
Q Exclusion lists t, which can be used with both remarketing event snippets as well as
Goals
9 Brand lists
Tools

Asset library
B

Billing

@

Admin

Location groups

Content suitability

Data manager

Troubleshooting v

Bulk actions v

B Get the Google Ads mobile app

In WordPress, go to Appearance — Theme File Editor.

Open header.php and paste the tag inside the <head> section.
Click Update File to save changes.
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Verify & Test the Google Ads Tag

e Go back to Google Ads — Audience Manager — Your Data Sources.
e Check the Google Ads Tag Status (it may take a few hours to update).

3. Create a Remarketing Campaign (Display or Video Network)

Set Up a New Remarketing Campaign

e Go to Google Ads — Campaigns — New Campaign

e Choose a Goal (without goals and guidance)

e Select Display Network (for banner ads) or Video Network (for YouTube
ads)

€« C % ads.google.com/aw/campaigns/new?ocid=67045948018cmpninfo=3%78"1"%3A2%2C"3"%3A" https363A%2F%62Fwww.odmt.in%2F"%2C"8"9%3A"a5B091910-AACA-4CB4-B629-FOABBF 199A3E --4"%2C"64... 1Y

X 4N\ Google Ads New campaign Q search fora pa

Select a campaign type

Shopping Video App

e Choose Standard Display Campaign or Standard Video Campaign
e Enter your website URL and set a daily budget.

Select Your Remarketing Audience

e In the Audience Segment section, click on Browse — How they have

interacted with your business
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Search Browse
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O Ads)
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Website visitors
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Help
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Weekly estimates

Estimates aren't currently available

Leave feedback

e Choose your remarketing list (e.g., “Visitors in the Last 30 Days”).

Set Up Ad Creatives
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For Display Ads:

e Upload banner ads.
e \Write engaging ad copy and include a CTA

For Video Ads:

e Upload a YouTube video ad and select targeting options.

C > C 25 ads.google.com/aw/productlinks/youtube?ocid=67045948018tabld&euid = 12165652758 _u=78227934758uscd=6704594801& _c=7777291049&authuser=0

X Link a YouTube channel

Link Setup

o Link a YouTube channel

¢ Digital Forum @
145 subscribers, 65 videos

e Configure settings

© Review and submit

e Adjust bidding strategy (Target CPA or Maximize Conversions).

Launch the Campaign

e Review your audience, budget, and ads.
e Click Publish and start tracking conversions!
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Networks of Google Ads

NETWORK TYPE BIDDING WHERE AD |TARGETING
APPEARS
SEARCH TEXT CPC SERP KEYWORDS,
LOCATION
DISPLAY IMAGE/VIDEO | CPM GDPW/APPS/ AGE,GENDER,L
YOUTUBE OCATION,
TOPIC,
AFFINITY,
KEYWORDS,
PLACEMENTS
VIDEO VIDEOS CPV/CPM YOUTUBE AGE,GENDER,L
OCATION,
TOPICS,
AFFINITY,
PLACEMENTS
APP IMAGE/TEXT CPI SERP, LOCATION
PLAYSTORE,
GDPW,
YOUTUBE
SHOPPING TEXT/IMAGE/ CPC/CPA SERP FEED/
VIDEO LOCATION
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Advanced Search Network Campaign in Google Ads

An Advanced Search Network Campaign in Google Ads allows you to target
users actively searching for your products or services using highly optimized
keywords, audience targeting, ad extensions, and bidding strategies.

Create a New Search Campaign:

e Log in to Google Ads (ads.google.com)
e Click on Campaigns — + New Campaign

e Choose a Goal (Create a campaign without guidance)
e Select Search Network

<« ¢ 2% ads.google.com/aw/campaigns/new?ocid=67045948018&cmpninfo
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X 4N\ Google Ads Newcampaign | Q Search fora page of camp .ﬂp;-=\ - @ IO ) (s e iciomiodonriontll ~ |
Select type

©
Performance Max Demand Gen Display
React ve d ach ¢
Google ouTub sa
I lage a
Shopping Vid App
Sy

Use these conversion goals for campaign performance optimization

e Enter your Website URL (if applicable)
e Click Continue
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Configure Campaign Settings:

Define Campaign Name & Networks

e Name your campaign
e Uncheck "Include Display Network" to focus only on Search

€« C % adsgoogle.com/aw/campaigns/newZocid=67045948018«cmpninfo= 1"%3A1%2 A"aS03A E348-4 ADB3(CD52 4 A%5B%7B"1"%3A1 2"9%3A1%7D%5SL b+ 4

X 4\ Google Ads New campaign Q, search Pt sl |t

Use these conversion goals for campaign performance optimization

B Submit lead forms (account default Website A 13action

Campaign name

Search Campaign

Set Locations & Languages

e Select the geographic locations you want to target (country, city, or
custom radius)
e Choose the language your customers speak

Advanced Tip: Click on Location Options — Select Presence: People in or
regularly in your targeted locations to avoid irrelevant clicks.
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Enter your daily budget

Choose a bidding strategy: Clicks ,Maximum CPC
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Alternative bid strategies like portfolios are available in setlings after you create your campaign

Customer acquisition ~

[ sid for new customers only By default, your campaign bids
equally for new and existing

This option limits your ads to only new customers; ri
customers. However, you can

configure your customer acquisition
settings to optimize for acquiring >
rs. Learn more about

new custom
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Set Up Your Ad Group & Keywords

Add Targeted Keywords

Use Google Keyword Planner to find relevant, high-intent keywords.

£ > 4 % ads.google.com/aw/keywordplanner/home?ocid=67045948018euid=12165652758_u=78227934758uscid=67045948018__c=77772910498&authuser=0&subid=in-en-awhp-g-aw-c-home-top-bgc%2... W o i
Eﬁ c @ @ 737-559-1133 Divya Google A.
— .\ GOOQIE Ads Q, search for a page or campaig Appearance  Refresh  Help  Notifications digitaldivyathota@gmail.com 9
- Keyword Planner
I_ Planning A
Create
Keyword Planner

- Discover new keywords X

Chonpei Performance Planner
Start with keywords Start with a website
Q Reach Planner
Goal

Enter products or services closely related to your business

App advertising hub ’ e
Q digital marketing in hyde_ X JEESE
o L
ndia

Shared lib T Engheh (nbind(), 9

ared library ~

B

Billing
Content suitability

@ Enter a site to filter unrelated keywords @
Adn D yo
ata manager © hips o

Troubleshooting v
Bulk actions v <:|
Budaets and biddina v

E Get the Google Ads mobile apj

Match Types Best Practices:

e Exact Match — [Digital Marketing]
e Phrase Match — "Digital Marketing"
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< &) 23 ads.google.com/aw/campaigns/new/search/draft?campaignld=2814972713937258:0cid=67045948018cmpninfo= 2C
X \ G le Ad N : Q il @ ﬂ 737-559-1133 Divya Google A
® oogle S ew Campaign Search  Appearance  Help  Notification digitaldivyathota@gmail.com [E. Chat s ]
b pa I 0
= Y
G2 Final URL - =9
@ Bl Enter products or services to advertise ~ ~
- Digital I can help you create headlines and
& >
= Enter keywords Merkiting
Keyword words or phrases that are Wegkly
@ clicks
1,762
Ayg. CPC ﬁ C,II
¥7.65
Weekly
213,47
. Add more keywords: Show your ads more often to people searching for what your business . "
1 View  Apply al
offers @ PF
<

Advanced Tip: Add Negative Keywords (e.g.,free, what) to avoid unqualified
clicks.

Create Highly Optimized Ads

Enter 3-5 Headlines (e.g., "Enroll for Free Demo")
Add 2 Descriptions (e.g., "Welcome to Advanced Digital Marketing Course in

Telugu")
Use a Final URL (landing page where users will land)
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&

X N\ Google Ads

© © ® O® B

o)

(<]

=

ek T

< >

‘aw/campai

New campaign

Add more headlines to
increase your chances for
better performance

h/draft?

Q

) Add headlines View ideas
Include popular keywords View ideas
Make headlines unique View ideas

Make descriptions unique View ideas

Final URL ® s

— Final URL
https//www.odmt.in/

5 will be used to su
your ad
Display path & ~
www.odmt.in

/ /
|

e

Tr Headlines 4115 & ~
For optimal ad performance, include
these keywords in your headlines

best digital
hydérabad ™

Add Ad Extensions

o

X §\ Google Ads

e

® ® ® @

Sponsored

© wmosmtn

Digital Marketing in Hyderabad - Digital
Marketing Telugu - Enroll now

Welcome to Advanced Digital Marketing Course in
Telugu institute for Providing Digial Marketing Course

in Telogu

g o

Highlight ad @I

This preview shows potential ads assembled using your assets. Not all
combinations are shown. Assets can be shown in any order, 50 make sure that
they make sense individually or in combination, and dont violate our policies or
local law. Some shortening may also occur in some formats. You can make sure

certain text appears in your ad. Leam more

e Sitelink Extensions
e Callout Extensions
e Structured Snippets
e Call Extensions

ads.google.com/aw/campaigns/new/search/draft?campaignid=28149727139372580cid=67045948018cmpninfo=%78"1"%3A1%2C 8 %3A"a503A8757-£348-48CD-BC78-ADB3CD52227C--4"%2C"28"...

737-559-1133 Divya Google A_
! l.com

New campaign

Add more headlines to

better performance

More Tdeas )

Digital Marketing in Hyderat

Digital Marketing Course

Enroll now

Digital Marketing Telugu

Headline

Headline

Headline

increase your chances for

Search
. Ad
)| strength @
Poor

737-559-1133 Divya Google A

o @

Q
74.1%

~

Digital
Marketing
Weekly
slicks
1,762
Ayg.CRC
®7.65
Weekly
cosl
?1347..

28149727139372580cid=6704594801 &cmpninfo=%78"1"%3A1%2C"8"%3A"a503A8757-E348-48CD-BC78-ADB3CD52227C--4"%2C"28"...

o @

Help

[ Chat s

% @

[ X

This product uses Al and may display inaccurate info.
Your chat activity may be used to improve the product and
your use is subject 10 Google's Terms, Al Use Policy, and
Privacy Policy. Learn more about Chat

M\ coogle Ads

10:43 AM

| can help you create headlines and
descriptions at any time. For example you can
tell me more about your business or ask me
o focus on a particular product or service you

offer.

Type message

() Add headlines View ideas

) Include popular keywords View ideas

Make headlines unique View ideas

) Make descriptions unique  View ideas
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74.1%

Digital
Marketing
Wepkly
slisks
1,762

Ayg. CEC
v7.65

Weekly
cosi

1347

G &

B Chat wn

* @

M| x

This product uses Al and may display inaccurate info.
Your chal activity may be used to improve the product and
your use is subject 10 Google's Terms, Al Use Policy, and
Erivacy Policy. Learn more about Chat Al Privacy.

A Google Ads

I can help you create headlines and

10:43AM

descriptions at any time. For example you can
tell me more about your business or ask me
1o focus on a particular product or service you

offer.

© @

Type message



Review & Launch Your Campaign

e Double-check settings, keywords, and ads
e Click Publish to launch your campaign
e Monitor performance in Google Ads — Reports — Search Terms

« C % ads.google.com/aw/signup/tagging?ocid=6704594801 &url=https%3A%2F %2Fwww.odmt.in%2F &campaignid= 22294842684 &campaignStatus=NEW&placeAfterCompletion=%2F
_ il c o @
X 4\ Google Ads Setupwitha Google Tag Q sea 1 page of campaign Appestaics  Refresh  Heip N
O Your account cannot show ads - To start running your ads, enter your billing information Hide

Your ads will go live after a review

All ads are checked to ensure they're safe and appropriate for everyone. This
editorial and policy review should take 1-2 business days.

Improve your return on investment by measuring conversions

®) Install with Wordpress

Display Network Campaign in Google Ads

Create a New Display Campaign:
Click on Campaigns — + New Campaign:

e Choose Create a Campaign without guidance (this option lets you
customize your campaign fully).

Select Display Network:

e Choose the Display Network option to focus on visual ad placements

across websites, apps, and Google Display Network.
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€« c 23 ads.google.com/aw/campaigns/new?ocid= 14801 &cmpninfo

B"1"%3A2%2C"3"%3A"https%3A%2F %2 Fwww.odmt.in%:

"8"%3A"a280EEA0-6146-49B3-B225-F3DDOS19FFCF--6"%2C".

@ o @

e Of campaign

X N Google Ads | Q searchfora

Appearance Help  Notifications
(D  Your account cannat show ads - To start running your ads, enter your billing information Hide  Learn more
Select a campaign type
@

Search Performance Max Demand Gen Display

Get in front of high-intent customers Reach audiences across all of nand and conversions on Reach ers across 3 millior

at the right 1 Google with a single campaign. See cover and Gmail with les a $ with engagi

how it work d video ads ea

Shopping Video

Showcase your products to Reach viewers on YouTt
shoppers as they explore what to conversions
buy

Use these conversion goals for campaign performance optimization

Enter Your Website URL.:

e Provide your website URL if applicable.
e Click Continue.

Configure Campaign Settings:
Define Campaign Name & Networks:

Name your campaign.

<3 c ads.google.com/aw/campaigns/new?ocid=6704594801&cmpninfo=%7B"1"%3A292C"3 %3A"hittps3% 3A%2F62Fwww.odmtin%2F "%2C"8"%3A"a260EEAQD-6146-4983-B225-F3DDOS 10FFCF--6'%2C28™.. % @ &
il 0} ® 591132 Divya Google A
X 0\ Google Ads Q A page of campaigr Appearance.  Melp Notifications digitaldivyathota@gmail com 9
(D Your account cannot show ads - To start running your ads, enter your billing information Hide  Learn more m
- - p— s
Add goal
This is the wet people will go 1o after clicking your ac

G2 hitps:/www.odmt.in/

Campaign name

Display-Network

UL Continue
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Set Locations & Languages:

e Target Locations: Choose the geographic regions (country, city, or custom
radius).
Target Languages: Select the language your audience speaks.

e Advanced Tip: Click on Location Options — Presence to target people
who are in or regularly in your locations. This helps avoid irrelevant clicks.

< c 25 ads.google.com/aw/campaigns/new/display?ocid=67045948018cmpninfo=%78"1"%3A2%2C A”hitps%3A%2F%62Fwww.odmtin262F%2C 8" %3A"a280EEA90-6146-49B3-B225-F3DD05 19FFCF--6 w @ :

X 4N\ Google Ads New campaign ‘ Q search fora

@ Your account cannot show ads - To Start running your ads, enter your billing informatior Hide

1 Dispk . . Weekl :
ED Display Campaign settings ooy estimates
O campaign settings - &, Available impressions A
Locations A -
Based on your targeting
Locations and settings but not your
paign budget or bid
Lar r L
O All countries and territories amE
108+
Ad rotation O india ce last update
Ad Schedule @ Enter another location
~ Your estimated performance
Dev nat
cations ®
Start and end dates Hyderabad, Telangana, India city ® following settir
Content exclusions NI
Q, Enter a locatic y include or exclude

O Budget and bidding
O St
) Targeting s Location options
O &
O ads
o Languages R

Set Budget & Bidding Strategy:

e Set Daily Budget: Determine how much you're willing to spend each day.
e Choose a Bidding Strategy:
o Viewable impressions
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< c 25 ads.google.com/aw/campaigns/new/display?campaignid =2814972715862028(0cid=67045948018cmpninfo=%7B"1"%3A29%2C '3 %3Ahttps%3A%%2F %2Fwww.odmt.in%2F"9%2C 8" %3A"a280EEA90-614... ¥ °

[ﬂ @ @ 737-559-1133 Divya Goagle A Q

x N Google Ads  New campaign Q, search for a page or campaign Help @gmail com

() Youraccount cannot show ads - To start running your ads, enter your billing information. Hide Learn more m

ED Display Budget and blddlng Weekly estimates

@ campaign settings Budoet 2. Available impressions A
udge
@ Based on your targeting

O Budget and bidding and settings but not your
Set your average daily budget for this campaign budget or bid

Budget ;
#1.000.00 days you might spend more of less 108+
Bidding than your daily budget. Learn 0 since last update
O Targeting Bidding = ~ Your estimated performance
Based on your targeting,
Ads settings, daily budget of
What do you want to focus on? @ 21,000.00 and a bid of
O Review Viewable impressions v .00
Averrge YOPM lropeessions
Conversions is recommended for your campaign goa 1397 180K - 360K
267.21

e feedback

A You've chosen 1o focus on impressions using the Viewable CPM bid
@ All changes saved strategy, but your account tracks conversions. You could get more

ronversions by choosinn in facis on conversions.

Set Up Your Ad Group & Targeting:
Define Your Ad Group:

e Name your ad group and set targeting criteria.
Target Audience & Placements:

e Choose how you want to target your audience:
o Demographic Targeting: Age, gender, parental status, etc.

Fuw.odmLin%2F %2C 8 %3N a280EEA%0-614.. ¢ @ i

L 4 c 2% ads.google.com/aw/campaigns/new/display?campaignid=281497271586202&ocid=6704594801 &cmpninfo=%78"1"%3A2%2C"3"%3A "hitps%63A%2!

Appearance  Help  Notifications digitaldivyathota@gmail.com

l il @ @ 737.559-1133 Divya Google A °

x N Google Ads  New campaign ‘ Q_ search for a page or campaig

Demographics A
Display Weekly estimates
Suggest people based on age, gender, parental status, or household income @
Campaign settings 2. Available impressions A
Done Based on your targeting
and settings but not your
budget or bid

=]
©
Edit targeted demograpl
A Budget and bidding
O

Gender Age Parental status Household income
Targeting ie3%ions
i8.7 " 230K ®
Female 0 11.-24 Not a parent Top 10% Tl e
Audience Segments
Male 25-34 Parent 11-20%
Demographics # Your estimated performance
= 21-30
Unknown Unknown 1-3 I —
Optimized targeting settings, daily budget of
0 45-54 31 - 40%
o] %1,000.00 and a bid of
Ads 2100.00
0O s55-64 41 - 50%
AvenaeyOPM Lopeess
O Review 0 es+ Lower 50 0.00 0-10
fee
Unknown @ Unknown @

/A Note: Household income targeting is only available in select countries. Leamn more

Optimized targeting On v
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o Audience Targeting: Interest-based, affinity, in-market segments.
o Placements: Choose specific websites or apps where you want your
ads to appear.

< c 23 ads.google.com/aw/campaigns/new/display?campaignld=2814972715862028i0cid=67045948018icmpninfo=3%7B"1"%3A2%2C"3"%3A"https%3A%2F %2 Fwww.odmt.in%2F9%2C "8 %3A a2 B0EEA90-614... ¥ ° :
B [ﬂ @ -@ 737-559-1133 Divya Google A
X .‘ Google AdS NeW Campalgn 0‘ Search for a page or campaign Appearance Help  Notifications digitaldivyathota@gmail.com °
B0 pisplay Suggest websites, videos, or apps where you'd like to show your ads @

Weekly estimates

Edit targeted placements

@ Ccampaign settings 2. Available impressions A

Based on your targeting

A\ Budget and bidding Browse Enter 2 selected and settings but not your
— budget or bid
O Targeting cardekho X website ® baressions
cardekho.com 70K
Audience Segments € Websites 0 since last update
Website
Demographics [0 nissanmagnite.com ndtv.com ® ~ Your estimated performance
Based on your targeting,
Keywons settings, daily budget of
- Eapdakdo gom #1,000.00 and & bid of
opes 100.00
Placements D carwale.com AverngevCPN lopessions
%0.00 0-1
Optimized targeting [0 cartrade.com Leave feedback
O Ads
O Review

Optimized targeting On "4

@ Changes failed to save m

e Advanced Tip: You can use Topic Targeting to display ads on pages
related to specific subjects.

€ c 23 ads.google.com/aw/campaigns/new/display?campaignid=2814972715862028tocid=67045948018:cmpninfo=%7B"1"%3A2%2C"3"%3A https%3A%2F %2Fwww.odmt in%2F"9%2C"8"%3A"a2B80EEAS0-614...  T¥ °
. il ©) 0 737-559-1133 Divya Google A.
X 4\ Google Ads New campaign Q, search for a page or campaign Help taldvyathota@omailcom °
(O  Youraccount cannot show ads - To start running your ads, enter your billing information Hide  Learn more
Audience Segments A~
BN Display Weekly estimates
Suggest who should see your ads. You can create new segments in Au
@ Campaign settings &, Available impressions A
Edit targeted segments Done Based on your targeting
A Budget and bidding and settings but not your
budget of bid
Search Browse 1 selected Clear all
O Targeting
= o 10B+ since last update
Audience Segments & Who they are Detalled demographics L i
L omyge
Optimized targeting Educatior ® ~ Your estimated performance
[  inaRelationship Current College Students Based on your targeting,
Q ads settings, daily budget of
[ Married 1,000.00 and a bid of
O Review 100.00
Ayetnge yCPM. IDRtesaions
Education ~ 20.00 0-10

Leave feedback

Current College Students

Highest Level of Educational Attainment v

Homeownership Status v

@ Changes falled to save
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Create and Upload Ads:

e Responsive Display Ads: Add multiple images, logos, and headlines, and
Google will automatically create the best-performing ad combinations.
o Headlines: Up to 5 headlines (e.g., "24/7 support").

“ (¢ ] 2 ads.google.com/aw/campaigns/new/display?campaignid=2814972715862028o0cid=6704594801&cmpninfo=3%78"1 A29%2C"3"%3IA"hitps%3A%2F%2Fwww.odmt.ing
: ® ®
X 4N\ Google Ads New campaign Q, search for a page or campaig Rcaiion ek icaicctions
) W Headlines
M Ad strength @ Videos Descriptions Woouty satmstes
< > @ 2
Average
@ setir 2, Available impressions A
A Budget and bid Headlines
@ Targeting
70K
() We don't have any jestions right now since last updat
O ads
Ad creation Job Assistance ~ Your estimated performance
3ased on your targeting,
O settings, daily budget of
Digital Marketing Telugu ¥1,000.00 and a bid of
2100.00
%0.00 0-10
Enroll T
+ H
Long headline
o

Welcome to Advanced Diaital Marketina Course in Teluau

o Descriptions: Up to 5 descriptions (e.g., " Institute for Providing
Digital Marketing Course in Telugu. Get Trained by Industry Experts").

o Images & Logos: Upload visually appealing assets (ensure images
are high-quality and optimized for display).

o Final URL: Enter the landing page where users will land after clicking
the ad.
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2 c 2 ads.google.com/aw/campaigns/new/display?campaignid=2814972715862028(0cid=67045948018&cmpninfo=%7B"1"%3A2%2C"3"%3A " https%3A%2F %6 2Fwww.odmt.in%2F %2C"8"%3A"a280EEAS0-6 14 b+ 4 Q =

: @ o ® 1530
X 4N\ Google Ads New campaign Q, search for a page or campaign Appe Natifications 4 h 9
= bt B loerioes Weekly estimates
< > Ad strength @ Video: Descriptions
© i Average
A Bud 1 bid: and e
nttps:/ =) M [» ] budget or bid
@ Targeting Display Gmail YouTube
e 70K
b1 upd
O ads Business name
Ad creation ~ Your estimated performance
Digital Market 2ing,
Q sett any « et of
cad - ¥1,000.00 and a bid of
— = = 2100.00
0.00 0-10
WUHHPNESS N
IN 2 HIJURS 1‘ e
4 p
Suggested images Select a : ODMT.IN

Enroll Today

@ -,- N
1 J 035 ]

Ad Formats:
e Static Image Ads: Upload ready-to-use image banners.
Add Ad Extensions (Optional):

e Sitelink Extensions: Links to specific pages on your website.

e Callout Extensions: Highlight additional benefits or offers.

e Structured Snippets: Provide more detailed information about your
offerings.

e Call Extensions: Add phone numbers for direct calls.

Review & Launch Your Campaign:

e Double-Check Campaign Settings:
o Review your targeting, budget, and ads to ensure everything is set up
correctly.
e Launch Campaign:
o Once satisfied, click Publish to launch your Display Network
campaign.
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€ c 25 ads.google.com/aw/signup/tagging?ocid=67045348018wrl=https%3A%2F %2 Fwww.odmt in%2F 8icampaignid=223052293788&campaignStatus=NEW&placeAfterCompletion=%2Fawd2Foverview¥3Fca.. ¥ Q :

X 4\ Google Ads SetupwithaGoogleTag @ Q sea )| Eﬂ C’ ,® " @ e

@ Your account cannot show ads - To start rur your ads, enter y g informatio Hide Learn more Fix it

Your ads will go live after a review

All ads are checked to ensure they're safe and appropriate for everyone. This
editorial and policy review should take 1-2 business days

Improve your return on investment by measuring conversions

®) Install with Wordpress

Video Network Campaign in Google Ads

Create a New Video Campaign:
Click on Campaigns — + New Campaign:

e Select Create a Campaign without guidance to have full control over your
settings.

Select Video Campaign:

e Choose the Video Campaign type.
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€ c 25 ads.google.com/aw/campaigns/new?ocid=67045948018:cmpninfo=%78 ,3A"a0530AC22-D082-442E-ACCA-C245DD095967--6"% TD&euid=12165652758__u=78227934758uscid=67045948( o = Q :

X 4\ Google Ads Newcampaign | Q searchforapa

el e Appearance He digitaldivyathota@gmail.corm
S i o R B S A B R

Select a campaign type

Enter Your Website URL.:

e If applicable, enter your website URL and click Continue.
Configure Campaign Settings:
Define Campaign Name & Networks:

e Name your campaign for easy identification.
e Choose Networks:
o YouTube Videos: Display your video ads on YouTube.
o YouTube Search Results: Show ads in search results on YouTube
when users search for relevant content.
o Video Partners on the Display Network: Extend your reach to video
content on partner sites across the Google Display Network.
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25 ads.google.com/aw/campaigns/new/video?ocid=67045948018cmpninfo=%7B"1"4,"8""a0530AC22-D082-442E-ACCA-C245D0D095967 --67,"19":%7 B"4":3%7D,"64 %58 "construction-selection-hea...

X .‘ Google Ads New campaign Q, search for a page or campaign

il

@

N -

@ 737-559-1133 Divya Google A °

Appearance Help  Notifications digitaldivyathota@gmail com
() Your account cannot shaw ads - To start running your ads, enter your billing information Hide Learn more
Campaign estimates
D video Palg
&, Available impressions e
O Ccampaign settings Networks A 6.5M impressions
Ad :
(@] group YouTube & Google ~ Your estimated performance
O Ads YouTube Based on your targeting. settings, total
Ads can appear on YouTube videos and channels, YouTube home, and in YouTube search
results
O .id
Google TV.O0' [ 19K-69K  6.5K-59K
Ads can appear in video-streaming apps available with Google TV. The Google TV
network is only available for campaigns running in the United States Leamn more Average CPV Budget spend
?0.08-%0.82 95% - 100%
Google partners
Unique reach
[[] video partners on the Google Display Network Unavailable @
Video partners extend the reach of video ads to a collection of sites and apps in the
Google Display Network. Learn more
Locations ik
Select locations for this campaign @
AN AllLooun trine and taeritarine
< c %5 ads.google.com/aw/campaigns/new/video?ocid=67045948018cmpninfo=%78 "a0530AC22-D082-442E-ACCA-(245DD095967--6","19":%7B"4":3% 7D, 649658 " construction-selection-hea... ¥r o :

X N Google Ads New campaign Q search for a page or campaign

i1}

@

-& 737-559-1133 Divya Google A °

Appearance Help  Notifications digitaldivyathota@gmail.com
(D) Youraccount cannot show ads - To start running your ads, enter your billing information Hide Learn more -
s Campaign estimates
O video General settings
&, Available impressions A
O campaign settings 6.5M impressions
Type: Video campaign V4
Ad grou s
O e ~ Your estimated performance
O Ads n your ta "hrlg -‘m‘n-] tal
Campaign name A ; budget of #1,000.00 and bid
QO Bid
Views
Video views - 2025-03-04 1.9K - 6.9K
Average PV Budget spend
?0.08 - %0.82 95% - 100%
Unique reach
Multi-format ads o

Get more views with multi-format video ads @

% more se

Skippable in-stream ads @
In-feed ads @
Shorts ads @

Set Locations & Languages:

ss multiple ad formats can help you get up to 40%
1 lift. Your bid strategy will be Targ

Unavailable (3

e Target Locations: Choose the countries, cities, or regions where your
target audience resides.
e Target Languages: Select the language(s) your audience speaks.
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e Advanced Tip: Click on Location Options — Presence to target people

physically in or regularly present in the selected locations. This helps avoid
irrelevant views.

€ C = ads.google.com/aw/campaigns/new/video?ocid=67045948018cmpninfo=%7B"1":4,"8":"a0530AC22-D082-442E-ACCA-C245DD095967--6"," 19":9%7B"4":3%7D, "64 %58 "construction-selection-hea... ¥r %z @
X 4§\ Google Ads Newcampaign | Q searchfora page or campaign askaaon | ek Neostie ||
@ Your account cannot show ads - To start running your ads, enter your billing informatior Hide
o vid Locations ~ Campaign estimates
video
e T — &, Available impressions v
O campaign settings ! ABECHE 5M
(O All countries and territories
) Adgroup
O Qrouf O dia ~ Your estimated performance
O ads @ Enter another location
O Bid ) @
Hyderabad, Telangana, India district )00 & ‘L;?K — 6.9K 6.5K — 59K
Ave PV Bud spend
Q En: ?0.08 - ¥0.82 95% - 100%
Unavailable (3
Languages A
Q eng

Set Budget & Bidding Strategy:

e Set Daily Budget: Define the amount you are willing to spend per day on
your video campaign.

e Choose a Bidding Strategy: CPV (Cost per View): Pay for each view or
interaction with your ad.
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<« c 23 ads.google.com/aw/campaigns/new/video?ocid=67045948018&cmpninfo=%78"1"4,"8":"a0530AC22-D082-442E-ACCA-C245D0095967--6","19"%7B"4":3%7D, "64 %58 "construction-selection-hea... ¥ = Q :

: =~ @ ® @ iiisomcmen
X 4§\ Google Ads Newcampaign | Q search forapage or campai P R I (et scdisiunotinll
B vt A s . . |
- . Campaign estimates
Bid strategy Target CPV v
2. Available impressions A
Campaign settings 5h
Budget and dates ~
O Adgroup
=% ~ Your estimated performance
O Ads fr
i date
QO Bid Campaign total « ? 1,000.00

19K - 6.9K 6.5K - 59K
¥0.08 - ¥0.82 95% - 100%

Mar 4,2025

Unavailable

Set Up Your Ad Group & Targeting:

Define Your Ad Group:

Name your ad group and specify your audience and targeting options.
Target Audience & Placement:

e Choose how you want to target your video campaign audience:

o Demographic Targeting: Age, gender, parental status, and
household income.

o Audience Targeting: Interest-based, in-market segments (e.g.,
people actively looking for products like yours), remarketing (target
people who'’ve interacted with your previous videos or website).

o Keywords: Target users based on keywords that relate to your video
content.

Topics: Choose topics relevant to your video content (e.g.,Education).
Placements: Choose specific YouTube channels, videos, or websites
where you want your video to appear.

Advanced Tip: Use Remarketing to target people who have previously
interacted with your business or watched your videos.
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Create Your Video Ad:

Video Format: Upload your video (YouTube link or directly from your computer)
for the ad.
Ad Type: Choose the type of video ad you want:

e Skippable In-stream Ads: Viewers can skip the ad after 5 seconds.
Charges only occur when viewers watch 30 seconds or interact with the ad.

e Non-Skippable In-stream Ads: Viewers cannot skip. These ads typically
last 15-20 seconds and are billed based on CPM (cost per thousand
impressions).

e Bumper Ads: 6-second ads that cannot be skipped, ideal for building brand
awareness.

e Outstream Ads: Ads that appear on partner sites or apps outside of
YouTube.

& c 2 ads.google.com/aw/campaigns/new?ocid=67045948018&cmpninfo=%7B"8"%3A"a0530AC22-D082-442E-ACCA-C245DD095967--6"% TD8teuid = 12165652758 u=78227934758uscid=67045948( b g = Q :

X §\ Google Ads Newcampaign | Q searchfora

Appearance Help digitaldivyathota@gmail.com
() Vour socoums camnct shew s To start i yous e, aneryour hiling st T |
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Video Ad Settings:

e Video URL.: If using YouTube, paste the URL of the video you want to
advertise.

e Call to Action (CTA): Add a CTA like "Learn More," "Shop Now," or
"Subscribe."
Display URL: Ensure the URL shown on the ad is relevant to your video.
Final URL: The landing page users will land on after interacting with the ad.
e Ad Copy: Write compelling ad copy that encourages viewers to take action.

3 c 2 ads.google.com/aw/campaigns/new/video?ocid=6704594801&cmpninfo=%78"1"4,"8""a0530AC22-D082-442E-ACCA-C245DD095967--6","19"%7B"4":3%7D, "64 958 "construction-selection-hea... ¥r =r -
goog g

X #\ Google Ads Newcampaign | Q Searchfora page or campaign Aopesiaics. Hal MoSRoutices

@ Your account cannot show ads - To start running your ads, enter your billing information Hidh

CTEate your VIUeEU aus

o vid Create one or more ads now, or skip this step ar sate the ter, Your carm 1n won't run without at least one ad Campaign estimates

Video

. 2. Available impressions A
O campaign settings Your YouTube video YouTube
F f ce b
O Adgrou | formats v
= ¥ S jonnels < > b @ g D ~ Your estimated performance
- Host
O ad . ®
) Mobile phone example of your skippable in-stream ad on YouTube

%
QO Bid

/\ Videos longer than 3 minutes don't usually WK — 6.9K 6.5K - 59K

perform as well as shorter videos
- %0.08-%0.82 95% - 100%
o 9, . o
g al vidan Viartiaal vidans can cet twi £ & 55%0h
Add a vertical video. Vertical videos can get twice \ < e
as many views on Shorts y | ey g“ma nique reacn
" Skip Ad Unavailable

Q

You're using multi-format video ads
Multi-format video ad you get more views at a lower

Review & Launch Your Campaign:

1. Double-Check Campaign Settings:

o Review your video ad, targeting, bidding strategy, and budget.
2. Launch Campaign:

o Once everything is configured, click Publish to launch your video
campaign.
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Mobile Network Campaign in Google Ads

Create a New Mobile Network Campaign:
Click on Campaigns — + New Campaign:

e Select Create a Campaign without guidance to have full control over your
campaign settings.

Select Campaign Type
Enter Your Website URL.:

e Enter the URL of the landing page you want to promote and click Continue.
Select Campaign Type:

e Choose App Campaign.

aaaaaaaaaaaaaaaaaaaaaaaaaaaaaa
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e Google Ads will automatically use a variety of formats to promote your app,
including search, display, YouTube, and Google Play, across Google’s
network.

e Select Install App if your goal is to increase app downloads, or
Engagement with App if you want to encourage in-app actions from
existing users.

Enter Your App Information:

e Provide your app’s name and URL (App Store or Google Play Store URL).
e Choose the correct platform (iOS or Android) based on your app.
e Click Continue.

« G % ads.google.com/aw/campaigns/new?ocid=67045948018icmpninfo=%7B"8"%3A"a5898 187F-4F68-4259-A448-1512409A16A6--6"%2C"28"%3A" Display-Network %2C"31"%3Atrue% /DBeuid=12165652.. % @
il @ lp 737-559-1133 Divya Google A
X #\ Google Ads | Q search for a page or campa Appoarance.  Melp  Notification digitaldivyathota@gmail com 9
(@  Your account cannot show ads - To start running your ads, enter your billing informatior DT ——— m

_,-"':-f @ App installs

et
O App engagement
2l existing user
O App pre-registration (Android only)
set new ut

ur app before launct

Zomato: Food Delivery & Dining
com.application.zomato - Zomat ®
Campaign name

App-network
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Configure Campaign Settings:
Define Campaign Name & Bidding:

e Name your campaign for easy identification (e.g., “App Install Campaign”).
e Choose a Bidding Strategy: CPA (cost per installation)

Set Budget & Locations:
Set Daily Budget: Specify how much you want to spend daily on your app
promotion campaign.

L c 25 ads.google.com/aw/campaigns/new/universal?ocid=67045948018cmpninfo=%78"1"%3A7%2C"5"%3A"com.application.zomato " %2C"8"%3A"a589B187F-4F68-4259-A448-1512409A16A6--6"%2C )+ 4 o :
$ " [ﬂ @ ‘,p 737-559-1133 Divya Google A
X 4N Google Ads New campaign Q, search for a page or campaign Appessance  Help  Notifiostions dgitsldbvysthota@amall com Q

K Foreorionciimesh- b i e sounme [N

Budget and bidding

PF
Select the budget and bidding options that work best for your goals
@ Campaign settings
Budget A
(O Budget and bidding
t for this pa For L
Budget
a
Bidding )

O Adagr oup
Bidding ~

O

W jo you want to focu Focus new installs on

Install volume

Target Locations: Choose the locations where you want to promote your app
(country, region, city, or custom radius).
Target Languages: Choose the languages your app users speak.
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&= c 23 ads.google.com/aw/campaigns/new/universal?ocid=6704594801&cmpninfo=%78"1"%3A7 5"%3A"com.applicationzomato %2C"8"%3A"a5898187F-4F68-4259-A448-1512409A16A6 2C*1 w Q :

X ¢\ Google Ads  New campaign | Q search fora page or campaign i | e s
(D Your account cannot show ads - To start running your ads, enter your billing informatio Hide Learn more m
B Aen Campaign settings
To reach the right people, start by defining key settings for your campaign

Mobile app Mobile app ~
Zomato: Food Delivery & Dining

Languages com.application.zomato - Zomato

Start and

Data feed Locations

Target Devices:

e You can target users on mobile devices (smartphones or tablets) for your
app campaign.

e Advanced Tip: If you only want to target iOS or Android devices, ensure to
adjust the targeting accordingly in the settings.

Set Up Your Ad Group & Assets:
Create Ad Assets:

e For App Campaigns, Google Ads uses a variety of assets to create ads
automatically across different formats (search ads, display ads, YouTube
video ads, etc.). You will need to provide:

Text Assets: 3-5 headlines and 2-5 descriptions. These will be used to create
your ads across the network.

e Example Headline: "Download Our App Now"
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e Example Description: "Get exclusive offers and save on every purchase.
Install now!"

Image Assets: Upload images that will be used in your display ads.

Video Assets (Optional): You can upload videos for YouTube and display ads.
Videos typically improve app engagement, so it's beneficial to add them.

App Store Links: Add your app’s download links for both the Google Play Store

and the Apple App Store.

¢ c % ads.google.com/aw/campai sal?ocid=6704594801&cmpninfo=%7B"1"%3A7%2C"5"%3A"com.application.zomato"%2C 8" %3A"a5898187F -4F68-4259-A448-1512409A16A6--6"%2C"13"%... ¥ Q :
X N Google Ads  New campaign Q, Search for a page or campaign Appﬂn:p S)r .M,fﬂ,‘ I.dnjgﬁ.dmdwn e
(D) Your account cannot show ads - To start running your ads, enter your biling information Hide Learn more m
ideos to make ™, Ad strength @ o Headlines 3 @ Descriptions  2/5
B App < > Poor Images 0/2 ) Videos 0/20 v
@ Campaign settings Preview
@ Budget and bidding Enjoy Food Like A Superstar. Display Search YouTube Discover Goog »
O Ad group < > oo
Product groups Example of your text ad at 320x568
Ad assets -+ Headline

Audience signal

O Review

4+ Something new every day

+ Zomato With A Sprinkle of Pro

Add Call-to-Action (CTA):

e Google Ads will automatically choose a relevant CTA (e.g., “Install Now” or
“Learn More”) based on the goal of the campaign.

Review & Launch Your Campaign:

1. Double-Check Campaign Settings:
o Review all your ad assets, budget, bidding strategy, and targeting
settings. Make sure all the information is correct before launching.
2. Launch Campaign:
o Once everything looks good, click Publish to launch your App

Network campaign.
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Shopping Network Campaign in Google Ads

Step 1: Set Up Your E-commerce Website

Ensure your website is e-commerce ready: Your site should have a secure
checkout process (SSL certification), clear product pages, and easy
navigation for users.

Prepare your product data: Collect the necessary information about your
products (title, description, price, image, availability, etc.) that will be used in your
Google Merchant Center feed.

Step 2: Set Up Google Merchant Center (GMC) Feed
Create a Google Merchant Center Account:

e Go to Google Merchant Center and create an account if you don’t have one

alreadly.
- C % merchants.google.com/mc/overview?a=55547968208src=ome % O = 0 :
= [ Google Merchant Center Next Q @ © “rrden. w @
O3 Overview

odmtmedia.in, welcome to Google

[ Notifications

eps to show your products on Google
B Products O show your products on Google @ ( Google
Shi and
b Sipphgand i (® Addyour business address
3 Businessinfo (® Confirm the online store of your business
B store quality () Add details to show how you ship your products
E (® Add your return policy
© Freelistings
(® Add your products
4~ Ad campaigns
A/ Summary
Product performance View more Product status

= Products

e Enter your website URL, business information, and country.
e Verify and claim your website within GMC to ensure your site is linked to
your Merchant Center account.
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https://merchants.google.com/

« c

Confirm the online store of your business

Enter your online store URL

Select how you want to verify

O Getacode sent to
your business
email
If you have a by

Set Up Your Product Feed:

23 merchants.google.com/mc/settings/website?a=55547968208src=ome

O Use your @® AddanHTML tag
ecommerce or file

platform

O Use Google Tag
Manager
If you're already using
T Manage

<

e Product Feed: Upload a file containing all your product details (product
IDs, titles, descriptions, prices, images, availability, etc.). You can upload
this feed manually, or set up an automatic feed using a Google Sheets

template or API.

Feed Rules: Make sure your product feed adheres to Google’s policies. For

example:

e Title: Include relevant keywords without keyword stuffing.
e Description: Provide clear, concise, and accurate descriptions of the

products.
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c

merchants.google.com/mc/directoffers/crea 554796820&tab=direct&initialLanguage=en8tback=%252Fmc3%252Fproducts

Add products one by one

Product details

https://safiyapr

se.odmimedia.in/shop/

Kyara Collection Woman's Star Printed Crepe Blue Tunic Tops

KYARA FASHION

Product Details
Name : Kyara Collection Woman's Star Printed Crepe Blue Tunic Tops

Fabric : Crepe

Sleeve Length : Three-Quarter Sleeves
Pattem : Printed

Net Quantity (N)

Sizes

S (Bust Size : 36 in, Length Size: 27 in)

M, L, XL (Bust Size : 42 in, Length Size: 27 in)

XXL (Bust Size : 44 in, Length Size: 27

# 0O %0

(0]

252Fsources%252F createPrimaryFeed%253Fa%253D555

odmtmedia.in

@

Cancel Save & add another

e Images: Use high-quality images that meet Google's requirements.
e Price & Availability: Ensure the price and availability are accurate and

c

updated regularly.

-
=

merchants.google.com/mc/directoffers/create?a=55547968208tab=direct&initialLanguage=e

Add products one by one

FlUdULLITIages ¥
s y 4 4, Transform your product images into lifestyle images with Al-
o TR P generated backgrounds to attract customers

al images are

Get started

o

[:l Main image

Price, condition & availability 7
Cloth
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Feed Format Options:

e You can upload feeds in formats like CSV, TSV, or XML.

e Google also provides an automated feed option if you have an integration
system with your e-commerce platform (e.g., Shopify, WooCommerce,
BigCommerce).

& c 23 merchants.google.com products/sources/createPrimaryFeed?a 4 ysrc=ome e ) - o :
X Add product source @ ® imtmedia.in _ o o

Add products from a file Use Google Sheets Add products one by one

reate a file that contains al

Review & Submit Your Feed:

e After uploading, Google will process your feed. Ensure there are no errors
in your feed by checking the Diagnostics tab in Google Merchant Center.

e Advanced Tip: Set up automatic feed refresh to keep your product data
up-to-date with Google Merchant Center.

Step 3: Link Google Ads and Google Merchant Center (GMC)
Go to Google Ads Account:

e Log in to your Google Ads account.
e Navigate to Tools & Settings — Linked Accounts.

Link Google Merchant Center to Google Ads:
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Under Linked Accounts, select Google Merchant Center.

Click + to link your Merchant Center account to Google Ads.

Verify the link by selecting your Merchant Center account from the list.
Ensure you've selected the correct Google Merchant Center account
associated with your e-commerce store.

C > C 2% merchants.google.com/mc/linkedaccounts/integrations?a=5554796820&src=ome b+ d o ) = ° H

pct Google service
g that belong to the same business. Learn more about linking Google services &

@ \ Google Ads O E Google Analytics
L4 Get more customers and sales -' Get essen

tial customet insights

O ! G usiness Profile O p Google Display & Video
E ness and 360
¢ stomers on

h
o t with customer:
Search an:

cogle B
0!
nnect wi
a

d Maps

O ﬂ Google Manufacturer
Center
t duct

Step 4: Create a Shopping Campaign in Google Ads
Click on Campaigns — + New Campaign:

e Choose Create a Campaign without guidance for full control over your
campaign settings.

e Alternatively, you can select Sales as the goal to focus on eCommerce
conversions.

Select Campaign Type:

e Choose Shopping as the campaign type.

e This type of campaign automatically uses your product feed to create ads
for your online store, which will appear in Google Shopping, Google Search,
and the Display Network.
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&« c % ads.google.com/aw/campaigns/new?ocid=67045948018icmpninfo i A"a1EA 3 4E-4CE 691-SOFCACT6E049--€ D&teuid=12165652758& 27934758uscid=6704594801 w = Q :

, @ o ® —
X 4N Google Ads New campaign Q, searct age or ca epesrance.  Help  Notiiostions digitaldivyathota@gmail. com Q
S e A S5 NG N NS T |
Select a campaign type

Performance Max Demand Gen Display

Video App

Use these conversion aoals for camoaian performance ootimization

Configure Campaign Settings:
Define Campaign Name & Bidding:

e Name your campaign
e Choose Bidding Strategy: CPC(cost per click) Converts CPA(cost per
acquisition)

Set Locations & Languages:

e Target Locations: Choose the countries, cities, or regions where you
want to show your ads.

e Target Languages: Select the languages your customers speak.

e Advanced Tip: Use Location Options — Presence to target people who are
physically in or regularly in the selected locations to avoid irrelevant clicks.
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< r C 22 ads.google.com/aw/campaigns/new?ocid:

X 4§\ Google Ads New campaign Q se

@ Your account cannot show ads - To start running your ads, enter your billing informatior

5948018:cmpninfo=%

963A"a1EAD349

14E-4C67

8691-50FCACTBEN49--6™%7D8leuid=12165652758__u=78227934758uscid=6704594801 L 2

® @

Help  Notifications

133 Divya Google A.

Appearance digitaldivyathota@gmail.com

Hide Learn more Fix

won't show until products are approved.

All products from the selected account will be available to advertise in this campaign. Select a feed |

@ Standard Shopping campaign

ur products, bid strategy, budget, and targe

=5 e

o

@ Performance Max campaigns use your conversion goals and the best of Google Ads automation 1o serve ads
on all Google properties, ensuring you reach your customers at the right time with the right ad. Learn more

Switch to Performance Max campaign

© Gooale. 2025

Set Budget & Schedule:

Set Daily Budget:
campaign.

Set Start and End

= C 2% ads.google.com/aw/campaigns/new/shopping?ocid=67045948018

X §\ Google Ads New campaign Q search f

(© Youraccount cannot show ads - To start running

our ads, enter your bil

ng inform

f a page of campaign

Cancel

Define how much you’re willing to spend each day on the

Dates: If applicable, set a campaign start and end date to
control when your campaign runs.

1-50FCACT6ED49

@

Appesrance  Help

6"%2C"13"%3A

2C"14"%3A%7B"1"%3A1... W

“ @

133 Divya Google A.
Idivyathota@gmail. com

Notifications

Hide

Budget

%1,000.00

Customer acquisition

Campaign priority

Targeting

Networks

Set your average daily budget for this campaign

g customers

Search Network

Ads can appear near Google Search results and other Google sites when people search
for terms that are relevant to your keywords

D Include Google se:
@ Most advertisers

h partners @

ude their 2
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Create Product Groups:

Organize your products into product groups. You can group them by

o
categories, brands, or custom labels.
e For example:
o Product Group 1: Women’s Shoes
o Product Group 2: Men’s Clothing
o Custom Labels: Best Sellers, Seasonal Products
¢ O (% adsgoogiecom/aw/produciprapsicampaignid=2230533764 " " " = Q@
= A Google Ads | Q search Eﬂ . il |
(D Your account cannot show ads - To stat running your ads, enter o - |
- Overview Ad Groups ¢y shopping-Network Aug 23,2024 - Mar 4, 2025 t30d
? Campalgns &

Audiences, keywords, and >

rontant

Launch Your Campaign:

Step 5: Handling Irrelevant Keywords & Feed Issues

Campaign.
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Performance max Campaign in Google Ads

Create a New Video Campaign:

Create a New Campaign:

e Click on the Campaigns tab on the left sidebar, then click the + New

Campaign button.
e Select Create a Campaign without guidance to have full control over your

campaign settings.
Select Performance Max as the Campaign Type:

e Choose Performance Max to access Google’s entire inventory (Search,
Display, YouTube, Gmail, Discover, and Maps).
e Click Continue to proceed.
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Select a campaign type = rd
©

Search Performance Max Demand Gen Display

k C ver ach

’ G t

Shopping Video App
Showcase your products 10 Reach viewers on YouTube and get Drive downloads and grow
hoppers as they explore what 1o conversiol e 1€ F

Use these conversion goals for campaign performance optimization

Configure Campaign Settings
Define Campaign Name & Networks:

e Name your Performance Max campaign appropriately.
Set Locations & Languages:

e Target Locations: Select geographic regions (country, city, or custom
radius).
Target Languages: Choose the languages your audience speaks.

e Advanced Tip: Click on Location Options — Presence to target users
who are in or regularly in the selected locations.

Set Budget & Bidding Strategy:

e Daily Budget: Decide how much you want to spend per day.

226



L c % ads.google.com/aw/campaigns/new/performancemax?campaignid=2814972758908788t0cid=6704594801&cmpninfo=%

X .\ Google Ads Q, search for a page or campaigr

(D) Youraccount cannot show ads - To start running your ads, enter your billing informatior

7819

il @

Appearance Help

63A13%2C 8 %3A aECISEIBO-GEBO-466C-B664-7F6436139F3D-1.. v = @

19 737-559-1133 Divya Google A Q

Notifications digitaldivyathota@gmail.com

#  Performance Max
(O %3.546.38 Recommended

@ Bidding

?2,837.10
@ Campaign settings O
@ Asset generation

@ Set custom budget
@ Asset group

Budget Set your average daily budget for this campaign
Budget 21000
QO summary Weekly co Weekly clicks

@ Your budget is lower than other advertisers' budgets, which may affect performance. Try raising it to at least

¥3,546.38 per day

For the month, you won't pay more than your daily budget times the average number of days in a month. Some days you

®

All changes saved

Choose a Bidding Strategy:

might spend less than your daily budget, and on others you might spend up to twice as much. Learn more

Campaign optimization score @

~

Weekly estimates

our daily budget and bid

e Maximize Conversions: If your goal is more leads or purchases.

Set Up Your Asset Group & Targeting

Create an Asset Group:

e Name Your Asset Group based on targeting strategy
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- Show high quality ads to the right people. Start by adding your assets, the building blocks of every ad. Google will test different
ng \ations t rforming ads across the formats and networks that work best for your goals and the audiences you Campaign optimization score
npaign
~;
Asset group name ~
1 gen Weekly estimates
A group

Ad-group

Listing groups A

......

Upload Various Ad Assets:

Headlines: Up to 5 headlines (e.g., "Limited-Time Offer, Buy Now!").
Descriptions: Up to 5 descriptions (e.g., "Get 20% off on your first order.").
Images: Upload high-quality images optimized for different placements.
Logos: Ensure logos are clear and branded.

Videos: If no video is provided, Google may auto-generate one.

CTA (Call-to-Action): Choose from preset options (e.g., "Shop Now," "Sign

Up").

Final URL & Ad Extensions
Set the Final URL.:

e Provide the landing page URL where users will land after clicking your ad.
e Enable Final URL Expansion to allow Google to direct traffic to the
best-performing landing pages.
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Review & Launch Your Campaign

Double-Check Campaign Settings:

o Review targeting, budget, asset groups, and audience signals to

ensure everything is set up correctly.

Launch Your Campaign:

o Click Publish to activate your Performance Max Campaign.

Portfolio Bidding Strategies in Google Ads

Portfolio bidding strategies in Google Ads allow advertisers to manage multiple
campaigns, ad groups, and keywords under a single automated bidding strategy.

Types of Portfolio Bidding Strategies in Google Ads

e Target CPA (Cost Per Acquisition) - — Get More Conversions at a Fixed

Cost

e Target ROAS (Return on Ad Spend) — Focus on Revenue Maximization

e Maximize Conversions — Get the Most Conversions Possible
e Maximize Conversion Value — Prioritize High-Value Sales
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e Maximize Clicks — Drive More Traffic to Your Website

How to Set Up Portfolio Bidding Strategies in Google Ads
(Step-by-Step Guide)
Step 1: Go to the Bid Strategies Section

e Click on "Tools and Settings"

e Under the "Budget and Bidding" section, select "Bid Strategies".
Step 2: Create a New Portfolio Bidding Strategy

e Click on the blue "+" (plus) button to create a new bid strategy.

e Choose the bidding strategy that aligns with your goals.

Example:

e If you want to get more conversions at a fixed cost per acquisition,
select "Target CPA".

Step 3: Configure Target CPA (Cost Per Acquisition)
e Name your strategy — Example: "Lead Generation - Target
CPA $20"
e Set your Target CPA — Example: Enter $20 per conversion (lead or

purchase).
e Select campaigns to apply this strategy.

Step 4: Save and Apply to Campaigns

e After selecting campaigns, click "Save".

e The portfolio bid strategy is now applied to the selected campaigns.

e Google Ads will automatically optimize bids to get leads at or below the
target CPA.
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What is GCLID (Google Click Identifier) in Google Ads?

GCLID (Google Click Identifier) is a unique tracking parameter added to
URLs when someone clicks on a Google Ads ad. It helps track user interactions
and measure campaign performance in Google Ads, Google Analytics, and
CRM systems.

When auto-tagging is enabled in Google Ads, GCLID is automatically appended
to the landing page URL.

¢ c le.com = Q
= N\ Google Ads | Q i1 QD ‘Cp Q
© ~
- ccount st Account settings

Preference: Account name hd
:,—4 Notifications A t stat "y
04 Access an d securit y e peomec = v

What are Dynamic Search Ads (DSA) in Google Ads?

Dynamic Search Ads (DSA) are a type of automated ad format in Google Ads
that dynamically generates headlines and landing pages based on a website’s
content. Instead of manually selecting keywords, Google scans your website
and automatically matches user search queries to relevant pages on your site.

How to Set Up Dynamic Search Ads (DSA) in Google Ads

Create a New Search Campaign

e Login to Google Ads (ads.google.com)
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https://ads.google.com

Click on Campaigns — + New Campaign

Choose a Goal (Create a campaign without guidance)
Select Search Network

Enter your Website URL (if applicable)

Click Continue

\ C % adsgoogle.com/aw/campaigns/new?ocid=6704594801&cmpninfo=%7B"8"%3A"a9F832FE2-2C2B-4F00-A94C-D6ABFB085EC 1--6"%2C"28"%3A Performance + Max-1%2C" 31 "%3Atrue% 7 D&euid=... ¥¥
X \ G le Ads N . Q, searchf o ) tl @ & 737-559-1133 Divya Google A
r oogle Ads ew campaign | 1 3 campaigs Appearance  Melp  Notifications digitaldivyathota@gmail com
@ Your account cannot show ads - To start n,l-v—v—vl r ads, enter your billing informatio Hide
Selectac@pe
Display
es an with e

Shopping Video App

Configure Campaign Settings:

Define Campaign Name & Networks
e Name your campaign
Set Locations & Languages

e Select the geographic locations you want to target (country, city, or
custom radius)
e Choose the language your customers speak
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@ search Locations ~
@ Bidding Select locations for this campaign @ ac
(O All countries and territories . G
O campaign settings -
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Network @ Enter another location Your estimated performance is
shown after you've entered
Locations
Locations (1) Reach @ ® + Keywords
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Set Budget & Bidding Strategy
Enter your daily budget
Choose a bidding strategy: Clicks
€« » ¢ 2% ads.google.com/aw/campaigns/new/search/draft?ocid=6704594801&cmpninfo=%7B"1"%3A1%2C"3"%3A" https%3A%2F%2 Fwww.odmtin2F"%2C"8"%3A"a0F 832FE2-2C2B-4F00-A94C-D6ABFB0... ¥r = °

=
X §\ Google Ads New campaign | Q. search for a page or campaign

[@ search

0]

Bidding

Bidding

Customer acquisition
Campaign settings

Keyword and asset
generation

Keywords and ads

Budget

0 0O 0O O

Review

Bidding

Bidding
What do you want to focus on? &

Clicks =

Set a maximum cost per click bid limit

Maximum CPC bid limit @

Alternative bid strategies like portfolios are available in settings after you create your campaign
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Customer acquisition

[ Bid for new customers only

This option limits your ads to only new customers, regardless of your bid strategy

233

By default, your campaign bids
equally for new and existing
customers. However, you can

~
J .
-
Your estimated performance is
shown after you've entered
* Keywords
A

configure your customer acquisition

settings to optimize for acquiring
new customers. Learn more about



Keyword and asset Generation

Enter your website url -> Generate.

¢

X N\ Google Ads

@ search

) Campaign se

~ Keyword and asset
o generation

Keyword and asset

(¢]

attings

generation

O n
) Review

O Budget
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New campaign Q search fora Appearance
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Keyword and asset generation ~

Get help creating your ad =

Google Al will

bject =00gies ferms ol Service

g and Generalive Al Additional Terms of Service. Your data is handled as
explained in the Google Privacy Policy

Where will people go when they click your ad?

& htips://www.wedmegood.com/

What makes your products or services unique?

Review & Launch Your Campaign

Call Ads in Google Ads?

Call Ads in Google Ads are a type of ad format designed to encourage users to
call your business directly. Instead of clicking on a website link, users tap the ad
to call your business from their mobile devices.

How to Set Up Call Ads in Google Ads

Log in to Google Ads (ads.google.com)
Click on Campaigns — + New Campaign
Choose a Goal (Create a campaign without guidance)
Select Search Network

Enter your Website URL (if applicable)
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e Click Continue

Configure Campaign Settings:

Define Campaign Name & Networks

e Name your campaign

Set Locations & Languages

e Select the geographic locations you want to target (country, city, or
custom radius)
e Choose the language your customers speak

Set Budget & Bidding Strateqy

Enter your daily budget
Choose a bidding strategy: Clicks

In Adcopy select call ad

€ C % adsgoogle.com/aw/ads?ocid=6704594801&euid=12165652758 _u=78227934758wscid=67045948018&_c=7777291049&authuser=0 g = @ :
— ﬂ G @ [p 737-559-1133 Divya Google A
— .\ Google Ads Q, search for a page or camy Appearance  Refresh  Help  Notifications digitaldivy a@gmail.com
@ Your account cannot show ads - To start running your ads, enter your billing informatior Hid
g b d Ad p stat F
'.. Overvies w
Create Ads Alltime | Aug 23,2024 - Mar 4,2025 ~ Show last 30 days
Recommendations .
e i New call ad
Campaigns Insights and reports v
%4 Campaigns PN
Goals bz
India - 7671868723
y Campaigns
&)
Ad groups If yc:.i want to show a link to your website, enter a final URL
B :
Billing : e e
hitps://www.odmt.in/ ©) Sponsore d
24/7 support Available
@ i & wwcimiin
Experiments p
https://www.odmt.in/ .
Job Assistance
Campaign groups Digital Mar ] T

Assets ~ e Call 7671868723

Write Your Call Ad
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Example Call Ad:

Phone Number: (123) 456-7890

Business Name: "Mike’s Plumbing Services"

Headline 1: "24/7 Emergency Plumbing - Call Now"

Headline 2: "Fast Service & Affordable Rates"

Description: "Licensed plumbers available now. No hidden fees. Call for a
free estimate!"

e Final URL (Optional): www.example.com

Save & Launch Your Call Ads

e C(Click "Save and Continue".
Google Ads will now show your Call Ads when users search for relevant
keywords.

& C % adsgoogle.com/aw/ads?ocid=67045948018euid=12165652758._u=78227934758uscid=67045948018_c=77772910498authuser=0 b+ = 0 :
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Recommendations . Expand Adjust
@ Wed, Nov 13, 2024
Sampaigns Insights and reports v —_—

14 Campaigns ~ =~

5 Campaigns ° iy
~
Taols

Ad groups

Billing _ 0O e ad Campaign Ad group Status Ad type Avg, CPV
ca 68723
allable - Job Assistance. En .
D
)

Experiments 0O e

Campaign groups )
- o a2 Welcome to A
] @ NTERTUERRRRET  vanced Di

Assets ~ +1 image
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SOCIAL MEDIA

Social Media Optimization (SMO)

Social Media Optimization (SMO) is the process of improving your social media
profiles, content, and interactions to increase brand awareness, engagement,
and traffic. It involves using strategies that make your social media presence
more effective and visible to the target audience.

Social Media Optimization (SMO) is Organic process.

What is the EdgeRank Algorithm in Social Media Optimization?

EdgeRank is Facebook’s algorithm used to determine which posts appear in a
user's News Feed. It prioritizes content based on relevance, engagement, and
interactions, ensuring that users see posts they are most likely to engage with.
Although Facebook has evolved its ranking system, the principles of EdgeRank
still influence content visibility.

How Does the EdgeRank Algorithm Work?
The algorithm considers three main factors:

o Affinity (User Interaction)
o Measures the relationship between the user and the content creator.
o More interactions (likes, shares, comments) = Higher affinity = More
visibility.
e Weight (Engagement Type)
o Different types of interactions have different values.
o Comments & shares > Likes > Clicks (More valuable interactions push
content higher).
e Time Decay (Recency)
o Newer posts are given more priority over older ones.
o Posts lose visibility over time unless they continue getting
engagement.
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What is the 80/20 Rule in Social Media Optimization?

The 80/20 Rule in Social Media Optimization (SMO) suggests that 80% of your
content should provide value to your audience (educational, entertaining, or
engaging), while only 20% should be promotional (directly advertising products
or services).

Push and Pull techniques in Social Media Optimization (SMO)

Push Technique:

This method involves actively pushing content to users, often through paid ads,
direct promotions, or influencer collaborations.

Examples of Push Technique:

Paid Advertisements — Running Facebook, Instagram, or YouTube ads to show
content to a targeted audience.

Sponsored Posts — Collaborating with influencers or brands to promote a
product.

Email Marketing — Sending newsletters or promotions to social media
subscribers.

Pull Technique :

This method attracts audiences naturally through engaging, valuable, and
shareable content. Instead of actively promoting, it relies on search optimization,
user-generated content, and engagement strategies.

Examples of Pull Technique:

e SEO Optimized Blog Posts — \Writing informative articles with keywords so
they appear in Google search results.

e Engaging Social Media Content — Creating viral videos, memes, and
interactive polls.

e Hashtag Campaigns — Encouraging users to share content using a
specific hashtag.
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A/B Testing in Social Media Optimization (SMO)

A/B testing (also called split testing) is a method used in Social Media
Optimization (SMO) to compare two versions of content (A & B) to determine
which one performs better.

Social Media Marketing (SMM)

Social Media Marketing (SMM) is the process of using social media platforms like
Facebook, Instagram, Twitter, LinkedIn, and others to promote a brand, product,
or service. It involves content creation, audience engagement, paid advertising,
and analytics to drive brand awareness, website traffic, and sales.

Facebook:

Facebook is one of the most powerful platforms for social media marketing due
to its large user base and advanced advertising features. Businesses use
Facebook to promote their brand, connect with customers, and drive sales
through organic and paid marketing strategies.
Key Features of Facebook for Marketing:

e Facebook Pages
A Facebook Page acts as a business profile where brands can share
updates, post content, and interact with customers.
Facebook Groups
Facebook Marketplace
Facebook Stories & Reels
Facebook Messenger

Instagram:

Instagram is one of the most popular social media platforms for marketing,
especially for brands targeting younger audiences. It focuses on visual content,
such as images and videos, making it perfect for businesses storytelling, and
engagement.
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Key Features of Instagram for Marketing

Instagram Business Profile

Instagram Posts (Images & Carousels)
Instagram Stories

Instagram Reels

Instagram Live

Instagram Shopping

Instagram Highlights

Instagram Ads (Paid Promotion)
Instagram Hashtags & SEO

Linkedin:

LinkedIn is the world’s largest professional networking platform, making it an
ideal space for B2B (Business-to-Business) marketing, professional branding,
and corporate engagement. It helps businesses connect with industry leaders,
recruit talent, share insightful content, and generate high-quality leads.
Key Features of LinkedIn for Marketing
e LinkedIn Business Page
LinkedIn Posts (Text, Images, and Videos)
LinkedIn Articles
LinkedIn Ads (Paid Advertising)
LinkedIn Groups
LinkedIn Live

Twitter:

Twitter (now rebranded as X) is a fast-paced social media platform that allows
businesses to engage with audiences in real-time, share updates, and participate
in trending conversations. It is widely used for brand awareness, customer
service, and industry discussions.lt is also called as micro blogging site with only
280 characters.
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Key Features of Twitter for Marketing

Tweets (Short-Form Content)
Twitter Threads

Twitter Hashtags (#)

Twitter Trends & Trending Topics
Twitter Ads (Paid Promotions)
Twitter Polls

How to Create a Facebook Page — Step-by-Step Guide

Creating a Facebook Business Page is free and helps businesses, brands, and
public figures connect with their audience. Follow these practical steps to create
your page:

Step 1: Log in to Facebook
Go to Facebook.com and log in with your personal account.
Note: You must have a personal Facebook account to create a business page.

Step 2: Go to Page Creation
e Click on the Menu (=) in the top-right corner.
e Select "Pages" from the options.
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Step 4: Add Profile & Cover Photos
Step 5: Add Contact & Business Details

v | € Facebook x |+ - a
= 2> d 25 https://www.facebook.com/profile.php?id=61573981855630 o % ) G 3
G Q, Search Facebook @ B %:] C:] ==E ° . D

Manage Page @

) ODMT Trainings

(] Professional dashboard I

[E] Insights

\é@ Settings

Ad Centre ~
Create ads using a streamlined setup
f Create ad (3 Add Cover Photo
Boost Instagram content

Boost Facebook content H% Professional dashboard * Edit
f o ODMT Trainings o ‘
& Manage ads o] 0 likes « 0 followers =4 Advertise
More tools -
Manage your business across Meta apps . .

fanage yous 2anp Posts About Mentions Reviews Followers Photos More »
[25] Leads Centre i
w4 Advertise How healthy is your Page? X ©) \What's on your mind?
Comnlete thesa actinne tn keen imnrovina ODMT -

What is Meta Business Suite in Facebook?

Meta Business Suite is a free tool by Meta (Facebook’s parent company) that
helps businesses manage their Facebook and Instagram accounts in one place.
It allows users to create and schedule posts, respond to messages, view
insights, and run ads efficiently.

How to Use Meta Business Suite (Step-by-Step Guide)

Step 1: Access Meta Business Suite
e (o to business.facebook.com
e Log in with your Facebook account
e Select the Facebook Page or Instagram Account you want to manage and
click on Professional Dashboard.
Features & Practical Uses of Meta Business Suite:
Home Dashboard — Quick Overview

e Shows notifications, insights, and latest activity on Facebook & Instagram
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e Displays recent comments, messages, and post performance
Content — Create & Schedule Posts

e Create and schedule Posts, Stories, and Reels for both Facebook &

Instagram

e Save time by planning content in advance
Inbox — Manage Messages & Comments

Reply to Facebook and Instagram messages from one inbox
Insights & Analytics — Track Performance

e Provides data on reach, engagement, likes, and followers

e Shows top-performing posts and best posting times
Linked accounts
Linking accounts in Meta Business Suite allows businesses to manage their
Facebook Pages, Instagram accounts, and WhatsApp Business accounts in one
place.
Planner
The Planner in Meta Business Suite is a content scheduling and management
tool that helps businesses plan, create, and schedule posts, stories, and reels for
Facebook and Instagram in one place.

How to Access Facebook Ads Manager — Step-by-Step
Guide

Facebook Ads Manager is the platform where businesses can create, manage,
and analyze their Facebook & Instagram ad campaigns. It provides tools for
targeting audiences, setting budgets, and tracking performance.

Step 1: Log in to Facebook

e Go to Facebook.com
e Log in with your personal account (must be linked to a business

page)
Step 2: Open Facebook Ads Manager
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e Direct Link: Visit Facebook Ads Manager
Alternative Method:
e Click the Menu (=) at the top-right corner of Facebook
e Select “Ads Manager” under the Professional Tools section

Step 3: Select the Correct Business Account

e If you manage multiple accounts, click the drop-down menu at the top left
e Choose the correct business account you want to manage ads for

Step 4: Explore Facebook Ads Manager Dashboard
Key sections in Ads Manager:

e Campaigns Tab — View & create advertising campaigns

e Ad Sets Tab — Manage audience, budget, and placements
e Ads Tab — Create, edit, and monitor individual ads

e Insights & Reports — Analyze ad performance

How to give access in facebook ads account access

Step 1: Open Facebook Ads Manager

Go to Facebook Ads Manager
Click the X (Settings) at the bottom left

Step 2: Go to "Ad Account Settings"

Find "Ad Account Roles"
Click "Add a Person"

Step 3: Assign Permissions & Send Invite

Enter the person’s Facebook email
Select their Role (Admin, Advertiser, or Analyst)
Click "Confirm"
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The person will get a notification and must accept the invite to gain access.

How to Add Budget in Facebook Ads Account
(Step-by-Step Guide)

Step 1: Open Facebook Ads Manager

Go to Facebook Ads Manager
Click the = (Menu) button in the top left corner
Select "Billing"

Step 2: Go to Payment Settings

Click on "Payment Settings"
You will see the current payment method and billing details

Step 3: Add or Update Payment Method

Click "Add Payment Method"
Choose a payment option:

e Credit/Debit Card (Visa, Mastercard, AMEX, etc.)
e PayPal
e Online Banking (Available in some regions)

Enter your billing details and click "Save™
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Facebook Account structure

E

Ar sat A set
i AN . ~ AN
Ad A A

How to create campaign in facebook ads manager

=
Ad

Step 1: Log in to Facebook Ads Manager

e Go to Facebook Ads Manager
e Login to your Facebook Business account.

Step 2: Click "Create™ to Start a New Campaign

e In the Campaigns tab, click the green “+ Create” button.
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Step 3: Choose Your Campaign Objective
Facebook offers different objectives. Select one based on your goal:

e Awareness: Brand Awareness, Reach
e Consideration: Traffic, Engagement, App Installs, Video Views, Lead
Generation, Messages

€ > C % hitpsy/adsmanager facebook com/adsmanager/manage/campaigns?act=3181958976683258mav_entry_point=comet_bookmarknay_source=comet e @910

Create new campaign  New ad set or ad

Buying type
Auction

Choose a campaign objective

Awareness
Traffic
Engagement
Leads

App promotion

Sales Link clicks
Landing page views

Instagram profile visits

Massennar Inctanram and WhatsAnn

About campaign objectives [T Continue
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Step 4: Name Your Campaign & Set Budget

Campaign Name: Enter a name .

vl

& OO

> & 23 https://adsmanager.facebook.com/adsm.

Q, Search

New Traffic ODMT
B8 New Traffic ad set

O Traffic ad odmt

anager/manage/campai it=comet_bookmark8ise 1_campaign_ids=12020.

0 B New TrafficODMT 881 Ad set B1ad

# Edit @ Review

(+) Campaign name

New Traffic ODMT Create Template

) Special ad categories

Declare if your ads are related to financial products and services, employment, housing,
social issues, elections or politics. Requirements differ by country, Learn more about special

ad categories

Benefits of declaring special ad categories
Accurately declaring your ad categories helps you run ads which are compliant with our
advertising standards and helps prevent potential ad rejections.

Categorise your ads
Categories

Select the categories that best describe what this campaign will advertise.

eclare category if applicable

Campaign details

By clicking "Publish”, you agree to Facebook's Terms and Advertising Guidelines.

Close

Discard Draft

Campaign Budget:

&
@
Q
Q
&

e Daily Budget: Set a daily limit.
e Lifetime Budget: Total spend for the campaign duration.

> @ % hitps//adsmanager.facebook com/ac

Q, Search

B New Traffic ODMT
88 New Traffic ad set

3 Traffic ad odmt

aigns/edit/standaloneZact=

manager/managef

33258 nav_entry_point=comet_bookmark8sele

@ & New Traffic ODMT 251 Ad set B1ad

# Edit @ Review

%500.00 INR

Youll spend an average of 2500.00 per day. Your maximum daily spend is 3625.00 and your maximum
weekly spend is 3,500.00. Learn more.

Campaign bid strategy ©
Highest volume

Hide options =
Budget scheduling @
Increase your budget during specific time periods View w

Ad scheduling @
Run ads all the time

A/B test

To help improve ad performance, test versions with different images, text, audiences or
placements. For accuracy, each one will be shown to separate groups of your audience.

Create A/B test

By clicking "Publish, you agree to Facebook's Terms and Advertising Guidelines

Close Discard Draft
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A/B Testing (Optional): Enable if you want to test multiple versions.
Click Next to continue.

Step 5: Set Up Your Ad Set

<« > C 25 https://adsmanager.facebook.com/adsmanager/manage/adsets/edit/standalone?act=3181958976683258&nav_entry_point=comet_bookmark8&selected_campaign_ids=120202181529730
B [ NewTraffic ODMT > 38 New Trafficadset > [F1Ad Unpublished edits  Payment ero [4]

# Edit @ Review
03 New Traffic ODMT

p 88 New Traffic ad set . ) Adsetname Audience definition @
R Your audience is broad
== ) Traffic ad odmt New Traffic ad set Create Template
a== Broad audiences can improve performance and reach mare
Uj people likely to respond
- . e
) Conversion
&2 Narrow Broad

Conversion location
Choose where you want to drive traffic. You'll enter more details about the destination later.
Estimated audience size: 2,500,000 - 3,000,000 €@

y &\ H

Estimated daily results

Estimated daily results aren't available for this
campaign because it has a budget that is optimised
across ad sets.

Performance goal @

Traffic Destination: Choose Website, App, Messenger, or WhatsApp.
Audience Targeting:
o Custom Audiences: Upload email lists or use website visitors.
o Location: Target a country, city, or specific area.
o Age & Gender: Select based on your audience.
o Interests & Behavior: Choose relevant interests (e.g., "Digital
Marketing" if targeting marketers).
e Placements:
o Automatic Placements (Recommended)
o Manual Placements: Choose Facebook Feed, Instagram, Stories, etc.
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Click Next to continue.

Step 6: Create Your Ad

@
@
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Q
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== New Awareness ad set for ODMT
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Format: Choose Single Image, Carousel, or Video Ad.

[] [ New Awareness for ODMT
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@ Manual placements

Manually choose the places to show your ad. The mare placements you select, the more
oppartunities you'll have to reach your target audience and achieve your business goals.

You could get better results with Advantage+ placements

Including mare placements often helps you find a wider audience. The more places
your ad is displayed, the more chances your target audience has to see it. About
Advantage+ placements

Apply now

& Run a4-day A/B test to compare manual against Advantage+ placements

Devices

All devices

Platforms

+ Facebook ii_\ Instagram
+/ | Audience Network Messenger

Asset customisation @

18/18 placements that support asset customisat

Placements

¥  Feeds

Rv clickina "Puhlish”. vau aaree to Facehaok's Terms and Advertising Guidelines.

ne?act=31

58976683258 selected_campaign_ids=12020411674600021

88 New Awareness ad set for!

002198selected_adset_ids=1202041

F1Ad

cted_adset ids=120204116746... [%

@ New Awareness ad

Unpublished edits

Audience definition @
Your audience is broad.

Broad audiences can improve performance and reach more
pecple likely to respond

Narrow Broad

Estimated audience size: 7,500,000 - 8,800,000 @

Estimated daily results
Estimated daily results aren't available for this

campaign because it has a budget that is optimised
across ad sets.

Unpublished edits

# Edit ® Review
) Adname
. Ad preview «" Advanced Preview P2 4
New Awareness ad Create Template
& 0 0 o (]
Partnership ad of @ | You can now see more variations of your ad in previews v
Run ads with creators, brands and other businesses. These ads
will feature both identities in the header. Learn more Facebook Instagram
Feeds Feed
© Identity
Choose the Facebook Page and Instagram account that this ad o ?3::;:,”““” o X

will be associated with.

"Boost Your Career in the Digital Aget =¥ Join
Our Digital Marketing Course in Hyderabad -

more

* Facebook Page @
O Digita

| Marketing Course in Telugu -

Instagram account @

= Use Facebook Page - Connect account
|
) Ad setun e el in

By clicking “Publish, you agree to Facebook's Terms and Advertising Guidelines.

Media: Upload an image or video.
Primary Text: Write an engaging ad copy.
Headline: Short and catchy (e.g., "Boost Your Website Traffic Today!").
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e Call to Action (CTA): Choose a CTA button (e.g., "Learn More" or "Sign

Up").
e Destination URL: Enter your website link.

Preview your ad in different placements.

€ 2> C 2 httpsy/adsmanager.facebook.com/adsmanager/manage/ads/edit/standalone?act=318195897668325&selected_campaign_ids=1202041167460002198selected_adset ids=120204116746... % s¥ o3 G :
7.\ Q Search D [0 New Awareness for ODMT 88 New Awareness ad set for | @ New Awareness ad Unpublished edits  Payrment error &

# Edit @ Review
3 New Awareness for ODMT

M8 and reels, Search results -
11 placements {11 omise:
) EE New Awareness ad set for ODMT < . Ad preview " Advanced Preview o
= I & {4
= Stories and Reels, Apps and sites “
= ] e var - 6 placements (5 customised =
sEE New Awareness ad & 0O 0 o ™y
IB" Facebook Search results -
- [ 7 You can now see more variations of your ad in previews v
200
(=]
v Add music Facebook Instagram
= Qn supported placements, we'll sync your ad with music at no cost Feeds Feed
to you. For all other placements, no music will be added. Select
G mu
~ Primary text @
Y Digital Marketing Course in B ‘Instagram
¢ Telugu X =

o Digital Matketing Course in Tekugus

"Boost Your Career in the Digital Age! 5 Join
Digital Marketing Course in Hyderabad

Our

"Boost Your Career in the Digital Age! £” Join OQur X Let's Grow Together! , ¥ You
Digital Marketing Course in Hyderabad - Let's Grow
Together! %’ You Can Join Our Online FREE doos .
DegﬂoToday! & Digital Marketing

What You'll Learn: Course in Telugu
Web-Site Designing
# Social Media Marketing
4 SEO Mastery

Digital Marketing

Course in Telugu

oz (P>

OB B

Google Ads Expertise ‘ ) b
: in now ;
& Content Strategies YU Qv
Naraar Cuidanna www admt in
(7)‘ By clicking "Publish”, you agree to Facebook's Terms and Advertising Guidelines.
25 Close | +/ All adits caued R

Step 7: Publish Your Ad

e Click Publish to submit your campaign.
e Facebook will review your ad before approval (usually within a few hours).

Step 8: Monitor & Optimize

e Go to Ads Manager Dashboard.

e Track performance: CTR (Click-through rate), CPC (Cost per Click),
Conversions.

e Make changes if needed (adjust targeting, budget, or creatives).
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Lead Generation campaign in facebook ads manager

Step 1: Log in to Facebook Ads Manager

e Go to Facebook Ads Manager
e Log in to your Facebook Business account.

Step 2: Click "Create" to Start a New Campaign
e In the Campaigns tab, click the green “+ Create” button.
Step 3: Choose "Lead Generation" as Your Campaign Objective

Facebook provides different objectives. Select "Lead Generation" because you
want to collect leads (e.g., emails, phone numbers).

Click Continue.

€« 2> C =5 https://adsmanager.facebook.com/adsmanager/manage/ads?act=318195897668325 (B ¢ o e H

Create new campaign New ad set or ad

Buying type

Auction

Choose a campaign objective

1  Awareness h
Traffic .
Engagement

or your business or brand.
Good for:

App:promation Instant forms

Silas Messenger, Instagram and WhatsApp
Conversions

Calls

About campaign objectives Cancel
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Step 4: Set Up Your Campaign

e Campaign Name: Enter a name

« > 23 hitps://adsmanager.facebook.com/adsmanager/manage/campaigns/edit/standalone?act=318195897668325&selected_campaign_ids=1202186780867902198selected_adset_ids=120218. (IR o G

B [eads Odmt . 0 Mieadsodmt > 981Adset > [F1Ad o Indraft &
BB New Leads ad set - # Edit @ Review

[ New Leads ad - z
2) Campaign name

®

Leads Odmt Create Template

=

B &

) Special ad categories

our ads are related to financial products and services, employment, housing,
ions or politics. Requirements differ by country. Learn more about special

Benefits of declaring special ad categories
Accurately declaring your ad categories helps you run ads which are compliant with our
advertising standards and helps prevent potential ad rejections.

o & ([

Categories
Select the categories that best describe what this campaign will advertise.

I:‘ -
®
& : :
= ©) Campaign details
™\
- Buying type
Q Aurtion

e Special Ad Category: Select if required
e A/B Testing (Optional): Enable if you want to test different versions.

Step 5: Set Up Your Ad Set

e Ad Set Name: Choose a name (e.g., "Lead Form - Target Audience 1").

e Facebook Page: Select your business page.

e Instant Form: Facebook will collect leads directly within Facebook (users
don’t need to leave the platform)
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€ =2 C 25 https//adsmanager.facebook.com/adsmanager/manage/adsets/edit/standalone?act=3181958976683258&selected_campaign_ids=1202186780867902198selected_adset_ids=1202186780... [% ¥ 3} e :
[ Leads Odmt 0 [OLeadsOdmt aa New Leads ad set B1ad > In draft ’
# Edit @ Review

== New Leads ad set

) New Leads ad Z) Ad set name

=
= New Leads ad set Create Template
() Conversion
888 N Broad
=
Estimated audience size: 320,900,000 - 377,600,000 @
T Website B -, s A
- Generate leads through your website. wains § ! sada %
c

® Instant forms
Generate leads by asking people to fill in a farm,

Generate leads by starting chats in Messenger . .
Estimated daily results

Instant Forms and Messenger E d dail 1 . ilable for th

Generate leads by asking people 1o fill in a form or by starting chats in Messenger stimated daily results aren't available jor this

campaign because it has a budget that is optimised

WhatsApp across ad sets

Generate leads by starting chats on WhatsApp.

@By
v
Calls
N\ Generate leads by asking people to call your business.
Q Aon

e Budget & Schedule:
o Choose Daily Budget (e.g., $10/day) or Lifetime Budget (e.g., $300 for
30 days).
o Set a Start and End Date (if needed).
e Audience Targeting:
o Custom Audiences: Upload existing leads or use website visitors.
o Location: Select the target country, city, or radius around a specific
location.
Age & Gender: Define the age range and gender of your audience.
Detailed Targeting: Choose interests, behaviors, or job titles relevant
to your audience.
e Placements:
o Automatic Placements (Recommended)
o Manual Placements: Choose where your ads will appear (e.g.,
Facebook Feed, Instagram, Stories).

Click Next.
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« 2 @ 23 https//adsmanager.facebook.com/adsmanager/man: 7668325&selected_campaign ids=120218678086790219&select iset ids=1202186780.. % W% 3 G :
o0 x [ Leads Odmt 0 | [ Leads odmt 28 New Leads ad set B1Aad © In draft .
oy
ol New Leads ad set # Edit @ Review
A Platforms -
B New Leads ad B . = Gie
2 : Audience definition @
~/ Facebook v | Instagram

Your audience is broad

" Audience Network

Broad audiences can improve performance and reach more

Asset customisation @ people likely to respond.
19/18 placements t et cu
——
228 Placements Narrow Broad
Estimated audience size: 319,500,000 - 375,900,000 @
q,'ﬂa n fi
A b Stories and Reels v
d5o :
[>] o on
o b In-stream ads for videos and reels "
before, during or after they " "
el Estimated daily results
o b Searchresults v Estimated daily results aren't available for this
1 campaign because it has a budget that is optimised
= across ad sets,
» i} =
&
Q In-stream ads for videos and reels
Q ¥ Appsand sites v We recommend full-screen horizontal =
lose edits savec ac
Cl Al edit: d Back Next

Q Search

Step 6: Create Your Ad

e Ad Name: Give your ad a name (e.g., "Lead Ad - Free Ebook").

uw 910 :

//adsmanager.facebook.com/adsma

lager/mana campaign_ids=1

[ Leads Odmt 0 [LeadsOdmt 88 New Leads ad set @ New Leads ad & Setup error ® -

pEr
BB New Leads ad set # Edit @ Review

B New Leads ad B ©) Adname A

Review 1 error v
New Leads ad Create Template
. Ad preview Ad Destination
N
Partnership ad off @ @ 0O 0 ] A 2 . 5.
Run ads with creators, brands and other businesses. These ads
will feature both identities in the header. Learn more i\ Your ad won't deliver to 2 placements
= z Audience Network rewarded videos
) Identity

To deliver to Audience Network rewarded video, change the media for

Choose the Facebook Page and Instagram account that this ad this plocemenittoaideo;

will be associated with.
Edit Placement

* Facebook Page @

. = Facebook Reels
. -
= We can't show a preview of your ad because there is no image. Please

. include an image for your ad.
(D Any form submitted from your ad will go to ODMT mageoLy
Trainings
Instagram account @
= Use Facebook Page * or | Connectaccount

e Format: Choose Single Image, Carousel, or Video Ad.
e Media: Upload an image or video (Recommended size: 1080x1080px).
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e Primary Text: Write an engaging ad copy (e.g., "Want more marketing tips?
Download our free guide!").

e Headline: Short and compelling (e.g., "Get Your Free Guide Now").

e Call to Action (CTA): Select “Sign Up”, “Get Offer”, or “Learn More”.

Step 7: Create a Lead Form

e Click Create Form.
e Choose Form Type

Add an Intro Section (Optional)

e Background Image: Upload a 1200x628px image (e.g., a banner with your
brand logo or product image).

e Greeting Headline: Write a short, catchy greeting (e.g., "Get Your Free
Digital Marketing Ebook!").

e Description: Briefly explain the offer (e.g., "Fill in your details to download
our exclusive guide on digital marketing strategies."). Click Next.

Add Questions to Collect Leads

e By default, Facebook collects:
o Full Name
o Email
o Phone Number
e You can add custom questions (optional)
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e 95 2 httpsi//adsmanager.facebook.com/adsmanager/manage/ads/edit/standalone?act=318195897668325&selected_campaign ids=1202186780867902198selected adset ids=120218678087... [ o} °

Create form

@ Formtype
@ intro

[ Jovestiond
O Privacy policy

QO Ending

Contact information o

+ Add question ¥

formation and additional personal details. This will be led from their

Please answer the below questions

Let people know how the information they give you will be used or shared, See examples

Please answer the below questions

Choose the type of information you need

Full name

+ Add Category *

W What's new

Contact information @

£ Settings X

Previous m

Add Privacy Policy

e Facebook requires a privacy policy link.
e Paste the URL of your privacy policy page

AR ) 25 https://adsmanager.facebook.com/adsmanager/manage/ads/edit/standalone?act=3181958976683258&selected_campaign_ids=1202186780867902198&selected _adset ids

Create form

0 Form type

Q Intro

0 Questions
(P privacy policy

0 Ending

Because you will be collecting customer information, you need to include a link to your company's
privacy policy. Your link will appear with Facebook's default privacy disclaimer.

Link

[ ] https:/‘,"www.odmt.in/i

Your privacy policy link can't go directly to a PDF file, JPEG file, image or download.
Learn more

Link text - Optional

Visit ODMT Trainings ‘s Privacy Policy 38/70

Custom notices: Optional

You can add additional notices such as marketing opt-ins and legal disclaimers to the default
Facebook privacy disclaimer.

+ Add Custom Disclaimer
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o A [ &

b oo @

Customize the Thank You Screen

e Headline: (e.g., "Thank You! Your Free Guide is on the Way!")

e Description: (e.g., "Check your email for the download link. Our team will

contact you soon!").

e Call-to-Action Button (Choose one):
o Visit Website (Enter your website URL)
o Call Business (Enter a phone number)

o Download (Provide a direct link to your ebook or resource)

ck Finish.

e Click Publish to submit for approval.

SR @ |.iip-//adsmanager facebook cam/adsmanager/iman
O Leads Odmt -0}
B8 New Leads ad set

B New Leads ad

=31819589...

Step 8: Publish Your Ad

e Review all settings.

IUrMea ofT: 5L aNIMATION, ENNance L 14, Image animaton
Edit
Turned on: Add overlays, Visual touch-ups, Music and 3 more

(+) Tracking

Track event data sets that contain the conversions your ad
might motivate. The dataset that contains the conversion
selected for the ad account will be tracked by default

CRM events Set up
Website events @
App events @ Setup

Offline events @

(i) You no longer need to select a domain for your web
events. There's nothing that you need to do for this
change.

Learn more

URL parameters - Optional @

By dlicking "Publish”, you agree to Facebook's Terms and Advertising Guidelines.

Close v All edits saved

e Click Publish to submit the campaign.
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How to create Business portfolio account in meta
Business suite in facebook

Step 1: Access Meta Business Suite

e Log in to Facebook
o Go to Facebook and log in with your personal account.
e Open Meta Business Suite
o Visit Meta Business Suite.
o If you're using a mobile device, download the Meta Business Suite
App from the App Store or Google Play.
e Click on "Create Account”
o If you're new to Meta Business Suite, it will prompt you to create a
Business Portfolio Account.

Step 2: Set Up Your Business Portfolio Account

e Enter Business Details

o Business Name: Use your official business name.

o Your Name & Email: Use an email linked to your business.
e Connect Your Facebook Page

o If you have a Facebook Business Page, connect it.

o If you don’t have one, create a new Facebook Page.
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» € % https://adsmanager.facebook com/adsmanager/manage/accounts?act=318195897668325# oo o G :

Account overview ® O 318195897668325 (318195.. ¥

3

-
Q Search
tspending limit: ¥1,022.06 @ | 1,022.12 spent
days: %0.00 @ | 0% spent in learning phase @
e Business portfolios @ Emily Ch
3 ad accounts
=] E Emily
. 0 ad accounts Ad accounts
[Li} emily1987a - 318195897668325
E Y ® o
- 0 ad accounts " Ad account ID: 318195897668325
&R
Your account @ g: 1814897532306416
= = Ad account ID; 1814897532306416
= Emily Ch L
w2 3 30 acourts g: 1047906662986699
" Ad account ID; 1047906662986699
To
s campaign is a draft 2 >
has no results yet ’
Create a business portfolio
? Log out
Ml
r[:;‘
& s New Traffic ODMT Link Clicks @ . —
T e Al
:; e ' Payment error O € i
- odmt test Results @ 8 s
s campaign is a draft a s
1 In draft N has no results yet.

Step 3: Add Business Assets

Once your account is set up, you can add and manage the following:

e Pages
o Click on "Accounts" — "Pages" — Add your Facebook Page.
e Ad Accounts
o If you run ads, go to "Accounts" — "Ad Accounts" and create or
add an ad account.
e Instagram Account
o Connect your Instagram under "Accounts" — "Instagram
Accounts”.
e People & Roles
o Add team members under "People" and assign roles like Admin,
Editor, or Advertiser.
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€ 2 @ % hitps/fadsmanager.facebook com/adsmanager/manage/accounts?act=318195897668325# [ - 4 910

Create a business portfolio
Business portfolios bring your Facebook Pages, Instagram accounts and the people
who work on them together, so you can manage them all in one place.

Business portfolio name
This should match the public name of your business as it will be visible across Meta. It can't contain
special characters.

digital marketing

Enter your contact info
Enter your full name and business email address to become a business admin. Your
contact info will be visible to other people who are added to this business portfolio.

First name Surname

Emily123 ch

Business email address
We'll use this email address to contact you about your business. It won't be visible to your
customers.

[

Your contact info will be saved within this business portfolio. You can edit this contact info at any
time in your business settings. By creating a business portfolio, you're agreeing to Meta's Privacy

Policy.
o

Step 4: Optimize Your Portfolio
Update Business Info

o Go to "Business Settings"” — "Business Info" and add your:
m Website
m Business Category
m Contact Information

Step 5: Start Using Your Business Portfolio
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Conversion Tracking in Facebook?

Conversion Tracking in Facebook (Meta) is a method to track user actions
(conversions) after they interact with your Facebook Ads.

Set Up Meta Pixel (For Websites)
What is Meta Pixel?

Meta Pixel is a small piece of code that you add to your website to track user
interactions.

How to Set Up Meta Pixel?

e Click on "All Tools" — Select "Events Manager"

F o g 23 https://adsmanager.facebook.com/adsmanager/manage/campaigns?act=3181958976683258nav_entry_point=comet_bookmark8inav_source=comet o ] G i
00 Meta g

All tools il Discard Drafts Review and publish (25)
Ads Manager

Shortcuts

Create a view =
&b B E2) & =
£ Account overview
Advert: Events Billing & Audien Business Commerc

£52 Campaigns Manag Manager yment settings Manager fE This month: 1 Mar 2025 -7 Mar 2025 ¥
E Ads Reporting Manage

&%2 Audiences

= Billing & payments
T Advertising settings
,,'::_';, Events Manager

— Alltools

? Help

& o O O &%

¥ Business support home
B Billing & payments

) Brand Rights Protection
© Brand safety and suitability
© Business apps

© Store locations

& Business settings

a Instant Forms

F Media Library

(© WhatsApp Manager
Analyse and report

[ Ads Reporting

£ Audience Insights

Create a New Pixel

@ Adverts Manager

%4 Advertising settings
&£ Audiences

9 Automated rules
2 Campaign Planner
€3 Creative Hub

& Events Manager
Engage audience

& Planner

O Inbox

e Click "Connect Data Sources" — Select "Web"

e Click "Meta Pixel" — Continue
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e Name your Pixel and enter your website URL

€<« 2> C 23 https://business.facebook.com/events_manager2/overview?business_id=72866378981013928global_scope_id=72866378981013928nav_source=flyout_ menu * 4 fm G :

Connecta new da X

Share data on how-d disiinteract with your business. This can help optimise ad delivery
and performance.

Web
Connact your website to share activity that occurs online, including view content, add to
cart and purchase events,

to share activity that occurs in your app, including installs and

Connect activity t ceurs offline, including phone calls or in-store purchases.

CRM
Connect your CRM to deliver your lead gen ads to peor are most likely to
vert.

ng on WhatsApp, M

Cancel

Get Your Meta Pixel Code

Copy the Pixel Code

e After creating the Pixel, click "Install Code Manually".

€ 5 € % htpsy/businessfacebook com/events manager2/overview?business id=7286637898101392&global_scope_id=7286637898101392&nav_source=flyout_menu * 010 ¢

‘Choose how to connect your website

You've requested a Conversions APl Gateway demo! If you've been selected, you'll be
notified with more information about your demo. To add a Conversions API connection for
your dataset now, select one of the options below.

ok Set up with Conversions AP| Gateway

Set up with partner integration

Set up manually
Set up the Conversions APl and Meta pixel by direct integration. Some
coding is required.

Coding required ~ Lowcost  2-4 weeks

Not sure which option is right for yod& et g

Give feedback
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e You will see a JavaScript code snippet.
e Click "Copy Code".

€ > C £ https//business.facebook.com/events_manager2/list/dataset/1302597214300550/overvie w?business_id=7286637898101392&date=2025-02-07_2025-03-06 T 9 | e :

Success

& Odmt created on Pixel: odmt

Add the Pixel Code to Your Website

Log in to WordPress Admin.

Go to Appearance — Theme Editor.

Open header.php file.

Paste the Pixel Code inside <head>. . .</head>.
Click "Update File".

Create a Custom Conversion in Facebook Events Manager

Create a Custom Conversion

e Click "Custom Conversions" in the left panel.
e Click "Create Custom Conversion".

Define the Custom Conversion

e Name: "ODMT Form Submission" (or any relevant name).
266



e Data Source: Select your Meta Pixel.
e Conversion Event: Select "All URL Traffic".
e Rules:
o Choose "URL contains"
o Enter: thank-you (or the exact page where users land after
submitting a form).

Save and Finish

e Click "Create" to save your Custom Conversion.

Facebook Remarketing:

Remarketing (Retargeting) in Facebook is a strategy where you show ads to
people who have already visited your website, engaged with your posts, or
interacted with your business but haven’t converted yet (e.g., didn’t purchase,
sign up, or complete a form).

Create a Custom Audience for Remarketing
A Custom Audience allows you to target people based on their interactions with
your website, app, or social media pages.

Create a Custom Audience in Facebook Ads Manager

e Go to Facebook Ads Manager.

e Click Audiences in the left panel.

e Click Create Audience — Select Custom Audience.

e Choose how you want to track users (Website, Facebook Engagement, or
Customer List).

Common Remarketing Audiences You Can Create:
Website Visitors:

e Target people who visited your website in the last 30, 60, or 90 days.
e Example: People who visited www.yoursite.com but didn’t buy.
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Specific Page Visitors:

e Target people who viewed a specific course or service page.
e Example: URL contains "course-details".

People Who Added to Cart (But Didn’t Buy):
e Target visitors who added a product to cart but didn’t complete checkout

Click “Create” to save your audience.

Create a Remarketing Campaign in Facebook Ads Manager
Now, let’s run an ad campaign to retarget these users.

Go to Facebook Ads Manager — Click Create.

Select the "Sales" or "Traffic" campaign objective.

Choose "Website" as your conversion location.

Under Audience, select the Custom Audience you just created.

Set your Budget & Schedule (start with a small budget, e.g., $10/day).
Choose your Ad Format (Image, Video, or Carousel).

Click Publish to start the campaign.

Linkedin Marketing

LinkedIn Marketing is the process of promoting your business, products, or
services on LinkedlIn to reach professionals, business owners, and
decision-makers. It includes strategies like organic content marketing,
LinkedIn Ads, networking, and lead generation to grow brand awareness and
drive sales.
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Linkedin Advertisement structure

LinkedIn Ad Structure

Linkedin Campaign Manager

!—‘%

Ad account Ad account

— .

Campaign group Campaigns group

!—‘—\ !—k—\

Campaign Campaign Campaign Campaign

— T —

Ads

How to Create a LinkedIin Business Page (Step-by-Step
Guide)

Step 1: Log in to Linkedin

Go to LinkedIn.com and log in to your account.
Click on the “Work” icon (grid icon) in the top right corner.
Scroll down and select “Create a Company Page”.

269


https://www.linkedin.com/

- 2: =3

Home My Network Jobs

Sales

v

Sell

Groups

Talent Insights

Post a job

Services Marketplace

Learning

Learning

@ - e

Messaging

Notifications Me w

Hire on LinkedIn
Find, attract and recruit talent

Sell with Linkedin
Unlock sales opportunities

Post a job for free
Get qualified applicants quickly

Advertise on Linkedln

Acquire customers and grow your business

Get started with Premium
Expand and leverage your network

Learn with LinkedIn

Courses to develop your employees

Admin Center

Manage billing and account details

Create a Company Page -+

Step 2: Choose Your Page Type

Step 3: Fill in Business Details

<&

Advertise

v!. Messaging

CO All Bookmarks

Step 4: Upload Your Company Logo & Banner Image

Step 5: Click “Create Page”
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S

M s ® a
& Back

] — Let's get started with a few details about your company.

Page preview @

] C:mpany name

Tagline
ndustry

l

ganization type
[ select type - |

0

(@, Messaging . B oA

How to create campaign in linkedin

Step 1: Define Your Goals & Audience
Goal: Increasing brand awareness (followers, engagement, website visits).

Step 2: Create a New Campaign

e Click on "Campaigns" in the top navigation.
e Click "Create Campaign"

Step 3: Choose a Campaign Group

e Campaigns are organized into groups.
e Either use an existing campaign group or create a new one.
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e Your ad account is currently on hold due to missing payment information. Please add your credit card information in the billing center to activate your ad account. Learn more.

»
(]
®

= M Ads! Campaign Manager

8 Campaign groups 2 total B Campaigns 1ol B Ads

Set status ¥ ( Performance chan) ( Professional Demographics)
Campaign e Filters(1) ¥ Columns: Performance ¥ Breakdown ¥ Time range: 2/9/2025 - 3/10/2025 ¥ Compare: ¥

Campaign group

=]}

gnName < Off/On Status & KeyResults < Campaign Group & Spent T Cost Per Result < Impressions &
D 1 campaign - - - - %0.00 - 0
Lead generation - Jan 8, 2025
' Draft - Leads et -
D ID: 352900693 - Sponsored Messaging ‘ 9 Unleash the power of Al: Try Accelerate

Accelerate are high performing campaigns made simple.
LinkedIn’s Al builds your campaign. You review, adjust and
launch.

b 1S

L d
s
° e g
4

aﬂﬂ Linkedin Corporation © 2025 Help center  Certified partners  Accessibility  Privacy & terms ~

Step 4: Set Campaign Objective

-

e Choose an objective based on your goal:
o Awareness: Brand awareness

Choose a campaign objective

+ You can now create Al-powered campaigns for certain objectives.

Awareness Consideration Conversion

Reach more people with your Get more clicks to your
post landing page

Gather infa from pecple
interested in your business

Brand awareness Website visits @ Lead generation

Engagement Talent leads
Increase social engagement
and page followers

Video views Website conversions
Share your videos with more Capture leads or drive actions

people on your website

Job applicants
Changes saved successfully. X

Step 5: Define Target Audience

e Location: Select the geographic area.
e Audience Attributes:
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o Job title, company name, industry, seniority, skills, etc.
o Use Matched Audiences for retargeting.

& Untitled Campaign

Step 1
Select Campaign Group

Step 2

s s s s s 8 o

Step 3

Step 4

( Back to account )

No Campaign Group selected

Group your campaigns based on what's important to you, for example by objective, project, location, or budget
Learn more

Name

awareness

Group Objective Change

Brand awareness
‘ Reach more people with your post

Group Budget & Schedule

Define how and when you plan to spend across your campaigns.

Budget Optimization off @

We'll automatically distribute your group budget across your best performing campaigns for better ROl based

on your bid strategy. Learn more

o Run continuously from a start date

Step 6: Select Ad Format

e Sponsored Content (single image, carousel, video)
e Message Ads (direct messages)

e Text Ads (sidebar ads)

e Dynamic Ads (personalized ads)

awareness

(_

Step 1
Select Campaign Group

Step 2
Set up Campaign

Campaign details
Audience

Ad format

URL Parameters
Placement

Budget & schedule
Conversion tracking

L A )

Step 3

Step 4

( Rark + + A

o @Changes saved successfully. X

Brand awareness - Mar 10, 2025

Ad format

Select an ad s, Gill perform best with your campaign objective

e © »

Single image Carousel image Video
- -
] ]
g @) :
] ]
- -
Text Spotlight Follower
= [ L]
— = .
= .
[}
Document Conversation Event
(e |. —

Article and newsletter
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New Campaign

New Campaign

Forecasted results @ #

160,000,000+

1-day 7-day 30-day

Forecasted results are directional estimates and do
not guarantee performance. Learn more

Is this helpful?  Yes No °




Step 7: Set Budget & Schedule

e Budget options:
o Daily budget (e.g., $10/day)
o Total budget (e.g., $500 total)
o Bidding options: Automated, CPC (cost-per-click), CPM
(cost-per-impression)
e Schedule: Choose start and end dates.

awareness

&« Brand awareness - Mar 10, 2025 New Campaign

Step 1
Select Campaign Group Placements

Forecasted results @ &
Show your ads to the right people in the right places. We will optimize delivery of your ads across all available placements based
on where we estimate you'll get the most reach.

Step2 _ Target audience size

Set up Campaign Selected placements: LinkedIn and LinkedIn Audience Network 160,000,000+

* Campaign details

: izi‘;‘rrr:zt Linkedin LinkedIn Audience Network @ I-day  7-day  30-day
Place ads on LinkedIn properties, like the website or mobile Place ads on trusted 3rd party publishers where Linkedin audiences —

o URL Parameters app engage

* Placement
* Budget & schedule
* Conversion tracking
Brand safety & suitability @

Prevent your ads from showing near content that doesn’t align with your brand.

Step 3 §
- N N
\ Exclude categories PRN Upload block or allow list )

Step

do
Budget & schedule arantee performance. Learn more
B Your Campaign Group is scheduled to run from 3/10/2025 .
e o s Is this helpful?  Yes No

7 N\
[ \
\
Budget
o Changes saved successfully. X udoe
L Set a daily budget v ]

Step 8: Create Ad & Upload Media

e \Write engaging ad copy.
e Upload relevant images, videos, or carousel slides.
e Add a call-to-action (CTA) like "Learn More", "Download", or "Sign Up".

Step 9: Review & Launch

e Check settings, budget, and targeting.
e Click "Launch Campaign".
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Lead Generation Campaign in LinkedIin Ads Manager

Step 1: Click "Create™ to Start a New Campaign

1. In the Campaigns tab, click the "Create" button.
2. Choose "Campaign" from the dropdown.

Step 2: Choose "Lead Generation" as Your Campaign Objective

e LinkedIn provides different objectives.

e Select "Lead Generation", as you want to collect leads (e.g., emails,
phone numbers).

e Click "Next".

Choose a campaign objective

4 You can now create Al-powered campaigns for certain objective]

Awareness Consideration

Brand awareness Website visits Lead generation
‘ Reach more people with your Get more clicks to your Gather info from people
post ur business

landing page interested in your b

Engagement Talent leads

Increase social engagemen
and page followers

Step 3: Set Up Your Campaign

e Campaign Name: Enter a name (e.g., "Lead Form - Marketing Leads").
e Linkedln Page: Select your business page.

e Campaign Group: Choose an existing group or create a new one.

e A/B Testing (Optional): Enable if you want to test different versions.
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No Campaign Group selected

& Untitled Campaign New Campaign
Step 1 R .
Select Campaign Group Campaign Group Details Select group
Group your campaigns based on what's important to you, for example by objective, project, location, or budget.
o Learn more
Step 2
Name
lead
Group Objective Change
/\ Lead generation
Step 3 Gather info from people interested in your business
Step4 Group Budget & Schedule

Define how and when you plan to spend across your campaigns.

(" Baktoaccount ) o
\ Back to account / Budget Optimization o @
We'll automatically distribute your group budget across your best performing campaigns for better ROl based
on your bid strategy. Learn more

Step 4: Set Up Your Ad Set (Targeting & Budget)
Ad Set Name

e Choose a name (e.g., "Lead Form - Target Audience 1").

Audience Targeting

Custom Audiences: Upload existing leads or retarget website visitors.
Location: Select the target country, city, or radius.

Job Titles: Target users based on their job roles (e.g., "Marketing
Managers").

Industries: Choose the industry relevant to your product/service.
Company Size: Filter by small, medium, or large businesses.
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lead

(_

Step 1
Select Campaign Group

Step 2

Set up Campaign
Campaign details
Audience

Ad format

URL Parameters
Placement

Budget & schedule
Conversion tracking

LRI Y

LY

.

Step 3

Rark tn arcannt

achanges saved successfully. X

Lead generation - Mar 10, 2025

Who is your target audience?

Start building your audience by searching for attributes of professionals you want to reach Close

Q  search

Company
Audiences
Use your dat
reach know

Education

Job Experience

Audience attributes

skills

Exclude people by audience attributes and Matched Audiences

I Demographics @

@MW Add targeting criteria like job title, industry, or ) Interests and Traits

Learn more about targeting criteria

LinkedIn tools may not be used to discriminate based on personal characteristics like gender, age, or actual or perceived race/ethnicity. Learn more

Enable Audience Expansion @

Budget & Schedule

New Campaign

Forecasted results @

160,000,000+

Forecasting is not yet available for your
current campaign setup.

o

e Choose Daily Budget (e.g., $10/day) or Lifetime Budget (e.g., $500 for 30

days).

e Set a Start and End Date (if needed).

No Campaign Group selected

& Untitled Campaign

Step 1
Select Campaign Group

Step 2

Step 4

Back to account

Placements

/) Lead generation
Gather info from people interested in your business

Group Budget & Schedule

Define how and when you plan to spend across your campaigns.

Budget Optimization

on 0

We'll automatically distribute your group budget across your best performing campaigns for better ROI based

on your bid strategy. Learn more

Budget Daily Budget

Set a daily budget v %5,000.00

Bidding Strategy

o Maximum delivery - Get the most results possible with your full budget

O Cost cap - Get as many results as possible while staying under your desired maximum cost per result

Show additional options ~

e LinkedIn Network (Recommended)

277

New Campaign




e Manual Placements: Choose whether to show ads on LinkedIn feeds,
LinkedIln Audience Network, or InMail.

Click "Next".

Step 5: Create Your Ad
Ad Name

e Give your ad a name (e.g., "Lead Ad - Free Ebook").
Format

e Choose from Single Image Ad, Carousel Ad, or Video Ad.
Media

e Upload an image or video (Recommended size: 1200x627px for images).

Ad Copy

e Primary Text: Write an engaging ad copy (e.g., "Want more marketing tips?
Download our free guide!").

e Headline: Short and compelling (e.g., "Get Your Free Guide Now").

e (Call to Action (CTA): Select “Sign Up”, “Get Offer”, or “Learn More”.

Click "Next".

Step 6: Create a Lead Form
Click "Create Lead Form™ and set up the following:
Form Details

e Form Name: Enter a name (e.g., "Marketing Leads - Free Ebook").

e Offer Headline: (e.g., "Get Your Free Digital Marketing Ebook!").
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e Offer Details: Briefly explain the offer (e.g., "Fill in your details to download
our exclusive guide on digital marketing strategies.").

Add Questions to Collect Leads
By default, LinkedIn collects:

Full Name

Email

Company Name

Job Title

You can add custom questions (optional).

Add Privacy Policy

e LinkedIn requires a privacy policy link.
e Paste the URL of your privacy policy page.

Customize the Thank You Screen

e Headline: (e.g., "Thank You! Your Free Guide is on the Way!").
e Description: (e.g., "Check your email for the download link. Our team will
contact you soon!").
e Call-to-Action Button (Choose one):
o Visit Website (Enter your website URL)
o Call Business (Enter a phone number)
o Download (Provide a direct link to your ebook or resource)

Click "Save".
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Create lead gen form

Form details
Form details

Form Image @
Lead details

) ERG oot
Data privacy i

Confirmation
Form name *

Form - Mar 10, 2025 Welcome to Advanced Digital

Marketing Course in Telugu

Language @ WEBSITE DESIGNING,SEO,GOOGLE ADS,SOCIAL MEDIA

English

Headline * We'll send this information to coastal mattresses subject to their privacy
policy. Linkedin may also personalize, measure, and optimize ads based
on your form su bmission

Welcome to Advanced Digital Marketing Course in
Telugu

Email address *

Step 7: Publish Your Ad

e Review all settings.
e Click "Launch Campaign" to submit the campaign for approval.

Conversion Tracking in Linkedin:

Conversion Tracking in LinkedIn allows advertisers to measure the actions
users take after clicking on a LinkedIn ad. It helps track website visits, form
submissions, downloads, and purchases.

Step 1: Log in to LinkedIn Campaign Manager

e Visit LinkedIn Campaign Manager.
e Select your Ad Account.

Step 2: Go to Conversion Tracking

e In the top navigation, click "Analyze" > "Conversion Tracking".
e Click "Create a Conversion".
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Step 3: Define Conversion Details
Fill in the details for your conversion:

e Conversion Name — (e.g., "Apply Job Tracking")

e Conversion Type — Select "Apply Job" (since you are tracking job
applications).

e Set Conversion Value — (Optional) Assign a dollar value per conversion.
Example: $50 per job application.

e Time Frame — Select how long LinkedIn should count a conversion after a
user clicks an ad. Example: 30 days (default).

e Click "Next".

N
a 2)
Settings Sources Review
Define the rules of the conversion
Learn about Insight Tag conversions at the Help Center. Learn more
Name *
lead page
Select the category of the conversion *
Sign Up
Set the value of the conversion
3100.00
B Note that in some cases, the value will be treated differently. Learn more
Select the timeframe for when the conversion can be counted. Learn more o
Clicks Views
it . ~
\. ,/

Step 4: Manual Conversion Setup (Insight Tag)
Now, you need to set up tracking using the LinkedIn Insight Tag.

e Choose Preferred Tracking Method — Select "Insight Tag".
e Select How to Track the Conversion:
o Page Loads — Best for tracking users who visit a specific page after
converting (e.g., a Thank You page).
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o URL-Based Tracking — Enter the URL where users land after
applying for a job (e.g., https://example.com/thank-you).

Click "Next".

() Website actions (new) J Manual conversions setup (_J Tag manager
Track conversions that matter to you Manually set up conversion events Usea nsight
with one click using the Insight Tag T

Conversions require the Insight Tag
The Insight Tag must be installed on every page of your website for page load and the event-specific conversions to function. If the
Insight Tag is already installed in every page of your website, no need to install it again. Learn More

Insight Tag code -
Share and copy the code

Insert the tag or email to your developer Copy code

<script type="text/javascript">

_linkedin_partner_id = "7908825";
window._linkedin_data_partner_ids = window.__linkedin_data_partner_ids || [J:
window._linkedin_data_partner_ids.push(_linkedin_partner_id);
</script> <script type="text/javascript">

(function(l) {

if () {window.lintrk = function(a,b){window.lintrk.q.push([a,b])};
window.lintrk.q=[1}

var s = document.getElementsByTagName("script™)[0];

var b = document.createElement("script");

btype = "text/javascript”;b.async = true;

b.src = "https://snap.licdn.com/lilms-analytics/insight.min.js";
s.parentNode.insertBefore(b, s)})(window.lintrk);

</script>

<noscript>

<img height="1" width="1" style="display:none;" alt="" src="https://px.ads linkedin.com/collect/?

pid=7908825&fmt=gif" />

</noscript>
4 Y Ve 2\
( Cancel ) | Previous step ) Next step
\ / N J

Step 5: Install the Insight Tag on Your Website
Method 1: Direct Website Installation

e Copy the Insight Tag Code.

e Paste it into the <head> section of your website on all pages.
e Save and publish the changes.

Step 6: Select Campaigns for Tracking

e Choose which Linkedln ad campaigns you want to track conversions for.
e Click "Done".
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Settings Edit
Name Category
lead page Sign Up
Value Timeframe Attribution model
3100.00 Clicks: 30 days Views: 7 days Last Touch - Each campaign
Source Edit
Method
Manual conversions setup, page load
Campaigns Edit
Selected campaigns
All conversion campaigns (2)
Campaign selection is determined by the conversion category you specified

L Cancel ) By clicking "Create” you agree to the Ads Agreement L Previous step )

Remarketing in LinkedIn Ads

Remarketing (Retargeting) allows you to show ads to people who have
previously interacted with your website, LinkedIn page, or ads. This helps bring

back potential customers who didn’t convert the first time.

Step 1: Log in to LinkedIn Campaign Manager

e Go to Linkedln Campaign Manager.
e Select your Ad Account.

Step 2: Go to Audiences & Create a Remarketing Audience

e Click "Plan" > "Audiences".
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e Your ad account is currently on hold due to missing payment information. Please add your credit card information in the billing center to activate your ad account. Learn more.

B Ads | Campaign Manager a ® =

[ | 513862284 On hold - a » a

Overview NEW

Plan ~
[N
Audiences
Reach key companies and decision makers
Companies

Learn more about the companies and decision makers engaging with your business before
creating a campaign. Upload a contact or company list, retarget website visitors, or grow
your business with lookalike targeting.

Media planner

Brand safety

Advertise

Test

Measurement new v
Data ~

Recommendations o
A::e;: v =

e Click "Create audience" > "Website Audience".

Choose a matched audience source
Create an audience using your contact or company list, and retarget by engagement.

Sources
Company / Contact

Retarget by

Company page Conversation
Conversions API Document
Event Lead gen form
Video

Single image
Website

e Enter an Audience Name (e.g., "Visitors - Last 30 Days").
e Choose When Did They Engage?
o Select 30 Days (Tracks people who visited your website in the past 30
days).
e Enter URL Rules:
o Example: If you want to retarget visitors of your pricing page, enter:
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m https://example.com/pricing
o If you want to retarget all visitors, enter:
m https://example.com/*
e Click "Create".

Create website audience

Create an audience of people who performed specific actions on your website. Learn more

Name your audience

awareness

When did they engage?

l 90 days in the past v l

Which web pages do you want to create your audience from?

Match a URL that

Starts with v

[ Example: fixdex.com or https://www.fixdex.com

+ Andalso

Cancel

Step 3: Install LinkedIn Insight Tag for Website Tracking

To track visitors for remarketing, install the LinkedIn Insight Tag on your website.
Manual Installation

e Go to Analyze > Insight Tag.
e Copy the Insight Tag Code.
e Paste it into the <head> section of your website.

Step 4: Create a Campaign & Select Remarketing Audience

e Click "Create Campaign" in LinkedIln Ads Manager.
e Select Campaign Objective (e.g., Lead Generation or Website Traffic).
e In the Audience section, click "Use a Saved Audience".
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e Select the Remarketing Audience created earlier.

Step 5: Define Ad Creative & Launch Remarketing Ads

e Choose Ad Format: Single Image, Video, or Carousel Ad.
e Set Budget & Schedule: Choose Daily or Lifetime Budget.

e Create Engaging Ad Copy:

o Headline: "Did you forget something? Get Your Free Guide!"
o CTA: "Sign Up" or "Download Now".

e Click "Launch Campaign".

° Your ad account is currently on hold due to missing payment information. Please add your credit card information in the billing center to activate your ad account. Learn more.

B Ads Campaign Manager

BN 513862284 On hold PN

Overview New Audiences
Plan ~ Matched Saved
Audiences
Create audience ¥
Companies

Media planner D Audience name T

Brand safety l Search by audience name

Status Source Match rate Active campaigns Ownership

(AII v ) (AII v ) <AII

SR

Last signal received:

@ No signal yet Website

Advertise
awareness
Test
4
Measurement  new ~
Data hd

Recommendations

Assjs voo-

LinkedfflJ Linkedin Corporation © 2025

Help center  Certified partners

286

Owned

o

Accessibility  Privacy & terms ~



What is Email Marketing?

Email marketing is the process of sending targeted emails to prospects and
customers to build relationships, promote products, and drive conversions.

Difference Between Transactional & Promotional Emails
Transactional Emails

Transactional emails are automated messages sent to users after they take a
specific action on a website or app. These emails provide important information
rather than marketing content.

Promotional Emails

Promotional emails are marketing messages sent to promote products, services,
or special offers.

Bounce:

When you send an email campaign, some emails might not be delivered. This is
called a bounce. Bounces are classified into two types: Soft Bounce and Hard
Bounce.

Soft Bounce:

A temporary delivery failure where the email could not be delivered, but the
recipient’s email address is still valid.

Hard Bounce

A permanent delivery failure where the email cannot be delivered because
the recipient’s email address is invalid or blocked.

How to Use Mailchimp — A Practical Step-by-Step Guide

Mailchimp is an email marketing platform that helps you create, send, and
manage email campaigns. Follow this practical guide to start using Mailchimp
effectively.
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e Go to Mailchimp.com

e Click "Sign Up Free"

InTuIT . 4 - . - .
g mailchimp Solutions and Services v Integrations v Resources v Switch to Mailchimp Pricing Q @ EN v Sales: +1(800) 315-5939

{ Backto plans
Compare Marketing plans
How many contacts do you have? 500 ~
ZINR
Best value 3
]
PLAN k|
Premium Standard Essentials Free £
Scale fast with dedicated Data-driven automation and Great for email-only senders All the multichannel tools
onboarding, unlimited optimization tools for who want around-the-clock you need to build your
contacts, and priority businesses that want to grow support. business and grow your
support; built for teams. faster. audience.
— 323,000 150 7o 0
X i 3 Jmonth?
11,500 575 385
Jmonth for 12 monthst [month for 12 monthst Jmonth for 12 monthst
( g ) ( i ) ( g )
hat with Sales
tSee Offer Terms. See Offer Terms. See Offer Terms. + Sending will ba paused If
QOverages apply if contact or apply if contact or Qverages apply if contact or contact or email send limit i v
-
e Enter your email, username, and password
e Click "Sign Up" and verify your email
9 GIl1 QLo QO LDB3I0K 17.54K 2 whois /> source O Rank1.97K ® PINO 5 4 n/a

@ @u English

Login

Need a Mailchimp account? Create an account

Username or Email

hanishachakarajamulaOl@gmail.col

Password & Show

sssssanns

Keep me logged in

Forgot password? Can't log in?

Or, if you created your Mailchimp account with
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Step 2: Create an Email List (Audience)

Your email list (Audience) contains all the email addresses of your customers.

c % us11.admin.mailchimp.com/lists/members/import?id=728541

&1 4 Import Contacts ( Exit )
@
Choose Method N

How would you like to add contacts?

Your contacts are the people who will make up your audience, and whom you'll be sending emails to.
In this and the following steps, we'll help you import your contact data and set you up for success.

0 ® | m ;
Import from another service Upload a file Copy and paste %
Helps ensure data between Mailchimp and Use CSV or tab-delimited TXT files. Be sure Directly paste in new contacts from a *
your 3rd party app automatically syncs. files are formatted properly and data is spreadsheet or similar list.
Clean.
(%3 How to import from another service (® How to format your file (3 How to copy and paste

Create an Audience

Click "Audience" — "Audience Dashboard"

Click "Create Audience"

Enter:

Audience Name (e.g., "Customers List")
From Email Address (Your business email)
From Name (Your business name)

Add Your Contacts (Upload a File)

Go to "Audience" — "All Contacts"

Click "Add Contacts" — "Import Contacts"
Choose "Upload a File" (CSV format)

Map columns (Email, Name, Phone, etc.)
Click "Complete Import"
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25 us1l.admin.mailchimp.com/audience/:

ofé Q_ Search Mailchimp Help
a
e e 5y
L # Create ) Contacts Audience: Digital marketing Add contacts v
TR B
@ Home
& Campaigns ~
Overview Manage audience v Add contacts v Subscriber preferences  Settings Q
All campaigns
@ .
Go Automations v P ™~ [" S B
) View segments v 4) \\ Create new segment )
ARG

14 total contacts. 14 email subscribers. See audience analytics \ Filter by tags v {
/

@ Audience &

@
@
o

)

b
B
=
o
o
2
]
14

All contacts

€3 Columns  (l] Export audience

Audience dashboard

Signup forms v Email Address First Name Last Name Address Phone Number Birthday 1
Tags P »
Segments subrahmanyamchakarajamula@gmail.com
v
Upgrade garudabrandbuilder@gmail.com
balu.faido@gmail.com E -

Step 3: Create an Email Campaign

Start a New Campaign
Click "Campaigns" — "Create Campaign"

Select "Email"

Choose "Regular Email"

Enter a Campaign Name (e.g., "Spring Sale Offer")
Click "Begin"

290



23 us11.admin.mailchimp.com

R gets noticed

Email b Based on best practices

Automations

Try building one of these

Website

Landing Page

Be in the know
[~ |

Creative Assistant

Feedback

Signup Form v
Regular email Automation Landing page
Surveys g g pag
Use our email builder to launch a Set up email automations that Create a landing page that lets
Ad - campaign in minutes. personalize your marketing and save people sign up to receive product
you time. promotions or discounts.

Social Post il i kS
Design Email | Create Journey > (  BuildLanding Page )
N i \ 7

Set Up the Campaign Details

To: Select your audience (e.g., "Customers List")
From: Add sender name (e.g., "Your Business Name")
Subject Line

& 2% us11l.admin.mailchimp.com/campaigns/edit?i

< @Keep it up! Draft Finish later m
Odmt

Edit name

9 1©

All subscribed contacts in the audience Digital marketing . 14 recipients [4
Your ‘To' field is not personalized with merge tags.

Design email
@ From

hanisha - hanishachakarajamulaOl@gmail.com
To ensure delivery, we'll change your from address to hanishachakarajamula01@201122806.mailchimpapp.com

Feedback

Subject
What's the subject line for this email?

@ sSendtime

Send now

T ——
Content ( Designemail ) o

[n? H P - + £ H >
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Step 4: Design the Email Content

Click "Design Email"

Select "Basic Layout" or "Pre-Made Templates"
Drag & Drop elements (Text, Images, Buttons)
Write your email content:

e Headline: "Biggest Sale of the Year!"

e Body: "Get 40% OFF on all products. Limited-time offer!"
e (Call-to-Action (CTA): " Shop Now"

e Image: Upload a banner image (e.g., Sale Image)

e Click "Save & Close"

< Do Image ‘;l D « -~ @ Preview
Content Styles Visibility i i ilin y
a
-
. Body ‘ 0 D NI T

It's time to design your email

fa9e3416-14d1-48dc-be2... 8 2 : g
940 x 788 px - 113.6 KB You can define the lavout of vour email and aive vour content a place to live by

adl A Replace image t|_ Editimage Ks

1 Edit Remove Replace v &
Size UL
Original Fil Scal T
DIGITAL MARKETING
85%
= -
® COURSE Se0/06
Suitable for Jobs, Freelancing &

Link to Make Money Online

web Contact us : o

v [ "W WW.C l e

a

Step 5: Send or Schedule the Email
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25 us1l.adminmailchimp.com

(& Q_ Search Mailchimp Help I—P
a
~
( # Create ) Home
| A Home
Quick actions @
A& Campaigns ~
// = v N /-~ \\
All campaigns B4 Create email )| QR Import contacts | [ & Create an automation
/ AN / AN
° ;
G Automations v
Email performance (D) See email analytics = Revenue (3) All e-commerce apps —» 5
Audience ~ 3
W
All contacts Compared to last 7 days 7days 30days 60 days
Connect your store to
Audience dashboard see revenue data

4 Click rate 4 Openrate Orders Order rate

Signup forms
o 0% 0% 0 0% ) shopify [ WooCommerce

‘_;j BigCommerce ‘ Big Cartel

Upgrade
Audience @ See audience analytics — Recent campaign performance @ See all campaigns —

| o

Forms in Mailchimp

Creating a Signup Form in Mailchimp helps you collect email addresses and
build your audience automatically. Follow this practical guide to create,
customize, and share your signup form.

Step 1: Access Signup Forms in Mailchimp

e Log in to Mailchimp
Click on "Audience" in the top menu
Click "Signup Forms" under Audience

Select "Form Builder"
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> com/audience/forms/create/?a_id=728541 A Y :
@ Q_ Search Mailchimp Help I'P

Forms
Create
# cr Select a form type
{2y Home
£ Campaigns ~
All campaigns eee Embedded form
8—3 Automations v [ Create a custom form that can be embedded to
gl ™ any site. "
B3 Audience ~ 2
- Create embedded form fra
All contacts
Audi e dasht |
e Signup landing page
"
Tags Create a single webpage to capture leads,

customer info, promote your brand and more.
Segments
v

Create landing page

Upgrade

Step 2: Customize Your Signup Form

The Form Builder lets you create and design your signup form.
Choose the Form Type

Select "Signup Form" from the dropdown menu

Edit the Form Fields

Mailchimp provides default fields (Email, First Name, Last Name)
You can add more fields:

Phone Number

Birthday

Custom Questions (e.g., "What’s your favorite product?")
Drag & drop to rearrange fields

3. Customize the Form Design

e Click "Design It"
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e Change background color, text color, button color
Upload your logo or header image

sianer/Zid=728541
signer/?ic

o,% Q_ Search Mailchimp
a
8 £
/ Create
b 50 v
click o add @ message
@ Home Email Address
£ Campaigns A
All campaigns First Name
& Automations v
(& ] "
B3 Audience ~ Last Name
All contact:
Audience dashboard Address
ignup fo
Tag:
Segments
v
Upgrade
b USA

Step 3: Get the Signup Form Link

Once your form is ready, Mailchimp generates a unique link.

Click "Signup Form URL" at the top

Copy the link (e.g., https://eepurl.com/sampleform)
Share it via:

e Website (Embed the form)
e Social Media (Post the link)
e Email Signature (Include the link)
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« Back to edit

Your form is ready! &=

Copy & paste this code into your website's HTML where you want the form to appear.

Embedded Form Code l ’_|:| Copy Code ) 7z
e - ®
a =
<div id="mc_embed_shell">
<link href="//cdn-images.mailchimp.com/embedcode/classic-061523.css" |

rel="stylesheet" type="text/css">
<style type="text/css">

#mc_embed_signup{background:#fff; false;clear:left; font:14px
Helvetica, Arial, sans-serif: width: 600px;}

/* Add your own Mailchimp form style overrides in your site stylesheet or
in this style block.

We recommend moving this block and the preceding CSS link to the

HEAD of your HTML file. */
</style>
<div id="mc_embed_signup"> v

Step 4: Embed the Signup Form on Your Website

e |f you want the form inside your website, follow these steps:
e (o to "Audience" — "Signup Forms" — "Embedded Forms"
e Copy the HTML code

Paste it into your website’s HTML

Step 5: Test the Signup Form

e Open the form link in a new browser tab
Fill in details (Name, Email, etc.)
Click "Subscribe"
Check if the new email appears in Audience — All Contacts

Tags in Mailchimp

Tags in Mailchimp help you organize your audience by labeling contacts based
on categories, interests, or behaviors. This allows you to send targeted
campaigns to specific groups of subscribers.
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Step 1: Access Tags in Mailchimp

e Log in to Mailchimp
Click on "Audience" in the top menu
Click "Tags" under Audience

Step 2: Create a New Tag

e Click "Create Tag"

e Enter a Tag Name (e.g., "VIP Customers", "Webinar Attendees",
"Newsletter Subscribers")
Click "Create"

What should we name this tag?

Tag name

opmT

Examples: Conference Lead, Influencer, or Donor

Cancel

Step 3: Assign Tags to Contacts

e Go to "Audience" — "All Contacts"
Select contacts you want to tag
Click "Add Tag"
Choose an existing tag or create a new one
Click "Save"
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https://mailchimp.com/

Add or remove tags

Q,  search existing tags or create new

ODMT

followers

Popular tags

Customer Staff Influencer Member 2025

Choose action

Step 4: Create a Campaign for a Tagged Audience

Go to "Campaigns"

Click "Create Campaign" — Select "Email”

Choose "Regular Email"

Name your campaign (e.g., "Exclusive Offer for VIP Customers")
Click "Begin"

Step 5: Select Tagged Audience

In the "To" section, click "Edit Recipients"

Select "Tags"

Choose a specific tagged group (e.g., "VIP Customers")
Click "Save"
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All campaigns

Last edited Fri January 10, 2025
9:38 am by hanisha ch

Beauty Exchange
Sent
B4 Regular email
Sat December 23,
Last edited Sat December 23, 2023 3:05 pm

2023 3:05 pm by hanisha ch

Up to 50% Off Christmas sale

Sent
B4 Regular email
Sat December 23,
Last edited Sat December 23, 2023 2:21 pm
2023 2:21 pm by hanisha ch
Hurry up to join
&2 Regu y Sent
egular emai
Thu November 30,
Last edited Thu November 30, 2023 6:04 pm

2023 6:04 pm by hanisha ch

Digital marketing
14 recipients

Digital marketing
14 recipients

Digital marketing
13 recipients

Step 6: Design the Email Template

38.5%
odmt

Opens

46.2%
B odmt

Opens

75.0%
B odmt

Opens

Showing results 1-9 of 9

e Choose "Basic Layout" or a Pre-made Template

Add:

Headline: " Special Offer for VIP Customers!"

Body: "We appreciate you! Here’s an exclusive 20% OFF just for you."

Call-to-Action (CTA): " Shop Now"

Click "Save & Close"

Step 7: Send or Schedule the Email

e Click "Send Now" to send immediately

OR Click "Schedule" to send later

Step 8: Track Performance in Reports

Go to "Campaigns" — Click on Sent Campaign

Check:
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e Open Rate (\WWho opened the email)
e Click Rate (Who clicked links)
e Conversions (\WWho made a purchase)

Groups in Mailchimp

Groups are a way to categorize your subscribers based on their interests,
behavior, or any other preference. Instead of creating separate lists (which can
be inefficient), you can segment your audience into different groups.

Steps to View & Send Emails to a Group in Mailchimp

Step 1: Access Your Audience & Groups

1. Log into Mailchimp and go to the Audience section.

2. Select the audience list you want to work with (if you have multiple).
3. Click on Manage Audience > Groups.

4. Find the group you want to email.

Step 2: View a Group’s Subscribers

e In the Groups section, click on the group you want to view.
e You will see a list of subscribers who belong to this group.

Create group

(@) Checkboxes
Contacts may select more than one.

Radio buttons
Contacts may only select one.

Dropdown
Contacts may only select one.

Hidden
Don't show this group on my signup form.

Feedback

Group category

Favorite Ice Cream

Group options

Strawberry
v

Create group
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Step 3: Send a Regular Email to a Group

Click on the Actions dropdown.
Select Send Regular Email.
This will take you to the email campaign creation page.
Customize your email (Subject, Content, Design, etc.).
Click Send or Schedule to send it later.

23 us11.admin.mailchimp.com/audience/contacts/

f Create

1 Home

& Campaigns
All campaigns

E% Automations

E Audience

All contacts

Q_ Search Mailchimp

Contacts Audience: Digital marketing

~ Email Address

one Number

Birthday

favorite food

emily1987a@gmail.com

subrahmanyamchakarajamula@gmail.com

garudabrandbuilder@gmail.com

balu.faido@gmail.com

Drip Campaign in Mailchimp

12/14

Biryani

Help
3 Columns ] Export audience
Tags Email Marketing Source

>
Subscribed Hosted Sign
followers =~ ODMT Subscribed List Import f
followers ODMT Subscribed List Import f
followers Subscribed List Import f

A Drip Campaign (also called an Automated Email Series) is a series of

pre-scheduled emails sent over time to engage new contacts, nurture leads, or

onboard customers. These emails are triggered by specific actions, such as

signing up for a newsletter or making a purchase.

In Mailchimp, you can create a drip campaign using the Customer Journey

feature.

Steps to Create a Drip Campaign in Mailchimp

Step 1: Access Automations & Choose Prebuilt Journey

e Log in to Mailchimp and go to Automations.
e Click on Create Journey.
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e Choose Prebuilt Journey (these are ready-made templates for common
automations).

e Select "Welcome New Contacts" (this sends a series of welcome emails
to new subscribers).

e Click "Use This Journey" to start setting it up.

2% us11.admin.mailchimp.com/customer-journey/my-journeys/

g Q, Search Mailchimp Help [-P
a — a
r N [ Build fromscratch | Choose pre-built journey
@ Home
Q_ Ssearch by name Status: Choose... v Objective: Choose... v Clearal Sortby: Last created v
A Campaigns ~
All campaigns .ﬁ.
o ; J
Ga Automations ~
. e
Overview | a
verview * 8
[
All journeys
Pre-built journeys
Transactional email
o ) You don’t have any Customer Journeys yet
69 Audience -~
Rl Aot Deliver great experiences with Customer Journeys. Automated marketing
i helps you reach more customers with less effort and more results.
Upgrade
Create a Customer Journey

Step 2: Set Date & Time Triggers

e Choose when the first email should be sent after a contact subscribes:
o Immediately (ideal for a welcome email).
o After a few hours or days (useful for nurturing campaigns).

e Click Continue to move to the next step.

Step 3: Select an Email Template

e Mailchimp provides pre-designed templates or you can create a custom
design.
e Choose a template and customize it with your brand's text, logo, and
images.
e Add a call-to-action (CTA), such as:
o “Explore Our Website”
o “Claim Your Discount”
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o “Follow Us on Social Media”
e Click Save & Continue.

Welcome new contacts Draft

Audience: Digital marketing

Help Send Test Emails Upgrade to continue

(g

You'll need to upgrade to activate a

. Customer Journey. The Essential Plan
May Automations = includes 4 journey points and a Standard
Plan includes 100 journey points.
= Journey Map
Settings
Rules
B [l 0] C]
fElss Split Path Wait fo Time:
rigger ¥
Actions | @ Contact signs up to Digital marketing Add starting point 2
b= Send emai = Filter who can enter
0 d SM:
) Webhook
Send survey in email @
= Create an email
Welcome email +
2] Group/Ungroup
[ Tag/Untag e

Feedback

Step 4: Add a Journey Point (Next Email in Drip Sequence)

e After the first email, you can add more emails in the sequence.
e Click Add a Journey Point and select Delay (Time-Based Trigger).
e Choose when the second email should be sent (e.g., 3 days after the first
email).
e Add a second email, such as:
o Educational Email: "How to Make the Most of Our Services"
o Product Showcase: "Best-Selling Products You'll Love"
o Discount Offer: "Here’s 10% Off Just for You!"
e Repeat the process to add more emails to the sequence.

Step 5: Review & Activate the Drip Campaign

e Check the entire journey to ensure emails are scheduled correctly.

e Click Start Journey to activate the campaign.

e Mailchimp will automatically send emails to new contacts based on your
schedule.
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< Welcome new contacts Draft Help Send Test Emails

Audience: Digital marketing

o
Mag Automations
c] ®
Journey Map
Settings
Rules
o
& & ® ©
If/Else split Path Wait for Time © :
thage delay [& G
Actions ©
2
B4 Send email | ©  tweskiainy L
D Send SMS -
| [~
& Webhook
L]
5| Send survey in email
| 2 :
22 Group/Ungroup ° =
3 Tag/Untag

Segments in Mailchimp

Segments allow you to filter and group subscribers based on specific conditions,
such as sign-up date, location, purchase history, or even birthdays. Unlike
Groups, which are based on subscriber choices, Segments are automatically
created based on subscriber data.

Steps to View & Send Emails to a Segment (e.g., Birthday Month)
Step 1: Access Your Audience & Segments

® Log into Mailchimp and go to Audience.
e Select the audience list you want to work with.
e Click on Manage Audience > Segments.
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%2 us11.admin.mailchimp.com/audience/segments,

@ Q_ Search Mailchimp
a
# Create : Segments Audience: Digital marketing

/
{2} Home
A Campaigns v

Saved by you

?ﬁ: Automations v
&! Audience ~ Sort by Date added v J

All contacts

Open rate, Click rate, and Revenue columns are calculated for the life of a segment.

» Created
Signup forms order beauty sale

Upgrade

Naad tA raanh a Adiffarant anidian~a?

Step 2: Create a Birthday Month Segment

e Click Create Segment.

e Use the dropdown to select Birthday (Months).

December ...

enrate  Click rate

Help

Create segment

e ™
| Edit et |
N /

View all pre-built seaments —>

e Choose the month (e.g., "March" for people with birthdays in March).

e Click Preview Segment to see how many subscribers match the criteria.
e Save the segment if you want to reuse it later.

Step 3: Send a Regular Email to the Birthday Segment

Customize your email:

o Subject: “Happy Birthday! A Special Gift for You!”
o Body: Include a discount code, special message, or personalized

offer.
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After creating the segment, click on Actions > Send Regular Email.
This will take you to the email campaign creation page.

Feedback

Click Send or Schedule the email to go out at the beginning of the month.



Segment builder Cancel
.

1 contact in your segment
as of 03/10/25 at 1:58pm

Birthday > day is > 14
Or

Birthday > month is > December

Sample contacts in this segment

Email Address Birthday First Name Last Name Address

emily1987a@gmail.com 1214 Emily123 ch

Affiliate Marketing

Affiliate marketing is when someone promotes another person or company's
products and earns a commission for each sale. It's a way for publishers,
content creators, and digital marketers to make money.

Affiliates earn a commission for each sale, click, or lead they generate through
their unique referral link.

Promote the Product or Service

e Share your affiliate link through:
o Blog posts (e.g., “Best Laptops for Students”)
o YouTube videos (e.g., “Top 5 Laptops Review”)
o Social media (Instagram, Twitter, Facebook)
o Email marketing
e Use engaging content like reviews, tutorials, and comparisons to attract
buyers.

Affiliate marketing can be done in two main ways:

e Direct Affiliate Marketing (One-to-One Promotion)
o Mediator Affiliate Marketing (Using a Third-Party Platform)
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What is Direct Affiliate Marketing?

This method involves directly partnering with a company’s affiliate program
without using any third-party network. The affiliate (you) gets a unique referral
link from the company and promotes their products directly.

What is Mediator Affiliate Marketing?

This method involves using an affiliate network (a middleman) to connect with
multiple brands. Instead of signing up directly with each company, you join an
affiliate network that provides thousands of products to promote.

How to Create an Amazon Associates Account (Step-by-Step Guide)

Amazon Associates is Amazon’s affiliate marketing program, where you earn
commissions by promoting Amazon products using affiliate links.

Step-by-Step Process to Create an Amazon Associates Account
Step 1: Visit the Amazon Associates Website

e Open your browser and go to Amazon Associates.
e Click Sign Up (If you don’t have an Amazon account, create one first).
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https://affiliate-program.amazon.com/

25 google.com/sea

Go gle amazon affiliate X s & Q a HH @ )

o] ! 85.61% 0 aiabase 2w full report for
SEOquake @D a Amazon.in
hitps://www.amazon.in » affiliate » k=affiliate
Parameters ) il g
SERP report 5. Amazon.in: Affiliate
E K] Cont Quo QLD 280M 1:329M £ wnois <> source (O Rank: 1.85K
Sort this page Affiliate Marketing: Build Passive Income And Sell Through Affiliate Networks (Master Social Media,
Grow Your Brand, Get Customers And Make Profit).
Locale
~  Udemy
U ips:iiwwwugemy com » course » seo-complete-guide. . §
6. SEO:Amazon Affiliate Marketing+SEO |250+ Videos [18.0 ...
QL0 OLD32M 1> 1 1.06M 2 whois </ source O Rank 2.62K

Amazon is one such vendor that has a very, very popular affiliate program. Amazon - and its
subsidiaries in several countries - will pay you commissions for ..

People also ask

How much do you make as an Amazon affiliate? v
Can you make $100 a day with affiliate marketing? v
Do you need 500 followers for Amazon affiliate? v
0eh eerd @206 800 500 eueitien @S5380? v

Step 2: Sign in or Create an Amazon Account

e If you already have an Amazon account, log in using your email and
password.
e If not, click Create Your Amazon Account and enter:
o Your name
o Email address
o Password
e Click Create Account and verify your email.

C % amazon.in/ap,

amazon.

Sign in

+919347731429 Change
Password Forgot password?
Sign in
or

Get an OTP on your phone

Conditions of Use  Privacy Notice ~ Help

© 1996-2025, Amazon.com, Inc. or its affiliates
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Step 3: Enter Your Account Information

e Who Will Receive Payments?
o Select "Individual” if you are doing this as a personal account.
o Select "Business" if you are registering as a company.
e Enter Your Personal or Business Details (Full name, address, and phone
number).
e Click Next.

> C &5 affiliate-program.amazon.in/home/account/payment/type?post_signup=true&openid.assoc_handle=amzn_associates_in&openid.caimed_id=https%3A%2F%2Fwww.amazon.in%2Fap%2Fi... ©a ¥
G 102K QLO Q LD137K 11.98K 2 whois /> source QO Rank1.B5K ® PIN O 2 26 nfa
Hello, hanisha ch amazon ZENv =

Home = Your Associates Account - Your Payment Method

Your Payment Method

¢ Are you monetizing international traffic? You can now receive earnings in an international bank account. Click here to learn more.

Pay me by NEFT

o’!

Rs. 1000 minimum earnings
Bank Location*(?) Bank Currency*(?)
an Ru
Bank Account Holder Name*(?)
Bank Account Number*(?)What's this? Confirm Bank Account Number*(?)
Bank Name*(?) IFSC Code*(?)What's this?
Submit and Continue with Tax Information | Skip Payment and Continue with Tax Information

Step 4: Add Your Website, Blog, or Social Media

e Amazon needs to know where you will promote their products.
e Enter your:
o Website URL (if you have a blog or online store).
o YouTube Channel link (if you create review videos).
o Instagram, Facebook, TikTok, or Twitter link (if you promote on
social media).
e Click Next after entering your platforms

309



¥ G1MOK OLO O LDIK 198K 2 whois source O Rank135K @ PIN O 1 6 “na
Creating Your Amazon Associates Account

Account Information Website and Mobile App List Profile Start Using Associates Central

Your Websites and Mobile Apps

Important: Please read these instructions before you fill this form.

List all t n to display banners, widgets, Special Links, or other ads from
Am app. You can add up to websites or mobile apps
Enter Your Website(s) Enter Your Mobile App URL(s)
odmtin Add https://amazon.com/dp/BO0AQLBVU4 Add
€« Previous Next »

Step 5: Choose Your Niche & Marketing Methods

e What is Your Website or Content About?
o Choose your main category (e.g., Electronics, Fashion, Health &
Beauty).
e How Will You Drive Traffic?
o Select how you will promote Amazon products (SEO, Social Media,
Blog, Email Marketing, etc.).
e Click Next.
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25 affiliate-program.amazon.in/signup?openid.assoc_handle=amzn_associates_in&openid.claimed_id=https%3A%2F%2Fwww.amazon.in%2Fap%2Fid%2Famzn1.account. AH6GAX)|

GI102K QL0 Q LD17K 11.98K 2 whois /> source @ Rank1.85K ® PIN 0

What are your websites or mobile apps about?*

Digital marketing

What type are your websites or mobile apps?*
o Blog _ Comparison Shopping Engine
Content Website Coupons or Deals Website
Manufacturer/Author with Products Listed on Amazon.in' Non Profit or Charitable Organisation
Social Media Page/Group Web browser
Other
How did you hear about us?*
Blog Post v

By typing the characters you see in th box, you help Amazon prevent automated or scripted form submissions. This enables us to
prevent fraud and abuse so that we may continue to ensure a high quality of service to all customers.

Aoaba-

Try a different image
() Try audio captcha
Type the characters in the above image*

fgggbd

You agree to the terms and conditions of the Associates Program Operating Agreemen it

n&“ >

Step 6: Create Your Amazon Associates ID

e Choose a unique Store ID (this is usually your name or brand name).
e Enter a brief description of how you plan to promote Amazon products.
e Click Next.

Step 7: Enter Your Payment & Tax Details

e Choose how you want to get paid:
o Direct bank transfer (for certain countries).
o Amazon gift cards (for US-based accounts).
o Check (Paper Cheque) (takes longer).
e Fill in Tax Information (Amazon will ask for tax details based on your
country).
e Click Submit & Finish.

Step 8: Start Generating Affiliate Links
To start earning:

e Go to Amazon Associates Dashboard.
e Search for any product you want to promote.
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e Click Get Link and copy the unique affiliate link.
e Share it on your blog, YouTube, Instagram, Facebook, or website.

€ c

Influencers & Assaciates
SiteStripe

Get Link.

Text Link to this Page X

Store ID:  noOc8a0-21 v  TrackingID: no0c8a0-21 v Get Link

Text Link created below.
Copy the generated link and paste it into your website. Learn More

https://amzn.to/4hmGwjE]

Amazon Home Kitchen & Home Appliances Large Appliances Kitchen & Dining Furniture Home Furnishing Home Decor

@ Don't find anything, find Alton quality. [ 58% of

© short Link Full Link )

Brinda ventures YAVIX 12 Variety Mirrors Shapes

th . i 27990 014/ count)
for Crafts | Perfect for Lippan, Fabric, Mandala ‘
. g FREE delivery Monday, 17

Art, Jewelry Making | 660 Medium and 1260 March. Order within 22 hrs 45
Small Shapes Mirrors, Total 1920 Pieces (Combo Thing: Detaits

@ Deliver to hanisha - Avanigadda
of 12) 521121
Brand: Brinda Enterprise
45 hkkkir v 614 ratings In stock
100+ bought in past month Delivered by~ Amazon

sold by Yavix
?279 (2034 cound) Quantity: 1 v
M.R.P. 2699

Add to Cart v

When someone buys through your link, you earn a commission!

How to Create an EarnKaro Account (Step-by-Step Guide)

EarnKaro is an affiliate marketing platform in India that allows you to earn money
by sharing affiliate links for products from Amazon, Flipkart, Myntra, Ajio, and
more. You earn a commission every time someone makes a purchase using your
link.

Step-by-Step Guide to Creating an EarnKaro Account

Step 1: Visit the EarnKaro Website or Download the App

e Open your browser and go to www.earnkaro.com.
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https://www.earnkaro.com/
http://www.earnkaro.com

C 2% google.com/seard

Go g|e EarnKaro
ol s 1ull report
All Videos Images Shopping News Shortvideos Forums i More
SEOquake @D Earnkaro
hitps /feamkaro.com
Parameters e - = .
SERP report 1. EarnKaro - India's #1 Affiliate Marketing Platform | Join Free & Earn @
Export CSV EarnKaro is an easy money-making platform, on which you can become an affiliate marketer for any
brand listed with us. People who want to work part-time or full ...
Sor-tte naae Q Asi0 Visits: 0 Pages/Visit 0 Avg. Visit: 0 Bounce rate: 0
Get domain authority, visits and engagement data with a free Semrush account - Connect
Locale

QL T.67TK QLD 16K 148K 2 whois <> source () Rank 83.6K

Login or signup L
Share Deals From 150+ Partners Like Ajio, Myntra, Flipkart With ...

How To Earn Money Using ... L
It works on a very unigue and simple concept of sharing ...

Download EarnKaro App °
How does EarnKaro work? - Download and signup for free ..

Flipkart Affiliate Program With ... @
Yes, you can sell any Kind of product using Flipkart and earn ...

Profitshala @

Brafitehala is miirin_danth (Ruirs ta knaw mars shaint Earmidarn

Step 2: Sign Up for a Free Account

J\.
)
i
b=

[-]

Tools

See outside

EarnKaro

33 41 Google reviews

E-commerce service in Gurgaon, Haryana

® Website © Directions [ save

< Share ¥, Call

Address: 2nd Floor, Plot no. 35, Sector 44, Gurugram,
Haryana 122003
Phone: 081780 21403

Hours: Open - Closes 5pm~

Suggest an edit - Own this business?

e Click Sign Up (top-right corner on the website).

e Enter your details:
o Full Name
o Mobile Number
o Email Address
o Password

e Click Create Account.

e Verify your mobile number with an OTP sent to your phone
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EARNKARO Company v Blog

«—

Login or signup

We will send an SMS to verify

Or continue with social account

~
o

Step 3: Choose Products & Generate Affiliate Links

e Go to "Make Links" Section in EarnKaro.

e Copy a product link from any supported retailer (Amazon, Flipkart, Myntra,
etc.).

e Paste the link into the EarnKaro app/website.

e Click "Convert Link" to generate your unique Profit Link (affiliate link).

] G 1126k O L757TK QO LD1M6K 11.44K & whois source  Q Rank83.6K ©® PIN143 7 256 nla

E KA R O . Search for partners or deals B . ProfitRates & MakeLinks | & My Profile

Home / Make Links

My Earnings
Make your own Profit Links in Seconds

Reports

Paste alink from our active partner sites in the box below to make a link & share it.

( SEE PARTNERS & PROI RATES \‘l
Request Payment

Payment History @ https://fktr.in/DAbwSEd
Account Settings
MAKE PROFIT LINK

Profit Didn't Track?

Quick Convert Homepage Links
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What is Influencer Marketing?

Influencer marketing is a digital marketing strategy where brands collaborate
with social media influencers to promote their products or services. It helps
businesses reach target audiences through trusted personalities

Influencers = People with a large and engaged social media following.
Brands pay influencers to promote their products via Instagram, YouTube,etc.
Followers trust influencers, leading to higher sales & brand awareness.

What is Google AdSense?

Google AdSense is a free advertising program by Google that allows website
owners, bloggers, and YouTubers to earn money by displaying ads on their
content. When visitors click on these ads, you earn money.

Step 1: Sign Up for Google AdSense

e Go to Google AdSense.

Click Sign Up and log in with your Google account.

Enter your Website URL (Example: www.yourwebsite.com).
Select your Country and accept Google’s AdSense terms.
Click Create Account.
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All  Images Videos Shopping Shortvideos News Forums i More Tools
SEOquake @O #~ Google AdSense
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=r Parameters £ 2 5 9 Computer program §

SERP report 1. Google AdSense - Earn Money from Your Website with Monetization @

< Export CSV AdSense makes it easy to earn money from your content, whether you're an independent creator or a Google AdSense is a program run by

larger company. You're always in control, and Google Al helps ... GOOQ'E through which website
Sort this page - : . "

0O As o0 Visits:0 Pages/Visit 0 Avg. Visit 0 Bounce rate: 0 . .
T Get domain authority, visits and engagement data wilh a free Semrush account - Connect publishers in the Google Network of
oea OLdssk OLDwat. 1> 1199 2 whois <b source O Rank 8 content sites serve text, images,
video, or interactive media
i Wikipedia M
Let AdSense work for you @ 5 advertisements that a/ Wikieda | More v

AdSense is a simple way o earn money by displaying ads next to ..

] Jerirge A pHIg ol @ >

WET WY F¥. TS AdSense @Il &1, 3 Initial release date: 18 June 2003
‘ G s

Operating system: Cross-platform (web-based application)

How to Make Money Advertising o 3
Share - 1. Create the right type of website for Google AdSense. - 2 ...

People also search for

Contact Us @ >
For general support, policy, and payment questions, check out ...

Go gle SearchCarsat
Platforms @ N

Platform Lanauage ... Publish vour passions. vour wav. Create a ... 5 = s " o g -

Step 2: Add Your Website to AdSense

e Go to your AdSense Dashboard.
e Click on Sites > Add Site.
e Enter your website URL and click Next.

Add Site

— Website

odmt.in
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Step 3: Get AdSense Code & Add It to Your Website

After adding your site, AdSense will provide a verification code.

e Paste the AdSense Code into the <head> section of your website.
e Go to WordPress Admin Panel — Appearance — Theme Editor.

e Open header.php file and paste the code inside the <head> tag.
e Save changes.

<> Verify site ownership ~

Select verification method:
@ AdSense code snippet O Ads.txt snippet O Meta tag

To get your site ready to show ads, copy and paste this code between the <head></head> tags on each
page of your site. Learn more about the AdSense code

( dsen

Copy

[ rve placed the code

Step 4: Request Google AdSense Approval
After adding the code:

e Go back to your AdSense account.
e Click Submit for Review.
e Google will review your site (this takes 1-2 weeks).
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X hanisha.in  cetting ready @ Delete site

@& \Verify site ownership v

Q Review requested v

Create a consent message for your sites

Collect consent from users in the European Economy Area (EEA), the UK and Switzerland to avoid potential ad

revenue loss by adopting a Google certified consent management platform (CMP)
e =
= == Gered WP
Use Google’s CMP to create a Use Google's CMP to create a Adopt an alternative CMP
message with two choices message with three choices certified by Google
(consent and manage options) (consent, do not consent and
for my site and future sites manage options) for my site

and future sites

Step 5: Start Displaying Ads on Your Website

Once Google approves your AdSense account, ads will start showing on your
website automatically!

To customize your ads:

e Go to AdSense Dashboard > Ads.
e Choose Auto Ads or Manual Ads.
e For manual ads, place the ad code inside blog posts or sidebars.

What is Google Analytics?

Google Analytics is a free web analytics tool by Google that helps website
owners track and analyze website traffic. It provides insights into:

How many people visit your website?

Where do your visitors come from (Google, Facebook, etc.)?
What pages do visitors view the most?

How long do visitors stay on your site?

Which keywords bring traffic to your site?
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How to Use Google Analytics (Step-by-Step Guide)
Step 1: Create a Google Analytics Account

e Go to Google Analytics.
e Click Sign Up and log in with your Google account.
e Click Start Measuring.

2 google.com/search?q=google+analytics&oq=google +andgs lerp=EgZjaHlvbWUqCggBEAAYsQMYgAQyBggAEEUYOTIKCAEQABixAXIABDIGCAIQRRgBMgY1AxBFGDwyBggEEEUYQTIGCAU.

Go gle google analytics X § & Q & @
3 " 1ull report
All Videos Images News Shortvideos Shopping Web i More Tools
SEOquake @) #~ Google
https:/fmarketingplatform google com » about» analytics 3

Parameters # . o

SERP raport 1. Analytics Tools & Solutions for Your Business @

Epor Ly Q As0 Visits: 0 PagesiVisit 0 Avg. Visit 0 Bounce rale: 0

Get domain authority, visits and engagement data with a free Semrush account - Connect

Sort this page QLK O LD wait.. 247K 2 whois < source O Rank §
Locale Google Analytics gives you the tools, free of charge, to understand the customer journey and improve

marketing ROI

Get essential customer insights. Features Benefits Analytics 360

~ Google for Developers
2 hips:/idevelopers.google.com » analytics

2. Google Analytics @
Q L watt.. O LD wait.. wait.. 2 whois <> source Q) Rank wait..

With Google Analytics, you can fine-tune your digital strategy, optimize your campaigns, and takeyour
online presence to new heights.

Developer Documentation Analytics for beginners and Analytics for marketing

People also ask :

Wihat in Mansla Anahiine facd

Step 2: Set Up Your Website in Google Analytics

Enter your Website Name (e.g., My Blog).

Select your Industry Category (e.g., Business, Travel, etc.).
Choose your Time Zone and Currency.

Click Next to create a Google Analytics Property.
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ount Data Sharing Settings ®

Step 3: Get Your Google Analytics Tracking Code

e After setup, Google Analytics will provide a Tracking ID (e.g.,

G- XXXXXXXXXX).

e Copy the Google Analytics tracking code.

Step 4: Add Google Analytics to Your Website

e Open your website’'s Theme file Editor.

e Paste the Google Analytics tracking code inside the <head> section.

All accounts » odn

Al Analytics  opmri~

n ~+ Create ~

m Admin
(%) My preferences

(€]

Setup Assistant

Account settings

*  Account

Property settings
*  Property
~ Data collection and
Data streams
Data collection

Data import

mml

X

Set up a Google tag

Choose how to set up a Google tag

Install manually recowmenoen

Below is the Google tag for this account. Copy and paste it in the code of every page of your website, immediately after the <head>
element. Don't add more than one Google tag to each page.

<!-- Google tag (gtag.js) -->
<script async src="https://www.googletagmanager.com/gtag/js?id=G-2Z6L6PIVEFE"></script>
<script>

window.datalayer = window.datalayer || [];

function gtag(){datalayer.push(arguments);}

gtag('js', new Date());

gtag('config’, "G-ZGLEPIVSFE');
</script>

Use Google Tag Manager

For additional features including multiple tag management and enterprise workflows, install and manage with Goeale Tag Manager.

Step 5: Track Website Traffic in Google Analytics

e Go to Google Analytics Dashboard.
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e Click on Reports > Realtime to see live visitors.
e Click on Audience > Overview to check:
o Total visitors per day, week, month

o Top countries visiting your site
o Devices used (Mobile/Desktop)

Reports snapshot o All Users Add comparison +

Realtime overview
Realtime overview @ - 2 View user snapshot L llﬂ <
Realtime pages Ty N

Life cycle ~

2 @0 >

»  Acquisition
» Engagement
»  Monetisation

Retention ACTIVE USERS IN LAST 30 MINUTES ACTIVE USERS IN LAST 5 MINUTES

.0 0

ACTIVE USERS PER MINUTE
»  User attributes

» Tech

0.5 +

Keyboard shortcuts  Map data ©2025  Terms
[ Library

Active users by First user sourcev Active usersv by Audience Views by Page title and screen name

e Click on Acquisition > Overview to see:

o How visitors find your website (Google, Facebook, Direct, etc.).
o Top referral sources.
e Click on Behavior > Site Content to track:

o Which pages get the most traffic?

o How long visitors stay on each page?
o Bounce rate (how many people leave quickly)?
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